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Gestalten Pavilion

Opened in April 2014, Gestalten’s second con-
cept store and cafe is located on the roof terrace 
of Bikini Berlin . It’s an ideal spot for experi-
encing the world of contemporary and innova-
tive design that we explore in our publications .

The Gestalten Pavilion is a place for dis-
covering the things we are most passionate 
about: quality craftsmanship, discreet luxury, 
and innovative ideas melded in ways that are 
fresh, yet stand the test of time . The meticu-
lously curated assortment includes off-the-
beaten-track labels and covetable brands as well 
as exclusive collaborations with extraordinary 
designers . Whether accessories, jewellery, culi-
naria, or books, the selections are made with 
the same flair that defines our publications .

Gestalten’s carefully considered approach 
also extends into the Pavilion’s cafe, which 
offers modern, Berlin-inspired fare sourced 
from the finest local producers —dishes that 
are simple, yet delectably original . Whether 
for a morning coffee before urban exploring, 
for a striking afternoon-meeting venue, or for 
an evening drink from our cocktail and craft 
beer menu with a light dinner, come and enjoy!

Our cafe is also available for group reser-
vations and exclusive hire . Our chefs can pre-
pare special menus to cater to your events .

Gestalten Pavilion
Bikini Berlin, 2nd Floor Garden
Budapester Strasse 38–50
10787 Berlin
Monday–Saturday 10:00–20:00
Cafe open until 22:00 and on Sundays



6 7

We opened our first flagship location in 
Berlin’s Mitte district in April 2011 . Since then, 
Gestalten Space has sold a comprehensive col-
lection of our books, as well as a striking selec-
tion of handpicked products, many of which 
have been created by the designers and art-
ists featured in our publications . Gestalten 
Space has successfully established itself not 
only as a concept store, but also as a platform 
for exchanging ideas and fostering vanguard 
work . It continues to offer an engaging pro-
gram of thematic book and product showcases, 
as well as lectures and surprise events by cre-
atives from around the world .

Gestalten Space
Sophie-Gips-Höfe
Sophienstrasse 21
10178 Berlin 
Monday–Saturday 12:00–19:00

You can also shop for our books and 
 products online at www .gestalten .com .

Gestalten sPace
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Nothing fosters children’s imaginations bet-
ter than a book . Good books can help children 
understand the world and learn a lot about 
life . They can pique their natural curios-
ity, impart knowledge, and hearten them to 
be empathetic or brave . With this in mind, 
Gestalten launched a line of books and other 
attractive products for children in 2014 . 

The world is, of course, already filled 
with wonderful children’s books . Still, there 
are always new and surprisingly different 
stories to be told, as well as fresh, creative 
illustrators and gifted storytellers who can 
change the way we see the world . These 
talents and voices inspire us to create pub-
lications that aim to bring today’s innova-
tive authors and illustrators to children . 
Whether in the form of a poetic picture 
book, a classic fairytale with a contempo-
rary look and feel, or an original work of 
nonfiction we hope you will enjoy discover-
ing these titles .

Learn more about our English releases at
→ little.gestalten.com
and our German releases at
→ kleine.gestalten.com.

“Make it a rule never to give a child a book  
you would not read yourself .”
GeorGe Bernard Shaw
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This book presents a stunning selection of 
recent custom motorcycles, as well as the 
small, local workshops around the globe 
in which they are built . Hotbeds of creativ-
ity and craftsmanship, these workshops are 
mostly run by single individuals and attract 
a small yet devoted community of fans and 
fellow builders .

The custom bike community as a whole 
is united by its passion for the ride—one so 
strong that it is now attracting a younger 
generation . Whether alone or in a group of 
like-minded friends, in a city or in the coun-
tryside, just for the weekend or embarking 
on a long-distance road trip, these drivers are 
actively sharing and celebrating pure riding 
pleasure on their own unique motorcycles 
that are lovingly crafted with time, dedica-
tion, and technical expertise .  

From limited series to one-offs, the 
Ride 2nd Gear features the brilliant results of 
this process . Its pages are filled with bikes 
that offer extraordinary design and driv-
ing experiences . In fact, established brands 
are now acting on trends set by the custom 
scene whose bikes are often more radical and 
sophisticated because more attention can be 
paid to detail and each new idea can be fine-
tuned to perfection .

Some models shown in the Ride 2nd Gear 
stem from or are based on classic bobbers and 
choppers, Italian-style racing machines, plas-
tic Japanese motorcycles, and rare BMWs or 
Triumphs, which may very well be up to 80 
years old . Others are art bikes made for show 
or futuristic visions inspired by the aesthet-
ics of science fiction, fantasy, or anime . But 
whether they preserve or radically expand 
on traditional craftsmanship, these custom 
machines are more agile, faster, and therefore 
more fun than anything produced in the past .

→ PLEASE NOTE: This title is available in 
two different editions, the “Gentlemen 
Edition” and the “Rebel Edition,” which 
only differ in the cover and the ISBN . The 
content is identical .

Motorcycles as motorcycles are meant to be: radical, 
 stylish, subversive, raw . the Ride 2nd Gear continues to 
present the latest custom bikes and the best builders  
on the planet .

MOBILITY

Editors:  Robert Klanten, 
 Maximilian Funk, Chris Hunter
Features: Full color, hardcover, 
352 pages, 30 × 27 cm
Price: € 49 .90 (D) £ 45 $ 68
ISBN (Rebel Edition):  
978-3-89955-636-0 
ISBN (Gentlemen Edition): 
978-3-89955-589-9

New Custom Motor  cycles 
and Their Builders

THE RIDE  
2ND GEAR

[ GENTLEMEN EDITION ]

[ REBEL EDITION ]



14 15

TiTle

14 15

STYLE, ARCHITECTURE

By: Monocle
Features: Full color,  
linen hardcover,  
400 pages, 20 × 26 .5 cm
Price: € 44 (D) £ 40 $ 60 
ISBN: 978-3-89955-560-8

When you turn the pages of most interior 
and architecture books you are confronted 
with homes of polished perfection; places 
where it appears that nobody actually lives . 
Architects, stylists, and photographers cre-
ate a picture that misses out on the key fact: 
homes are for living in .

They should also be for keeping . A cel-
ebration of the durable and the meaning-
ful, they should tell your story . They should 
be able to take scuffs and knocks . And more 
than this, they should be part of a commu-
nity, whether in a Chicago skyscraper or on 
Australia’s sunshine coast . So where are the 
best places to make a home? Where are the 
villages, coastlines, mountains, and cities that 
would make you want to put down roots?

In this book, Monocle shows how people 
live and live well —whether in a remote home 
in the Swedish archipelago or a lush house in 
Rio de Janeiro . The varied lives that unfold 
in these apartments, villas, and cottages are 
what makes them special . That’s why the 
Monocle Guide to cosy Homes is a survey of 
everything you need to create the residence 
you want . From architects to furniture mak-
ers, from design-store owners to green-roof 
gardeners, this book introduces you to inter-
esting people with ideas that are built to last .

A perfect balance of the inspirational and 
the practical, this guide should be used again 
and again . It is a book about living better —
and cosily .

 Based in London and acclaimed the world 
over, Monocle delivers a unique global 
briefing on global affairs, business, cul-
ture, and design . Alongside the magazine, 
Monocle has created a 24-hour radio station, 
a film-rich website, retail ventures around 
the globe, and cafes in Tokyo and London .

A handbook for making a home that will stand the test of 
time; take knocks and scuffs in its stride; and where lives 
can  unfold, children grow up, and dogs run wild .

THE MONOCLE 
GUIDE TO  
COSY HOMES
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STYLE

Photography: Gregor 
 Hohenberg
Editors: Robert Klanten, 
Gregor Hohenberg,  
Annett Hohenberg
Features: Full color,   
half-linen hardcover,   
320 pages, 24 .5 × 33 cm
Price: € 49 .90 (D) £ 45 $ 68 
ISBN (E): 978-3-89955-572-1

Folkloric Heritage 
 Costumes

Traditional clothing, like high fashion, is 
made with elaborate workmanship and lux-
urious fabrics . Encompassing a surprising 
variety of garments and styles, it not only 
embodies the cultural heritage and iden-
tity of the regions where it is produced, but 
also offers a wealth of inspiration to fashion 
designers looking to create enduring gar-
ments beyond fast-paced trends .

In traditional couture, German fashion 
photographer Gregor Hohenberg portrays 
the individuals, young and old alike, who 
currently wear authentic, traditional attire 
throughout his homeland . With an eye and 
sensibility with which he usually works with 
international magazines, Hohenberg cap-
tures the dignity of the wearers, the beauty of 
their surroundings, and the glorious details 
of their distinctive clothing and its intricate 
tailoring .

Together, the dazzling photographs and 
insightful texts in traditional couture succeed 
in giving heritage fashions a contemporary 
context that fits perfectly with today’s pas-
sion for handcraft and paves the way for 
future styles .

 His work for Vogue, elle, Harper’s Bazaar, 
and other renowned publications estab-
lished the reputation of photographer 
GreGor HoHenberG. In 2006, he 
won Germany’s prestigious Lead Award 
for his sophisticated fashion editorial with 
supermodel Nadja Auermann in Achtung. 
He has been the magazine’s chief pho-
tographer since 2011 . With a keen eye for 
detail, Hohenberg remains interested in 
the people behind fashion phenomena .

 “(this) book … gives the kitsch clichés a wide 
berth, instead approaching ‘folkloric heritage 
costumes’ as a form of haute couture.”

 WE HEART

 “couture with local color.” 
 DEUTSCHE WELLE’S ARTS .21

→ Auch auf Deutsch erhältlich als 
 trachten
 ISBN (D): 978-3-89955-566-0

Traditional clothing represents the cultures and  handcraft 
of the regions where it is produced . Its  creativity  
and  longevity is inspiring fashion designers of today  
and  tomorrow .

TRADITIONAL 
COUTURE
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MOBILITY

Editors: Robert Klanten,  
Sven Ehmann, 
Maximilian Funk 
Features: Full color, hard-
cover, 240 pages, 21 × 26 cm
Price: € 35 (D) £ 30 $ 45
ISBN: 978-3-89955-594-3

More and more people are hitting the road 
to the middle of nowhere . Along less-trav-
eled paths they are heading up mountains 
and down dunes in converted mobile homes, 
campers, trucks, or vans . They are enjoying 
the drive and the view through mud-splat-
tered windshields as much as the stops and 
evening campfires amid stunning terrain .

Although many of us love living in cit-
ies, we have a growing longing to escape 
into nature . The outdoor scene is booming 
and many people are heading off to discover 
it with their own converted vehicles . This 
way, they can determine their own routes, 
itineraries, and pace . After a day on the go, 
these multifunctional vehicles also serve as 
kitchens, campgrounds, and sleeping quar-
ters that offer a great deal more improvised 
fun than a standard, perfectly equipped RV . 
Conventional luxuries are eschewed for the 
sake of greater freedom, tranquility, and 
adventure .

off the Road captures the special mood of 
such trips by solo travelers, couples, or fami-
lies who are seeking an alternative to a more 
standard vacation or want to live their lives 
differently —at least for a while . On the one 
hand, the book shows how familiar models, 

such as VW buses, Land Rovers, and jeeps are 
being rediscovered and repurposed for these 
exploits . On the other, it presents automo-
tive dreams turned into customized, homey 
vehicles that offer tailgate breakfasts or roof 
beds to better admire the stars and that can, 
in an emergency, cross a river or drag a fallen 
tree from the road . 

Whether exploring the desert, showing 
children the world, or navigating polar land-
scapes, the journeys collected in off the Road 
are as unique as the people who take them . 
From radical escapists to fans of nature look-
ing for their next trip, the book celebrates the 
joy of being on the go on four wheels .

Many of us long to get away from it all in the great 
 outdoors . Converted campers, vans, and other vehicles 
are increasingly popular means of escape that provide 
 temporary homes amid isolated terrain, sandy dunes,  
and endless skies .

OFF THE ROAD
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GRAPHIC DESIGN

Editors: Antonis Antoniou,  
Robert Klanten, Sven 
Ehmann
Features: Full color, hard-
cover, 288 pages, 24 .5 x 33 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-588-2

Illustrated Maps and 
Cartography

Maps are a fascinating expression of contem-
porary visual culture . Their styles may range 
from simple to intricate, focused to compre-
hensive, and restrained to vivid, but all maps 
unlock the world and make it more accessi-
ble . In our age of omnipresent satellite navi-
gation systems, personal interpretations of 
our surroundings are gaining in importance . 
Today, the craftsmanship of cartographers 
and the distinct visuals of map illustrators 
are increasingly valued by both professional 
designers and a growing community of those 
passionate about maps .

Mind the Map is a showcase that reflects 
the broad range of work now being created by 
a new generation of mapmakers from around 
the world including classically legible maps, 
artistic experiments, editorial illustrations, 
city views, vacation guides, and global over-
views . Its stunning selection of outstand-
ing contemporary maps shows how they are 
being used to communicate what makes a 
region special, to put a specific location into 
context, to create moods, or to tell stories . 
Providing new perspectives on the world in 
map form, the book offers surprising and 
inspiring bird’s eye views into places that we 
thought we knew and unexpected access into 
unfamiliar terrain .

 antonis antoniou was co-editor of 
our previous releases A Map of the world 
and Visual Families. With this book, he 
continues to show us how we can visu-
ally order and better understand our world 
through compelling images . When he is 
not obsessively designing and collecting 
maps and lists, he makes his living as an 
architect .

 

 “MIND THE MAP … shows the skill, humor, and care 
involved in map design.” THEGUARDIAN .COM

Maps speak a universal language and make the world 
 accessible . A follow-up to our best-selling publication  
A Map of the world, this book features the cutting-edge  
of creative contemporary cartography .

MIND THE MAP
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FOOD & BEVERAGE

Editors: Hendrik Haase,  
Robert Klanten, Sven Ehmann
Features: Full color,  
hardcover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 55
ISBN (UK Edition):  
978-3-89955-596-7
ISBN (US Edition):  
978-3-89955-637-7

The New Meat Culture: 
Craft and Recipes

Meat is back —in many forms . Whether as 
salami, bratwurst, air-dried ham, pâté, or 
pulled pork, meat is truly experiencing a 
renaissance . Quality artisanal meats that 
combine tradition and innovation are replac-
ing questionable mass-market industrial 
products . Whether one is enjoying or mak-
ing, attention is being paid to how the ani-
mals are bred, fed, and raised, as well as to 
historical influences, regional specialties, and 
production methods .

crafted Meat is a compelling visual refer-
ence on today’s new meat culture . The book 
documents current developments, products, 
and background stories for both epicures and 
makers . In addition to introducing the differ-

ences between cattle breeds and cuts of meat, 
it offers advice on which questions to ask a 
butcher and what to look for when making a 
purchase . It also includes guides for making 
liverwurst and salsiccia, an Italian sausage, as 
well as a selection of delicious recipes espe-
cially created for this book that bring the new 
meat movement to the home table .

Mouth-wateringly inspirational, crafted 
Meat is an informative contemporary survey 
of a culinary art that plays a significant role 
in today’s new food culture .

 Hendrik Haase is a food activist, 
connoisseur, and passionate educator . As 
a communication designer and “culinary 
curator,” he is helping to propagate a new 
movement in which young butchers are 
taking a more holistic view of their craft .

→ Auch auf Deutsch erhältlich als 
 crafted Meat: Die neue Fleischkultur: Rezepte, 

Handwerk und Genuss
 ISBN (D): 978-3-89955-326-0

This book is about fine charcuterie made with  passion 
and  respect . Combining quality with consciousness, 
young butchers are rediscovering pâtés, sausages, and 
cold cuts . crafted Meat provides an overview of today’s 
new meat culture with must-know information, delicious 
recipes, and expert tips .

CRAFTED MEAT
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FOOD & BEVERAGE

Editors: Robert Klanten,  
Giulia Pines, Sven Ehmann
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 55
ISBN: 978-3-89955-585-1

A Companion to  
New Food Culture

Whether it’s being grown, prepared, or eaten, 
food is today’s hottest topic . Its many facets 
spur our interest, arouse our passion, and 
provide us with pure pleasure . Regional cui-
sines are becoming more dynamic —even 
well beyond the areas where they originated . 
Cooking classes serve as creative meeting 
points, market halls are becoming travel des-
tinations, and supper clubs are experiencing 
a growing popularity . Culinary magazines 
and blogs are further fueling the current 
enthusiasm for food .

Against this background, the Delicious 
takes readers on a mouth-watering visual 
journey to discover what’s cooking around the 
world . It compiles developments in today’s 
new food culture, such as contemporary fast 
food and restaurants with cutting-edge ideas, 
as well as innovative catering and culinary 
events both public and private . From experi-
mental new dishes to modern interpretations 
of familiar classics, the featured examples 
will give readers new perspectives and inspire 
them to broaden their food horizons .

The book introduces pioneers, tradition-
alists, and entrepreneurs who are enriching 
the culinary world with their concepts . It also 
focuses on local cultivation and environmen-
tally responsible distribution to support sus-

tainability and ensure the quality of meat and 
vegetables . In the Delicious, everything is pos-
sible, everything is delectable, and everything 
promises full enjoyment .

 The journalist Giulia Pines has already 
written several food and lifestyle books, 
including Finding Your Feet in Berlin: A 
Guide to Making a Home in the Hauptstadt 
(2014) and slow travel Berlin’s 100 Favorite 
Places (2013) . She has also written on a 
range of topics including Berlin’s coffee 
culture and supper clubs .

From modern foraging and entomophagy to future foods 
involving 3D printing, this book compiles  current food 
trends from around the world .

THE DELICIOUS
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By: Monocle
Editors: Tyler Brûlé, 
Andrew Tuck, Nelly Gocheva
Features: Full color, 
hardcover, 144 pages, 
14 × 21 cm
Price: € 15 (D) £ 9 .99 $ 15

Monocle reports from around the globe in 
print, on radio, and online . As its editors and 
correspondents dart from city to city, they get 
to know the best places to rest their heads, 
stretch their limbs, and kick back with a con-
tact in a hard-to-find cocktail bar . That infor-
mation is now available in the Monocle travel 
Guide series: a line-up of titles that speaks to 
you in an informed but informal way about 
everything from architecture to art, late-
night bars to early-morning markets .

These are books that go beyond the tra-
ditional tourist beats to make sure you get 
the best out of a city —no matter how short 
your stay . Designed to be compact and col-
lectable, they are also discerning; Monocle’s 
team won’t list a hundred places to eat but 
they will tell you where’s best for everything 
from some tasty fast food to something truly 
celebratory .

Cities are fun . Let’s explore .

 The magazine Monocle covers the 
world with its network of bureaus in 
New York, Toronto, Zurich, Hong Kong, 
Istanbul, Tokyo, and Singapore . It also 
employs more than 30 dedicated corre-
spondents —in cities from Bangkok to 
Bogotá, São Paolo to Stockholm —as well 
as a team of on-the-road reporters based 
out of its headquarters in London . This 
team’s deep understanding of cities and all 
they have to offer has now been compiled 
in the Monocle travel Guide series.

 “Just what we look for in a travel guide. to-the-
point, with competent recommendations and a 
clear stance.” SKYLINES

The definitive travel guides that make you feel like  
a local wherever you go .

THE MONOCLE 
TRAVEL GUIDE 
SERIES
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TITLETITLE STYLESTYLE

By: Monocle
Editors: Tyler Brûlé, Andrew 
Tuck, Nelly Gocheva
Features: Full color, hard-
cover, 144 pages, 14 × 21 cm
Price: € 15 (D) £ 9 .99 $ 15
ISBN: 978-3-89955-573-8

By: Monocle
Editors: Tyler Brûlé, Andrew 
Tuck, Nelly Gocheva
Features: Full color, hard-
cover, 144 pages, 14 × 21 cm
Price: € 15 (D) £ 9 .99 $ 15
ISBN: 978-3-89955-575-2

Vast and sprawling, a tangle of roads and 
lanes, a muddle of rising and falling neigh-
borhoods: London can be a big beast to tame, 
even for the people who get to call it home . 
But this ever-changing and regenerating cap-
ital can also charm you with its beauty, from 
wind-rustled parks to that winding River 
Thames . Its mix of people, abundance of cul-
ture, and the occasional louche night on the 
tiles also makes it a city that will surprise you 
and win you over .

The Monocle’s london is a celebration 
of all the things that its team loves above 
this mighty metropolis (and they are brave 
enough to let you see the wrinkles, too) . It’s 
a guide to the bars, shops, restaurants, music 
venues, and museums that they think should 
edge their way on to your itinerary . They will 
lure you to some fresher neighborhoods and 
fill your head with lots of “We really have to 
see…” ideas . And they will leave you with a 
clear, crisp view of how the capital is chang-
ing . London is a global city but the Monocle 
team will help you see it as a series of friendly 
local gems . Hold on to your hat .

New York used to be such an easy city to 
crack for the visitor . Not only was there that 
simple-to-master grid of streets but, really, 
who wanted to stray from Manhattan? Today, 
while that stretch from Wall Street to the 
Upper East Side and beyond still enchants, 
awes, and bamboozles, you really do need to 
cross some bridges and head upstate . The 
city’s focus has fractured and shifted and 
you ignore the appeal of, say, Brooklyn at 
your peril . This is especially true of anyone 
wanting to grasp the city’s fast-evolving food 
scene, discover some fresh design ateliers, go 
for a run, or buy some less-exposed art .

Monocle has had a bureau in New York 
since its launch in 2007 and it has a shop in 
the city too . This has made the Monocle team 
passionate about the place and its ambitions . 
This book is a celebration of all that they 
know and love about New York and it should 
be used to take you beyond the obvious spots 
(although who wouldn’t want to hit the 
museum biggies) . New York can easily live 
up to its movie-star good looks but let it be 
a city that surprises you, too—in a good way .

 “As residents of the Big Apple, we can attest to 
[its] value.” COOL HUNTING

A parade through London’s outposts of good food, 
 design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

A journey through New York’s outposts of good food, 
 design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

The Monocle Travel 
Guide Series

NEW YORK

The Monocle Travel 
Guide Series

LONDON
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It would take a lifetime to get to know every 
facet of Tokyo—so large that it spreads as far 
as the eye can see . But look closely and you will 
find a city of exceptional charm and breath-
taking efficiency . The Japanese capital is a 
fascinating tangle of opposites: the latest tech-
nology and traditional arts; crowded stations 
and quiet backstreets; concrete highways and 
green parks . Yet it all works like a dream .

The Monocle team will navigate you 
through some of its favorite corners of this 
vast metropolis . In a city where choice is 
overwhelming, this guide will help you pick 
out the highlights . Monocle will escort you 
along the busiest streets and take you into 
the bars and cafes that Tokyo people fre-
quent . Expect to fall in love with the dazzling 
food, sumptuous shopping, and the most 
courteous residents you’ll ever meet . Monocle 
will point you in the right direction for every-
thing from record shops to shiatsu massage; 
they’ve even picked out a few of their favorite 
buildings . Tokyo has a habit of confounding 
expectations and few visitors leave anything 
less than awed . Join the fan club .

Vertigo-inducing skyscrapers that cling to 
mountainous slopes and busy fishing vil-
lages that proudly hold on to their cultural 
heritage: Hong Kong is more diverse than 
you’d imagine . Navigate the futuristic cov-
ered skyways connecting office towers and 
you’ll pass over temples from which incense 
smoke trails towards the heavens . This city 
can appear to be an impenetrable collection 
of concrete high-rises, but you are rarely 
further than a short taxi ride from verdant 
hikes . The mix of high and low will charm 
the most hardened urban travellers .

Monocle’s Hong Kong takes you on a fresh 
journey from the best dining spots to side-
street food stalls . The Monocle team will also 
show you where to head for rich retail experi-
ences and handmade shoes and shirts . Then 
there are walks to take you away from the 
hustle and bustle of Central into plant-filled 
streets where the din of the city disappears . 
Hong Kong may have been built on trade and 
commerce but it’s now also a place where con-
temporary art thrives . It’s a global hub that 
welcomes visitors . You should be next . 

An epic journey through Tokyo’s outposts of good food, 
design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

A procession through Hong Kong’s outposts of good food, 
design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

The Monocle Travel 
Guide Series
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Guide Series

TOKYO
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Madrid is a changed city . The recent meta-
morphosis has been fuelled by the economic 
crisis and led by a new generation of deter-
mined Madrileños who have transformed the 
Spanish capital for the better . Tradition and 
modernity thrive side by side: marvel at the 
centuries-old masterpieces inside the Prado 
one moment and enjoy sumptuous morsels 
cooked up by a new wave of intrepid chefs 
the next . 

After sating your appetite, be sure to 
save enough energy for nocturnal frolics in 
the endless mix of bars, theatres, and clubs . 
In fact, the native penchant for a good time 
is such an irrefutable character trait that 
Monocle challenges you not to be affected 
by the contagiously cheerful spirit you’ll 
encounter . The city has thrown off the shack-
les of immovable tradition; what was once 
a buttoned-down bastion of conservatism 
has become Spain’s unabashed center of the 
avant-garde . Enjoy a melting pot of talent, 
taste, and tenacity—all courtesy of fun-lov-
ing and welcoming residents .

Bangkok is a city that welcomes visitors but 
is complex in both history and layout . There’s 
a reason that people come back time and time 
again: this is not a place you can fully com-
prehend with just one trip . The Thai capital 
is both socially tolerant and deeply conser-
vative; its businesses are often friendly but 
difficult to find . It’s a city where both an old 
monarchy and a young creative class find 
common ground .

In helping you navigate Bangkok’s 
streets, Monocle will show you a city where 
business and design is thriving . Hidden in 
plain sight are great parks for running, archi-
tectural masterpieces designed by Thai firms, 
and hidden bars playing music you’ve never 
heard before . And, of course, Monocle will tell 
you where to head for the city’s famous street 
food, spa treatments, and hotels for both 
business and leisure (or a mix of the two) . 
Even if you have been to Bangkok before, 
you’re about to find out why there’s so much 
more to discover .

A sumptuous serving of Madrid’s outposts of good food, 
design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

A parade through Bangkok’s outposts of good food, 
 design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .
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Miami has a lot going for it: its shoreline, 
warm year-round weather, and diverse 
population . But it’s also easy to spend all 
of your time in the bubble of Miami Beach . 
This guide will help you to explore the city’s 
neighborhoods and districts that realize its 
full potential . Monocle taps into a budding 
art and culture scene that is surely one of 
the most vibrant and exciting in the U .S . at 
the moment: the best bars and restaurants—
often more laid-back than in other big North 
American cities—and everything in between . 
You may have to spend a bit of time in the car 
in the Magic City, but it’s worth it in order 
to lap up the charm and history of places 
such as Little Havana, Coral Gables, and the 
Design District, each with its own distinct 
personality .

Monocle’s team shares the knowledge it 
has acquired from regular pilgrimages down 
south from its bureaus in Toronto and New 
York, as well as its contacts and insider knowl-
edge from being regular attendees at Art Basel 
Miami Beach . The result is a guide that shows 
modern Miami for what it is—and without the 
tired bikini and sports-car clichés . 

Istanbul can be a touch demure . Of course it 
proudly unfurls its most famous feathers but 
beneath that inimitable skyline is a teeming, 
triumphant city with intrigue, empires, and 
entrepreneurial zeal written into its streets . 
It’s all just waiting to be discovered: whether 
it’s backstreet Byzantine marvels or Ottoman 
follies since turned into art centers, a rich 
history is never kept at arm’s length . It’s a 
city that is constantly being remade and rei-
magined, with a sense of opportunity that is 
palpable to visitors . 

Monocle has sought out must-sees with 
an eye beyond the obvious, whether it’s a case 
of visiting the next up-and-coming neigh-
borhood—where teeming bars rub shoul-
ders with discerning clothiers—or dropping 
in on an old-school kuafor for a trusty tidy-
up . Its team has also checked in with chefs, 
architects, and curators to bring you the best 
places to eat, drink, and shop . Herein is a 
cross-continental jaunt through the lesser-
known faces of this city, with bites of simit-
size lore thrown in for good measure . Now 
don’t miss that ferry .

An insider tour through Miami’s outposts of good food, 
 design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

An epic journey through Istanbul’s outposts of good food, 
design, retail, and more, this definitive travel guide will 
make you feel like a local no matter where you are from .

The Monocle Travel 
Guide Series
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The still life is a classic back in bloom . In 
contrast with the immobility of the objects 
it depicts, it has been speedily making its 
way onto contemporary platforms —from 
glossy magazines to Instagram feeds . Today’s 
creatives are developing new visual story-
telling techniques with this age-old genre . 
This book showcases these new directions in 
product portraiture and editorial photogra-
phy by some of our time’s most imaginative 
photographers, designers, and stylists .

Still life staples such as dead game, musi-
cal instruments, and fruit bowls can still be 
seen in today’s of-the-moment arrange-
ments, but they are now presented alongside 
the latest fashion accessories or luxury gad-
gets . The book illustrates how a  combination 

of quality handcraft and inspired flair are 
being used to put familiar products into sur-
prising new contexts, ranging from mini-
malistic understatement to opulent glamour . 
The included examples meticulously style 
objects into elaborate compositions that 
bridge past and present, and skillfully meld 
elements of scenography and sculpture with 
the art of selling .

Imbued with unexpected liveliness, the 
richly set tabletops, collages, installations, 
and photographic illustrations featured in 
the still life unleash their inanimate subjects’ 
innate urge to communicate . Some examples 
speak subtly, others scream, but all tell visual 
stories of expressive power that celebrate 
imagination .

Still life is experiencing a great comeback . the still life 
showcases the evolution of this age-old genre in striking 
product portraiture by some of today’s most imaginative 
photographers, designers, and stylists .

In Product Presentation 
and Editorial Design

THE STILL LIFE
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Good stores still exist . In fact, their number 
is growing . Well-designed specialty shops 
that are inspired by the small manufacturers 
and mom-and-pop operations of the past are 
now sprouting up . These outlets are defying 
e-commerce and anonymous online shop-
ping with outstanding products, original 
interior design, innovative concepts, and, 
first and foremost, friendly and competent 
customer service .

the shopkeepers explores this new store 
culture through examples such as barber 
shops and milliners, as well as retail spaces 
specializing in stationery, hardware, buttons, 
or coffeemakers . They can be found off the 
beaten track as well as in the hearts of major 
cities from Vienna to Vancouver . The book 
makes it clear that they are all driven by the 
passion that their founders and operators 
have for their business ideas and products, 
whether vintage eyeglasses, textiles from 
India, specialty books, olive oils, or tropical 
fish . While some shops are based on innova-
tive ideas, others are reinterpretations of tra-
ditional family businesses .

the shopkeepers also introduces some of 
the personalities behind these exciting retail 
concepts . Many have been running their 

shops for years but are only now being recog-
nized by a new generation of consumers for 
their acumen, integrity, and knowledge —
from shoemakers who truly understand their 
craft to culinary experts who can differenti-
ate between 200 types of chocolate or cheese 
with their eyes closed .

A celebration of the diversity and cre-
ativity of brick-and-mortar businesses, the 
shopkeepers tells compelling stories of singu-
lar shops and their unique owners .

Retail is in upheaval, yet small shops are  experiencing 
a rebirth . Driven by the personalities behind them 
and  featuring select products, atmospheric interiors, 
and  impeccable  service, these spaces offer promising 
 alternatives to webshops and chains .

THE  
SHOP KEEPERS
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Contemporary  
Illustration Part Four

Whether as a complement to written con-
tent or a stand-alone attention getter, illus-
tration is being used more and more often to 
set prominent accents . Because visual sto-
rytelling gets messages across more effec-
tively in our age of information overload, 
illustration is gaining in importance in 
many forms of media and communcation . 
It’s no wonder that the current spectrum 
of creative expression represented by this 
technique is so vast .

illusive is the definitive reference of con-
temporary illustration and these develop-
ments . Showcasing the work of around 200 
active illustrators —both established names 
and new talents —from around the world, 
the book demonstrates the dynamism of this 
creative technique and documents global 
trends .

The featured examples make it clear that 
the medium of illustration is not only deco-
rative, but also transmits information and 
emotions . It, therefore, is not limited by cur-
rent fads . In fact, much of the included work 
is characterized by an impressive creative 
independence . The results are as astound-
ing as they are inspiring . Astute texts put the 
illustrations into context .

Its scope makes illusive a rich source of 
ideas for everyone who is passionate about 
illustration, as well as those who are inter-
ested in new visual experiences and are 
involved in their creation .

 JoHn o’reilly is editor of Varoom, 
the award-winning illustration maga-
zine published by the Association of 
Illustrators and a network of international 
colleges . He has written on visual culture 
for over 20 years for publications includ-
ing the Guardian, observer, eye, and Étapes 
international. O’Reilly is currently an asso-
ciate lecturer at Central Saint Martins .

Building on the success of our best-selling illusive  series, 
this fourth volume is a comprehensive showcase of 
 contemporary illustration that shows how the technique  
is interacting with different art forms .

ILLUSIVE
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Tropical Interiors and 
 Architecture

The tropics are not only an address, but also a 
way of life . living Under the sun is a stunning 
showcase of modern tropical interiors and 
architecture that meld local design tradition 
and bold innovation in compelling ways .

Tropical regions around the globe have 
always offered an extraordinarily diverse 
range of impressions and inspirations . Yet 
only recently have countries such as Brazil, 
Colombia, Thailand, and Australia begun 
to gain international recognition as go-to 
sources for contemporary design ideas . Today, 
the tropics offer style aficionados at least as 
many, if not more, new things to discover 
than classic design destinations such as Italy 
or Scandinavia with their established brands .

More than anywhere else on earth, the 
tropics demand an architecture that can 
bridge the gap between what is outside —sea, 
sand, sky, and sun —and what lies within . 
The villas, family homes, artists’ ateliers, 
beach shacks, and urban pieds-à-terre fea-
tured in the book embrace their outdoor sur-
roundings to offer fresh, often surprising 
indoor possibilities that are ideally suited to 

their climates . The elegantly easy-going work 
featured in living Under the sun exemplifies 
how to create tranquil settings to soothe our 
hectic lives, regardless of our geographical 
location .

 “there is a home of everybody’s dreams within 
these pages.” COOL HUNTING

Embracing outdoor surroundings as much as indoor 
 possibilities, tropical houses have become a source of  
new impulses for architecture, interiors, and furniture 
 design worldwide .

LIVING UNDER 
THE SUN
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Contemporary Residen-
tial Architecture and 
Interiors Photographed 
by James Silverman

Residential architecture is an expression of 
an individual’s personality, needs, taste, and 
his or her overall take on life . Different coun-
tries, cultures, and lifestyles influence the 
design of these structures and their interi-
ors as much as the local climate and other 
regional characteristics do .

infinite space presents a stunning range 
of residential architecture and interiors that 
is as varied as the people behind it . Singles, 
couples, and families; clients, architects, and 
suppliers —they all have their own ideas of 
what makes a modern home . While the fea-
tured buildings have a contemporary clarity, 
lightness, and openness in common, they dif-
fer greatly in their details . The spectrum of 
materials used includes wood, stone, metal, 
and glass . Colors range from bright to sub-
dued; furnishings from glamorously elabo-
rate to tastefully understated . Their unique 
combination gives each house its character 
or, rather, reflects the character of its owners, 
builders, and residents .

A terrace by a lake, a dramatic fireplace, 
a living room bathed in sunlight adjoining 
an open-plan kitchen, a pool amongst palm 
trees, a sauna in the forest, a bedroom with 
a sky view —infinite space showcases stun-
ning projects from all around the world cap-
tured by renowned architecture and interior 

photographer James Silverman on his trav-
els . In his images of living rooms, bedrooms, 
bathrooms, kitchens, dining rooms, work-
ing areas, children’s rooms, and gardens, 
Silverman explores the interplay of func-
tional and decorative space, as well as interi-
ors and exteriors . 

 JaMes silverMan is an outstanding 
photographer of architecture and interi-
ors . British by birth, he lives in Sweden but 
travels the world for his projects . Images 
by Silverman regularly appear in maga-
zines such as Vogue living, wallpaper*, and 
Architectural Digest.

Beautiful landscapes meet exceptional architecture and 
masterful photography . These private homes frame 
 amazing views, providing a calm and inviting atmosphere 
while embracing an understated, modernist use of space .

INFINITE SPACE

INFINITE  
SPACE

Release: January 2016
[ SAMPLE COVER ]
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Parallel Lines  
Cross at Infinity

Art is freedom . Everything is possible . 
Carsten Nicolai creates his work accord-
ing to the strict application of his very own 
rules—and has established an impressively 
clear artistic perspective . Parallel lines cross at 
infinity showcases Nicolai’s fascinating art-
work from the past ten years, which explores 
the boundaries and intersections between art, 
nature, and science .

Carsten Nicolai uses patterns, series, 
codes, grids, mathematical equations, tele-
visions, computers, neon tubes, and other 
devices . He visualizes phenomena that are 
usually invisible to the human eye, such as 
magnetic fields, and works with and against 
gravity . Nicolai considers the world to be 
his laboratory, and his art can be seen as 
his experiments . In the examples featured 
in Parallel lines cross at infinity, he analyzes, 
fragments, and condenses data and images 
in order to give his audience direct access to 
highly complex processes of time, space, and 
sound . Nicolai visually structures even the 
greatest chaos and his results are aestheti-
cally brilliant .

Parallel lines cross at infinity offers a 
wealth of inspiration for anyone interested 
in avant-garde art, mathematics, science, 
experimental music, and film, as well as con-
ceptual thinking and design . 

 Born in East Germany in 1965, carsten 
nicolai is one of the most important 
artists of the contemporary avant-garde . 
His work has been shown at documenta 
in 1997 and the Venice Biennale in 2001 . It 
was the subject of an extensive solo exhi-
bition at the Schirn Kunsthalle Frankfurt 
in 2005–2006 . Nicolai has also done guest 
performances with his audio-visual art at 
the Guggenheim Museum in New York, 
the San Francisco Museum of Modern Art, 
and the Centre Pompidou in Paris .

Carsten Nicolai’s stimulating audio-visual art challenges 
our perception and worldview . This book explores the 
work of the internationally renowned German artist .

CARSTEN  
NICOLAI
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once in a lifetime Vol. 2 presents a diverse 
range of unparalleled destinations for those 
longing for extraordinary travel experiences, 
whether they are seeking an adventure or a 
retreat . Some will be attracted to cities —the 
urban flair of Vienna, the bustle of Tokyo, the 
rich history of Marrakech —and their sump-
tuous hotels . Others will want to be pam-
pered at a wellness resort; find peace and 
quiet in an isolated mountain hut; fulfill a 
childhood dream of going on a safari; or see, 
hear, and smell a tropical rain forest .

Cultivate your wanderlust with this visual 
journey to the most beguiling get-aways in 
the world . The selection of accommodations 
in once in a lifetime Vol. 2 is enticing yet acces-
sible . Many of them feature offerings suited 
to various budgets . The architecture, interi-
ors, and creative details of the featured loca-
tions contribute to each destination’s charm, 
and highly individualized service guarantees 
an unforgettable experience .

Whether readers use the book to plan 
their next trip or to simply enjoy a marvelous 
visual journey from the comfort of their own 
homes, it reminds us that there are a host of 
places out there that are worth the trip —and 
that our personal paradise might be closer 
than we might think .

 The renowned travel journalist clara 
le Fort, who previously used the pen 
name Marie Le Fort, was co-editor of once 
in a lifetime. Contributing regularly to 
magazines such as AD, numéro, wallpaper*, 
and Air France Madame, she spends most 
of her time travelling between South 
America, Austria, India, Japan, Zimbabwe, 
and the next promising locations .

 “A beguiling new tome … Desk-bound dreamers 
will lap it up.” WALLPAPER .COM

 “An unexpected voyage in itself … each destina-
tion in this book is not predefined by a name or a 
pin on a map, but rather they are all identified by 
the state of mind that they put you in.” YATZER

Cultivate your wanderlust with this journey to the most 
 beguiling get-aways in the world . Whether a grand hotel, 
an eco-lodge, or a family-run bed and breakfast, this book 
 celebrates the luxury of having unparalleled experiences 
in  extraordinary destinations .

Places to Go for  
Travel and Leisure

ONCE IN A 
 LIFETIME VOL . 2
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They are impressive artists, scientists, busi-
nesswomen, and intellectuals . These women 
stand up for their ideals even when they meet 
resistance; they see things through and do 
what they think is important and right . They 
set the tone, challenging the status quo, and 
in so doing become icons and role models for 
the next generation .

There’s a good reason the women profiled 
in original woman provoke such admiration . 
Their pioneering, lifelong achievements in art 
and culture, in science and technology, poli-
tics and society set them apart from the rest, 
and their self-confident outlook on the world 
is utterly inspiring . Whether heroines from 
days past or contemporary women who’ve got 
what it takes to be an icon, the women fea-
tured in this book define the modern woman 
in all her glamour and complexity .

original woman traces these women’s 
stories, shining a light on their singular atti-
tudes and revealing their secrets . The book 
reports on their careers and the distinctive 
way they lead their lives . Featuring sump-
tuous photographs, it takes you on an excit-
ing journey through their biographies, their 
work, and their public image .

 Patrick Grant also co-edited original 
Man. He took over the traditional London 
tailors Norton & Sons in 2005 and later 
re-launched E . Tautz, the historic sport-
ing and military tailoring house . He was 
named Menswear Designer of the Year in 
2010 by the British Fashion Council and 
one of the World’s Best-Dressed Men by 
esquire.

What is it that makes a woman a heroine, a style icon, 
a role model? This book tells the stories of exceptional 
women . Whether divas, femmes fatales, muses, scientists, 
or activists, these women’s lives are anything but ordinary .

The Compendium of 
 Extraordinary Women

ORIGINAL 
 WOMAN

5 ORIGINAL WOMAN
Release: February 2016
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A Poor collector’s Guide to Buying Great Art 
offers sound advice to those who want to 
buy art but don’t know how or where to do 
it . They might have preferences in terms of 
styles or techniques, but they’re not familiar 
with how the buying process works . Perhaps 
they already have specific pieces in mind but 
don’t yet trust the rules of the art market  —if 
such rules actually exist . What does someone 
actually need to know to prevent their per-
sonal tastes from leading them to make the 
wrong investment decisions?

On his way to becoming a passionate 
art collector himself, Norwegian adventurer 
Erling Kagge had to learn these ropes and 
answer this exact question . In this book, he 
illuminates all aspects of becoming an expert 
at buying art that one will enjoy for many 
years, such as how to get started, how to take 
one’s tastes seriously, how to do a targeted 
search for pieces, how to learn to appraise 
prices, and how to find trustworthy partners . 
Kagge’s practical yet entertaining step-by-
step guidance also includes ways to identify 
and avoid pitfalls and deceptive temptations .

 Having reached the North Pole, the South 
Pole, and the summit of Mount Everest 
erlinG kaGGe was the first person ever 
to complete the “Three Poles Challenge .” 
Today, he runs a publishing business in 
Olso, collects international contemporary 
art and Russian icons, and serves on the 
board of the Astrup Fearnley Museum of 
Modern Art . He wrote the preface for our 
previous release the outsiders.

 “erling Kagge spills the beans … on that weird 
and wonderful art of collecting art.” 

 xAMOU-ART .CO .UK

 “(A) witty how-to.” SLEEK

Everything you always wanted to know about the art 
market but were afraid to ask . A pioneering collector 
 explains how to use passion and intuition to acquire key 
pieces or build a collection —even on a limited budget .

A POOR 
COLLECTOR’S 
GUIDE TO 
 BUYING GREAT 
ART
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Editors: Robert Klanten, 
Sven Ehmann
Features: Full color,  
hardcover, 256 pages, 
21 × 26 cm
Price: € 38 (D) £ 32 .50 $ 49 .95
ISBN: 978-3-89955-568-4

For any man, appearing timeless and laid-
back at once is a challenge . Who makes the 
best shoes? What styles suit me? Who makes 
the best white T-shirt and could I wear one 
with raw denim jeans to an important presen-
tation? Where can I buy suits that are actu-
ally worth the money? Which pattern, which 
fabric, and which cut? Harris tweed or waxed 
coat? Leather vest or functional outdoor 
parka? Sweatshirt or V-neck and, if so, cash-
mere, merino, or wool? From tip to toe answers 
all of these questions and many more . 

There are countless manufacturers and 
products, but only a few brands are serious 
about what they do . Quality shops can pro-
vide an overview of what is currently avail-
able, but this book is a fundamental guide to 
the pieces that ought to accompany a man 
throughout his life . From the hat on his head 
to the sole of his shoe, From tip to toe presents 
the ever-essential items of a man’s wardrobe . 

These include laid-back sportswear, solid 
everyday basics, and elegant styles for spe-
cial occasions—as well as fitting accessories . 
These iconic pieces are worn by men who 
know exactly what they want and stick to it . 
As the dandies before them, these men pay 
attention to details . 

The featured products from small manu-
facturers and select brands do not embody 
superficial luxury, but rather represent 
authenticity, handcraft, quality, originality, 
and character . This compendium of male 
style showcases products that range from the 
elegant to the sporty, from the eccentric to 
the rustic, but which always stand out from 
the mainstream . These are items that accom-
pany a man without overshadowing him .

From tip to toe is a book for men who are 
still finding their style and for those who seek 
to continuously refine their personal look .

A guide for those who want to be impeccably stylish, this 
book presents iconic men’s clothing from a carefully curated 
selection of brands, makers, and shops around the world .

The Essential  
Men’s Wardrobe

FROM TIP  
TO TOE
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ARCHITECTURE

Editors: Robert Klanten, 
Sofia Borges, Lukas Feireiss, 
Sven Ehmann 
Features: Full color, hard-
cover, 320 pages, 24,5 × 33 cm
Price: € 44 (D) £ 40 $ 60 
ISBN: 978-3-89955-570-7

Utopian Architecture  
in the Modernist Realm

The notion of utopia proves as diverse as it 
does universal . From exuberant master plans 
to singular architectural expressions, the rise 
of the utopian architectural movement in the 
1960s and 1970s represents a critical shift in 
ideology away from midcentury traditional-
ism . This period shakes off the conformity 
and conventions of the 1950s in favor of a 
more experimental postwar agenda . 

the tale of tomorrow documents this pro-
lific era in architecture —a time when any-
thing felt possible as architects began to 
think further and further outside the box . The 
book focuses exclusively on built manifesta-
tions of utopian ideas . Rather than mixing 
together abstract theorists with practitio-
ners, it focuses on the tangible embodiments 
of such forward thinking . Highlighting 
well-known projects as well as the more 
obscure and offbeat, the collection of uto-
pian approaches compiled here maintain 
their visual power and infectious optimism 
nearly half a century later . These experimen-
tal structures, both large and small, appear in 
everyday places in stark contrast to their far-
from-utopian contexts . 

In addition to featuring a range of 
whimsical architectural gestures, the tale of 
tomorrow also explores more brutalist styles 
of utopian thinking . This bold and iconic 
class of projects not only inspires a sense of 

awe and reverence towards one’s surround-
ings but also demonstrates the broad spec-
trum of deeply personal solutions at play 
as each architect began to craft their ideal 
world . Whether an organically shaped resi-
dence or a towering sculptural complex, the 
projects in this book stand as poignant sug-
gestions of what might have been and, per-
haps, what could still be .

The retro-futuristic epoch is one of the most  visually 
spectacular in architecture’s history . The utopian 
 buildings of the 1960s and 1970s never go out of style . 
This book compiles radical ideas and visionary structures .

THE TALE OF 
 TOMORROW

Release: November 2015
[ SAMPLE COVER ]
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New Outdoor and  
Landscape Photography

Editors: Jeffrey Bowman,  
Sven Ehmann, Robert 
Klanten
Features: Full color, hard-
cover, 304 pages, 24 .5 × 33 cm
Price: € 49 .90 (D) £ 45 $ 68 
ISBN: 978-3-89955-555-4

the Great wide open is a compilation of pho-
tographs that capture and celebrate the new 
desire for outdoor adventure . From Iceland 
to Mongolia, this book takes you on a visual 
journey to some of the Earth’s most breath-
taking places .

Lose yourself amidst endless horizons, 
within the depths of a forest, or on a mountain 
peak . An inspiring exploration of natural won-
ders, the book also includes a few stories from 
the people behind the lens —ordinary people 
who set out to do extra-ordinary things . 

the Great wide open is an ode to the out-
doors, bound to awaken a thirst for adventure 
and prompt you to act on it .

 “THE GREAT WIDE OPEN is a celebration of 
the outdoors; a love letter to leaving your desk 
behind and venturing into the wilderness.” 
NEUEJOURNAL

Atmospheric photography that follows today’s intrepid 
adventurers to the most breathtaking places in the world .

THE GREAT 
WIDE OPEN
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Editors: Jared Zaugg,  
Robert Klanten
Features: Full color, hard-
cover, 320 pages, 30 × 27 cm
Price: € 49 .90 (D) £ 45 $ 70 
ISBN: 978-3-89955-567-7The Bonhams Guide to 

Classic Sports & Race Cars

Gentlemen, start Your engines! reveals the 
undeniable icons of the classic car scene . 
As lovers of exclusive limited series, record-
making vehicles, and legendary races them-
selves, Jared Zaugg and the team at Bonhams 
went all out in their efforts to collect the best 
of the best in this publication —and it shows . 
Every page gives the reader a sense of the 
intensity of true automobile culture . Large-
format images showcase sleek shapes and 
tactile vintage interiors in loving detail . 

The book features a selection of mod-
els that go far beyond mere technical stats 
and gleaming chrome . Rather, they all offer 
something far more valuable: compelling 
stories . These include the rare and uniquely 
configured Lamborghini Miura SV Coupe 
purchased by rock star Rod Stewart . Or the 
Bugatti Type 57S Atalante Coupe from 1937 
that, after the owner’s death, was rediscov-
ered by his family sitting exactly as he left 
it nearly a half-century earlier . All the big 
names are included, but the focus is on what 
can be found behind the logos and the pol-
ished surfaces .

 Wherever and whenever the world’s motor 
sport scene gets together, Jared ZauGG 
can usually be found . Zaugg was one of 
the initiators of the seminal Legend of 
the Motorcycle: International Concours 
d’Elegance . In 2011, he and his wife estab-
lished the exclusive men’s shop Bench & 
Loom .

 Founded in England in 1793, bonHaMs is 
the number one address for classic sports 
and race cars . Along with Sotheby’s and 
Christie’s, Bonhams is one of the world’s 
three largest auction houses .

 “GENTLEMEN, START YOUR ENGINES! … fea-
tures nearly 50 classic sports and race cars from 
the 20th century. the book … starts with a 1902 
De Dietrich … and ends with a 1997 Mclaren F1 
GtR.” THE WALL STREET JOURNAL

 “we recommend it.” CLASSICDRIVER .COM

Bonhams is the world’s go-to source for classic race  
and sports cars . In this book, the auction house presents  
a  selection of the most breathtaking models and tells 
their stories .

GENTLEMEN, 
START YOUR 
 ENGINES!

268 269 

1972

LaMBorghini
Miura sV

CoupE

T he turbulent milieu of the mid-1960s served as a 
backdrop for an escalating battle between two 

ambitious Italian figureheads: Enzo Ferrari (the estab-
lishment) and Ferruccio Lamborghini (the feisty upstart). 
Lamborghini’s elegant 350 GT challenged Ferrari’s prevail-
ing designs in 1964, but Ferruccio’s boundary-pushing hu-
bris did not fully emerge until the former tractor builder 
revealed a rolling chassis of his Miura concept at the 1965 
Turin Salon and the complete production version at Geneva 
the following year.

The Miura would later earn the unofficial moniker of 
being the world’s first supercar for good reason: not only 
were its slinky bodywork and eyelash’d headlights like 
nothing the world had seen before, its mechanical un-
derpinnings also revealed an equally arresting amount of 

brawn, complexity, and in-
novation. More importantly, 
the Miura staked its claim 
as the world’s fastest pro-

duction car, triggering an arms race for ultimate horse-
power, acceleration, and top speed.

Named after legendary bull breeder Don Eduardo Miura 
Fernández, Lamborghini’s creation boasted a ground-
breaking combination of elegant form and aggressive 
function when it debuted on the world stage. The chassis 
engineering and vehicle dynamics were overseen by the 
legendary Gian Paolo Dallara, who later left Lamborghini to 
form Dallara Automobili, which later became a major force 
in Formula 3, Formula 1, and IndyCar racing. Nestled be-
neath Carrozzeria Bertone’s sensuous aluminum skin (de-
signed by Marcello Gandini) was a transversely mounted 
4.0-liter V12 producing 350 hp. The powerplant was cloaked 
behind the car’s signature “venetian blind” engine louvers, 
and was capable of propelling the two-seater to a claimed 

“The Miura pretty well set the  
whole motoring world on its ear.” 

- Road & Track
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By: Marilyn Neuhart with 
John Neuhart
Features: Full color, hard-
cover, 2 volumes  
in slipcase, 800 pages, 
25 .5 × 29 .2 cm
Price: € 150 (D) £ 140 $ 199
ISBN: 978-3-89955-230-0

In this unique publication, Marilyn and John 
Neuhart tell the story, to paraphrase Charles 
Eames himself, of how Eames furniture got 
to be the way it is . the story of eames Furniture 
is a biography —not of an individual per-
son, but of arguably the most influential 
and important furniture brand of our time . 
Brimming with more than 2,500 images and 
insider information, this two-volume book 
in a slipcase sheds new light on the context 
in which the furniture of Charles and Ray 
Eames was created . It documents in unpar-
alleled detail how the design process in the 
Eames Office developed as well as the signif-
icant roles played by specific designers and 
manufacturers .

Through intense and self-critical team-
work, the Eames Office was the first to trans-
late the theoretical approach of the Bauhaus 
into commercially successful design for a 
mass market . One can hardly exaggerate 
the relevance of Eames’s modern concept 
of design . In many cases the success of the 
pieces is based on the Office’s own develop-
ment and perfection of production processes 
for its designs .

The concepts that originated in the 
Eames Studio made a fundamental impact 
on modern design . Its furniture still tops 
bestseller lists and, decades later, the pieces 
have not lost any of their original elegance, 

timelessness, freshness, and quality . Its com-
bination of conceptual consistency, aesthetic 
mastery, and almost scientific persistence is 
particularly inspirational for young design-
ers today .

 the story of eames Furniture was written 
and designed by Marilyn neuHart 
together with her husband JoHn 
neuHart . Both worked personally 
with Charles and Ray Eames at the Eames 
Office in various capacities starting in the 
1950s . More familiar with the material 
and protagonists than almost any other, 
Marilyn Neuhart spent more than 15 years 
compiling the stories, images, and recol-
lections featured in this book .

Now available again, this lavish publication tells the story 
of Eames furniture in unparalleled detail on 800 pages 
with more than 2,500 images .

THE  STORY 
OF  EAMES 
 FURNITURE
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Now available again, this is the definitive ref-
erence book on the work of Dieter Rams . In 
his more than 40 years at Braun, Rams estab-
lished himself as one of the most influential 
designers of the twentieth century . True to 
the principle of “less, but better,” his elegantly 
clear visual language not only defined prod-
uct design for generations, but also our fun-
damental understanding of what design is 
and what it can and should do . less and More 
offers boundless inspiration for anyone inter-
ested in the aesthetic and functional aspects 
of applied design .

This book elucidates the philosophy of 
Dieter Rams that is best summed up in the 
ten rules of design that he created more than 
thirty years ago . Sometimes referred to as 
“the ten commandments,” they are just as 
relevant today: Good design is innovative . 
Good design makes a product useful . Good 
design is aesthetic . Good design helps a prod-
uct to be understood . Good design is unob-
trusive . Good design is honest . Good design 
is durable . Good design is consistent to the 
last detail . Good design is environmentally 
friendly . Good design is as little design as 
possible .

less and More features images of hundreds 
of Rams’s products as well as his sketches and 
models —from Braun stereo systems and 

electric shavers to the chairs and shelving 
systems that he created for Vitsœ . In addi-
tion to the rich visual presentation of his 
designs, the book contains texts by interna-
tional design experts that explain how the 
work was created, describe its timeless qual-
ity, and put it into a contemporary context .

 ProFessor klaus kleMP is one of 
the world’s leading experts in the field of 
product design . He has been acquainted 
with Dieter Rams for many years and 
is an authority on his work . keiko 
 ueki-Polet is one of Japan’s most 
renowned design curators . She is well 
versed in design developments in both 
Asia and the Western world .

This is Dieter Rams’s 808-page book about his work, back 
in print in its original form with a PVC softcover and 
slipcase . The relevance of famous Braun designer Dieter 
Rams in modern design remains unbroken .

Editors: Klaus Klemp, Keiko 
Ueki-Polet
Features: Full color,  
PVC cover in slipcase, 
808 pages, 19 × 23 cm
Price: € 69 .90 (D) £ 55 $ 90
ISBN: 978-3-89955-584-4

PRODUCT DESIGN

The Design Ethos  
of Dieter Rams

LESS AND MORE
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ARCHITECTURE, PRODUCT DESIGN

Editors: Robert Klanten,  
Sven Ehmann,  Michelle 
Galindo
Features: Full color, hard-
cover, 224 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-558-5

Temporary Spaces and  
a Life on the Move

Aside from a functioning wireless connec-
tion and good coffee, today’s web developers, 
designers, musicians, journalists, and other 
creative entrepreneurs need, above all, inspi-
ration, new ideas, contacts, and international 
exchange . So they travel from one co-work-
ing space to the next, alternating countries 
and continents, as well as accommodation, 
friends, and cultures .

To them, mobility is the ultimate new 
form of freedom: freedom from routine, tra-
ditional values, and geographic restraints . 
Today’s creatives thrive on a lifestyle that 
enables them to work six months in a shared 
office in Berlin, spend the summer in a cara-
van in Chile, and show up in time for their 
next project at a temporary desk in New York .

This growing trend has generated vision-
ary ways of designing products and spaces 
that facilitate a nomadic yet high-tech life . 
From a modular dwelling system on wheels 
to an inflatable classroom in a repurposed 
dumpster, this book compiles a wide range 
of flexible spaces and innovative products 
that define today’s nomads . Through inno-
vative technology, and by (literally) thinking 
outside the box, the designers behind these 
concepts give people the freedom to call the 
entire world their home .

 “in an age when the virtual self can live and 
work anywhere, but the real self can’t afford 
to live everywhere, what’s a person to do? Go 
nomad.” THE AGE

 “if you’re considering taking off into the wide 
blue yonder, or merely dream of throwing off the 
shackles, Gestalten’s volume has all the inspira-
tion you could wish for.“ WE HEART

The life of urban nomads places new demands on   
cities, residences, and working spaces . This book  presents 
 temporary  architecture, flexible room and furniture 
 concepts, and tools for a generation that feels at home  
in every corner of the globe .

THE NEW 
 NOMADS
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Editors: Sven Ehmann,  
Robert Klanten,  Michelle 
Galindo
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-569-1

The Fine Art of  
Traveling by Train

Trains have always been a truly cultivated 
way to travel . The slower rhythm from depar-
ture to arrival, the relaxed glide through the 
landscape, and the shift between city and 
country fill rail enthusiasts with great joy 
and are pleasures waiting to be discovered by 
the uninitiated .

the Journey presents a varied selection 
of extraordinary travel opportunities by 
train from around the world including the 
Venice Simplon Orient Express, the Glacier 
Express, the Trans-Siberian Railway, and the 
El Transcantabrico . Featuring historic luxury 
wagons, spectacular panoramic railways, 
and timeless itineraries, it takes the reader 
for a ride through breathtaking canyons and 
romantic scenery . Striking images, infor-
mative geographical material, and personal 
experiences bring these train adventures, 
which range from the quick three-hour trip 
to the transcontinental journey lasting sev-
eral days, to life .

Train travel is without a doubt one of the 
best ways to decelerate from our fast-paced 
daily lives . After all, the journey is also a 
destination .

 “THE JOURNEY is a new book that explores 
the art of traveling aboard modern trains. it’s 
a world of spectacular panoramic railways, 
dining carriages, and elegant luxury compart-
ments.” ARCHITECTURALDIGEST .COM

 “Great railway journeys around the world …
Besides colorful photography you’ll find 69 ... infor-
mation on routes through mountain ranges, 
 forests and deserts, from scotland and 
switzerland to Peru and Patagonia.” 

 INDEPENDENT .CO .UK

Train trips are classic yet very of the moment . This book 
introduces its readers to a wide variety of trains and 
routes from around the world that all offer extraordinary 
travel experiences .

THE JOURNEY
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By: Behance
Features: Full color, hard-
cover with dust jacket,  
288 pages, 20 × 26 .5 cm
Price: € 39 .90 (D) £ 35 $ 55
ISBN: 978-3-89955-538-7

Presenting a tightly curated collection of 
cutting-edge creative work from all over the 
world, super-Modified takes you inside the 
trends driving today’s most exciting art and 
design creations . 

Founded in 2006, Behance is the world’s 
largest creative network, where millions of 
people showcase and discover innovative 
work . While it can take years for new creative 
trends to be identified and then showcased in 
museum exhibitions, Behance —and its team 
of curators —take the pulse of the creative 
world everyday .

From innovative implementations of tra-
ditional crafts to wildly unexpected uses of 
new technologies, super-Modified presents an 
insider’s look at how classical approaches to 
art and design are being subverted, blurred, 
and reinvented by today’s crop of emerging 
creatives .

 beHance is on a mission to connect 
and empower the creative world to 
make ideas happen . Both companies and 
design enthusiasts use Behance to track 
and engage top talent . As part of Adobe, 
Behance is now connecting the creative 
world on a global scale, boosting creative 
careers through community and the ser-
vices it uses to create .

 “it’s a delight to dip in and out of, flipping 
through its pages to uncover the treasures 
within.” AIGA’S EYE ON DESIGN

 “if you’re looking for inspiration or a great cof-
fee table book, you should order your own copy 
now.” DESIGN CRUSH

The Behance Book of 
Creative Work

SUPER- 
MODIFIED

The first-ever book from Behance, the world’s largest 
network for showcasing and discovering creative work .
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Editors: Patrick Grant, 
 Robert Klanten
Features: Full color, hard-
cover, 288 pages, 21 × 26 cm
Price: € 29 .90 (D) £ 25 $ 39 .95 
ISBN: 978-3-89955-552-3

The Tautz  Compendium 
of Less Ordinary 
 Gentlemen

original Man is a compendium of the sto-
ries of extraordinary men . From household 
names including Andy Warhol and Freddy 
Mercury to lesser-known personalities, the 
men presented here are incredibly diverse, 
yet all share entirely original lives . Featuring 
famous hell-raisers such as Iggy Pop, indomi-
table explorers including Ernest Shackleton, 
visionaries like Federico Fellini, and some 
less mainstream personalities such as 
Quentin Crisp or Takeshi Kitano, these biog-
raphies are as gripping as any fiction . 

This book is the brainchild of U .K . men’s 
fashion maven Patrick Grant . As Grant set 
about re-awakening the traditional Savile 
Row tailoring house of E . Tautz after a thirty-
year slumber, he wanted to define the kind of 

man he aspired to be and to clothe . original 
Man is the compelling result of his mus-
ings —a collection of portraits of men who 
go beyond a veneer of stylish attire to wring 
every last drop out of life with their actions, 
thoughts, or words .

 “the book is both a celebration of men who have 
lived their lives differently, and a shot in the 
arm for readers who haven’t.” GQ UK

 “An excellent book about the past century’s style 
heroes.” SUNDAY TIMES STYLE MAGAZINE

Celebrating style, individuality, and joie de vivre, this book 
 showcases more than 80 original men who will inspire 
readers to lead a less ordinary life .

ORIGINAL MAN
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Editors: Robert Klanten, 
Anna Sinofzik
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-556-1

New Branding for 
 Businesses

start Me Up! is a comprehensive compendium 
of innovative corporate design for a new gen-
eration . Brimming with imaginative busi-
ness ideas that range from a turban tailoring 
house to an artistically ambitious mattress 
manufactory, this book presents brands that 
break away from stereotypes through their 
visual identities .

Brands are people and people are brands: 
the featured examples show that entrepre-
neurship today is more personal than ever 
before . Whether a beauty parlor in Singapore 
or a whisky distillery in Finland, businesses 
are seen as extensions of the passionate pro-
fessionals who founded them . And this is 
where the graphics come in . Young entre-
preneurs are turning to creative agencies 
that transform business ideas into person-
alized narratives through visual storytelling 
strategies .

From cutting-edge logotypes to high-
quality packaging, start Me Up! showcases 
the best in innovative branding from around 
the world .

 “START ME UP! is a compendium of innovative 
branding and design, with a particular focus 
on smaller businesses that are using simplic-
ity, honesty, and a sense of tradition to help cut 
through the clutter.” YCN .ORG

 “the gorgeous new book … is a sign of the times.” 

WIRED .COM

Little brand, big effect: today’s corporate design is being 
 redefined by distinctive visual creativity .

START ME UP!
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FOOD & BEVERAGE, ARCHITECTURE

Editors: Robert Klanten,  
Sven Ehmann,  Michelle 
Galindo
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-559-2

Interiors for Restaurants, 
Bars and Unusual  
Food Places

Eating is more than a basic physical process . 
It is a social, aesthetic, and cultural need . We 
go out to meet friends or business partners, to 
try a new culinary trend, to relax in the famil-
iarity of our favorite restaurant, or to revel 
in the multisensory experience of the latest 
tasting temple . It is always about more than 
just eating and drinking . We seek drama-
turgy, emotion, and adventure . Atmosphere 
makes a difference and we increasingly want 
it to be all-consuming .

let’s Go out Again is an eclectic showcase 
of atmospheric eating spaces from around 
the world —from New York, London, and 
Berlin to Haifa, Sydney, and Hong Kong . 
The featured projects represent state-of-the-
art collaborations among architects, artists, 
designers, restaurateurs, and chefs that tar-
get not only all of our senses, but our identi-
ties and values too .

Whether clean sculptural lines, mirrored 
facades, old industrial fittings, or cozy retro 
furnishings, let’s Go out Again shows how 
interior designers combine at times unusual 

ingredients to arrive at a tasteful setting for 
a range of culinary tastes and occasions . The 
book is comprised of six chapters, each of 
which exemplifies an aesthetic and concep-
tual point of view: Understatement, Modern 
Musings, Rough and Local, Progressive, 
Graphic Spaces, and Dramatic . Each of these 
approaches goes beyond the visual to buoy 
and amplify the philosophies of the kitchens 
or bars that they help define . The result is a 
congenial synergy between flavor and atmo-
sphere, place and taste .

Interior designers and architects worldwide are using  
new concepts to make going to a restaurant a 
 multisensory experience .

LET’S GO OUT 
AGAIN
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FOOD & BEVERAGE

Editor: Thomas Horne
Features: Full color, hard-
cover, 168 pages, 21 × 26 cm
Price: € 29 .90 (D) £ 25 $ 39 .95
ISBN: 978-3-89955-564-6The Gourmet’s Guide  

to Recipes and Pairings

Until recently, beer had been grossly under-
estimated as an accompaniment to sophis-
ticated cuisine . But the booming craft beer 
movement is now sparking a fundamental 
shift . Diversity in aroma and nuance in flavor 
make these new beers a wonderful comple-
ment to food —at times even better and more 
original than wine .

on Beer and Food shows what an exten-
sive, vibrant, and interesting role beer can 
play in the dining experience . In addition to 
an introduction into the culture and flavors 
of craft beer, this book presents recipes from 
innovative chefs to create deliciously adven-
turous food and beer pairings . These include 
a crab salad to be served with a Weissbier 
and slow-roasted pork shoulder with honey-
glazed root vegetables to be served with a 
Brown Ale . Desserts too can be coupled with 
the right beer for a unique taste experience, 
as with a carrot cake served with an India 
Pale Ale . 

But beer is not only for drinking . Used as 
an ingredient, it can provide dishes with the 
perfect seasoning . It can work as a harmoni-
ous complement to a dish or provide it with a 
surprising contrast, remaining distinct while 
not overshadowing any flavors . 

on Beer and Food opens a world of possibil-
ities . As an extension to our release Barley & 
Hops, it is a book for all who enjoy good food 
and drink, like to cook, and are enthusiastic 
about new taste experiences .

 “Gestalten … helps elevate suds to their rightful 
place pairing beer styles with all sorts of unex-
pected dishes. carrot cake and iPA —who knew? 
Read up and drink up.” FOODANDWINE .COM

Good beer is a taste-intensive and surprisingly versatile 
 accompaniment to good food —often better suited than 
wine . This book presents recipes and fundamentals that 
explore the  pairing of food and beer .

ON BEER  
AND FOOD
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Editors: Sven Ehmann, 
Robert Klanten,  
Michelle Galindo
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-557-8

The kitchen is the new living room: a space for 
social gathering, collaborative cooking, event 
hosting, and communal dining . Undergoing 
immense transformation through time and 
continually adapting to current social and 
aesthetic trends, the room that used to be a 
service area relegated to the back of the house 
is now the multi-functional hub of the home . 

Kitchen Kulture is an inspiring visual feast 
that shines a light on all that the twenty-first 
century kitchen can be . The kitchens pre-
sented in this book are testing grounds for 
environmentally-friendly innovation as well 
as lively spaces that inspire a higher quality 
of life by prompting better eating habits and 
bringing together family and friends . From a 
vast, open-plan kitchen in a London town-
house to a kitchenette inside a student stu-
dio in Berlin, the professionals behind these 
designs uncover the full potential of today’s 
kitchen through their creativity .

 “A visual feast for every taste to savor … the 
book shows that the kitchen has come a long 
way from a simple functional space at the back 
of the house.” THE AGE

 “(this) new book examines the modern kitch-
en’s role as a dining room, gathering place, work 
space, and more.” 

 ARCHITECTURALDIGEST .COM

Whether traditional, Nordic, or futuristic, the kitchen is the 
new living room —a place to cook, eat, and celebrate . This 
book showcases the latest interiors and kitchen concepts .

KITCHEN 
 KULTURE
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Editors: Cathrin Brandes, 
Christian Schneider, Dirk 
Mönkemöller, Robert 
Klanten
Features: Full color, hard-
cover, 240 pages, 24 × 28 cm
Price: € 38 (D) £ 32 .50 $ 49 .95 
ISBN (E): 978-3-89955-571-4

Crafted Spirits &  
Liqueurs

Distilling spirits is an age-old craft that is 
currently experiencing a renaissance . Today’s 
young distillers are striking the right balance 
between tradition and innovation . They are 
using premium ingredients to create a wide 
array of artisanal spirits that offer excep-
tional taste experiences .

out of the Jar presents a meticulously 
curated selection of the best and most 
unusual spirits from small manufactur-
ers around the world such as whiskey from 
Japan, pastis from Great Britain, gin from the 
Black Forest, and rum from California . The 
book also tells the stories behind some of the 
featured examples . It introduces personali-
ties who are cultivating rare varieties of fruit, 
herbs, and spices; reviving and reinterpreting 
high-proof family recipes; or labeling each of 
their bottles by hand . A compelling overview 
of today’s crafted spirits and those who make 
them, out of the Jar is a guidebook for profes-
sionals, gourmets, and all enthusiasts look-
ing to enjoy a distinctive drink .

 This book is edited by cHristian 
scHneider and dirk MönkeMöller, 
who also publish the German travel and 
living magazine the weekender, as well as 
catHrin brandes who is making her 
mark as an expert for new food culture .

→ Auch auf Deutsch erhältlich als 
 Geistige Getränke
 ISBN (D): 978-3-89955-565-3

Creative handcrafted spirits: this book presents an in-
spiring overview of the best distilleries around the world .

OUT OF THE JAR
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Editors: Sofia Borges, Robert 
Klanten, Sven Ehmann
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 55 
ISBN: 978-3-89955-561-5

Scenography, 
 Installations and  
Spatial  Experiences

It is not a paradox that today —in the era of 
digitalization and e-commerce —the creation 
of tangible spaces is gaining in importance . 
A personal encounter triggers profound 
thoughts, strong feelings, and memories 
that last . In other words, the foundation of 
a meaningful relationship between artist 
and audience, museum and visitor, shop and 
customer, or brands and their communities 
is based upon an unforgettable experience . 
Yet all these groups are more discerning 
than ever before: They want a personalized 
moment, want to be informed and enter-
tained, pampered, surprised, and inspired .

liquid spaces shows the many differ-
ent ways in which this desired effect can be 
achieved . Galleries, museums, temporary 
events, pop-up shops, and flagship stores 
provide the settings for a wide spectrum of 
unconventional architecture and interior 
design, where playfully experimental instal-
lations or complex productions can be pre-
sented . Surprising materials, colors, shapes, 
and surfaces provide the props, which along-
side innovative smells, sounds, and lighting 
concepts come together in expansive, stage-
like gestures with sculptural details . High-
end cars are presented like works of art . Art is 
displayed in laboratories . Workshops become 
sacred sites of authenticity . The line between 
art and commerce is fluid; the quality of the 
experience is all that matters .

Artists, scenographers, and architects, 
as well as interior and exhibition designers 
create these extraordinary situations . liquid 
spaces presents the most innovative concepts, 
most radical designers, and most demanding 
clients . Those who manage to create incom-
parable event spaces with local and inter-
national appeal, and those responsible for 
adding the next destinations of must-see 
locations to the map .

Surprising spatial experiences for all senses: this book 
features art, interior design, architecture, and striking 
scenography that leave lasting impressions .

LIQUID SPACES
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By: Monocle
Features: Full color,  
linen hardcover, 304 pages, 
20 × 26 .5 cm
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-537-0

Ever since the launch of Monocle in 2007, this 
highly successful global magazine and media 
brand has championed a clear and new take 
on the world of work . It has encouraged its 
readers to start their own businesses, do the 
thing that makes them feel fulfilled (even if it 
means ditching a comfortable corporate sal-
ary), and find places to build their HQ that 
deliver a good quality of life too .

So it was a natural step for the maga-
zine’s team to create the Monocle Guide to Good 
Business, a book for would-be business lead-
ers, start-ups, and established companies that 
feel it’s time for some new ideas . It’s made to 
be used: write in its margins and turn over 
the corners of its pages . But don’t expect 
management speak or miracles for untold 
riches . This is not a book about staging a 
revolution . Rather, this is a book about doing 
things well —from how you run the show to 
the pens you buy . And even about taking your 

dog to work . It’s a handbook for those who 
want to make a company that will last; the 
ultimate reference for doing a job you love .

 “Valuable, globally sourced wisdom and inspi-
ration for getting down to business.” 

 COOL HUNTING

This book offers multifaceted perspectives on the world 
of work today and in the future —from compelling 
 business ideas to  inspiring company cultures .

THE MONOCLE 
GUIDE TO GOOD 
BUSINESS

STYLE

Full of writing, reports, and recommendations,  
the Monocle Guide to Better living is original, informative, 
 entertaining, and comprehensive . This is not a book 
about glitz but rather an upbeat survey of products  
and ideas built to treasure and last .

Monocle is one of the most successful maga-
zines to be developed in the past decade . 
Armed with an unmistakable sense of aes-
thetics and journalistic tenacity, its team —
led by editor in chief Tyler Brûlé —has 
created an intelligent publication that con-
tinually inspires a global readership who are 
interested in everything from diplomacy to 
design . For its first-ever book, the editorial 
team looks at one of their core themes: how 
to live well.

The result is the Monocle Guide to Better 
living, an original, informative, and enter-
taining collection of writing, reports, and rec-
ommendations . This is not a book about glitz 
but rather an upbeat survey of products and 
ideas meant to be treasured and last . 

THE MONOCLE 
GUIDE TO  
BETTER LIVING

By: Monocle
Features: Full color, 
linen hardcover, 408 pages, 
20 × 26 .5 cm
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-490-8
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Von: Ralf Grauel,  
Jan Schwochow
Ausstattung: Vollfarbig, Hard-
cover, 240 Seiten, 24,5 × 33 cm , 
Sprache: Deutsch 
Preis: € 29,90 (D)
ISBN (D): 978-3-89955-445-8

STYLE, GRAFIKDESIGN

Deutschland verstehen ist das Buch für jeden, 
der wissen will, wer die Deutschen sind und 
wie sie ticken – ein unterhaltsames Daten-
feuilleton unserer Gesellschaft, Wirtschaft 
und Kultur . 

Deutschland verstehen bietet eine kurz-
weilige Bildungsreise durch unser Land . 
Die im Buch versammelten Schaubilder 
zeigen Kanzleramt, Reichstag und Gorch 
Fock von innen und erzählen von Preußen, 
Goethe, Kernkraftwerken, Loveparade und 
Oktoberfest . Sie zeichnen Stammbäume der 
RAF und der Deutschland AG; vergleichen 
Äpfel mit Kartoffeln, BRD mit DDR und 
Stefan Raab mit Thomas Gottschalk . 

Mit Infotainment auf höchstem Niveau 
ist dieser neuartige Atlas DAS Wimmelbuch 
für Erwachsene .

 „Viel wissen war schon immer gut, aber es sah 
noch nie so gut aus.“ KULTURSPIEGEL

 „ein lehrbilderbuch zum Versinken.“ DPA

DEUTSCHLAND 
VERSTEHEN

Kurzweilige Bildungsreise durch unser Land – in 
Schaubildern und Infografiken .

Ein Lese-, Lern- 
und Anschaubuch

STYLE

This modern atlas presents our world in striking 
 images and clear texts . The book is not just for graphic 
designers, but also for anyone who is curious about 
how we live today .

Looking through an atlas has always been a 
fascinating way to explore the world . Around 
the world is a contemporary evolution of an 
atlas tailored to our information age . With 
eye-catching graphics, current topics, and 
clear texts, the book is for anyone who is curi-
ous about the state of our planet and how we 
live today .

Alongside classic facts about nature, 
history, population, culture, and politics, 
Around the world’s compelling information 
graphics thoroughly explain complex pro-
cesses that impact our lives such as global 
trade and changing demographics . The book 
gives added insight into our modern world 
through its visual exploration of subjects 
such as eating habits, overfishing, and inter-
net providers, as well as events that have left 
indelible marks on our collective conscience 

Editors: Andrew Losowsky, 
Sven Ehmann, Robert Klanten
Features: Full color, hardcover, 
272 pages, 24 .5 × 33 cm
Price: € 39 .90 (D) £ 35 $ 49 .95
ISBN: 978-3-89955-497-7

The Atlas for Today

including September 11, the Olympic Games, 
Japan’s Fukushima disaster, and the sinking 
of the titanic.

Enthralling, attractive, and revealing, 
Around the world is a rich cornucopia of infor-
mation about local peculiarities of global 
relevance that bring home the little differ-
ences —as well as the astoundingly large sim-
ilarities —among the citizens of our world .

Meadow 
knapweed

Ox-eye daisy

The larvae of
a June beetle 
feed on roots 
and spend 
more than 
two years 
in the ground.    

Autumn crocus

The Meadow Pipit
hunts insects. Oatgrass

Spring 
whitlow-grass

The earthworm 
particularly likes 
to destroy plant 
remains.   

A Ground beetle 
captures 
an earthworm. 

The female mole takes 
care of her young 
in the nest chamber.

A mole stalks 
their paths.  

The woodlouse 
lives on the ground 
and is an omnivore.

The Myrmecoris 
gracilis feed 
on stems 
and leaves. 

45% mineral substances
7% organic substances

Woodlouses 

1,000,000

Bacteria

The following live in one square meter 
of ground (30 cm deep):

23% water

25% air

Vital underworld
A typical piece of soil, 
consisting of mineral 
substances, water, air, 
and organic material, 
contains a multitude 
of organisms.

1

50

MACROFAUNA 2–20 mm
for example spiders, 
woodlice, polypods, insect 
larvae, and bristleworms

Ciliates

MICROFAUNA
0.002–0.2 mm
for example rotifers   
and flagellates

1,000,000,000,000

MICROFLORA
0.001–0.01 mm
for example algae, 
fungi, and ray fungi 

50,000
Springtails

MESOFAUNA 0.2–2 mm
rotifers, nematodes, 
mites, springtails

Shrew

MEGAFAUNA
>20 mm
for example earthworms 
and moles

A nursery between green stalks
The 15 cm Meadow Pipit, which lives on insects and spiders, builds a nest 
of stems and grasses on the ground. There, the female hatches one 
or two broods of up to six eggs each per year. The young are able to 
fly after about two weeks.

13–14 days
rearing period

4–6
eggs

13–14 days
incubation period

Gradual bloom
All plants compete for sunlight in order to create organic substances using
photosynthesis. In order for small plants such as spring whitlow-grass to 
also get enough light, they must forge ahead and blossom before they are 
overshadowed by the larger species. Of course, the high season is during the 
sun-rich months. The autumn crocus is the last to unfold its petals.

J F M A M J J A S O N D Plants represented on the cube of earth

Spring whitlow-grass (3–10 cm)

Autumn crocus (8–30 cm)

Yellow rattle (10–30 cm)

Kidney vetch (5–40 cm)

Ox-eye daisy (30–60 cm)

Knapweed (30–80 cm)

Oatgrass (Height: 50–180 cm)

Spring
The world wakes up.
The four seasons seem to make such a harmonious cycle — of-
fering the plants and animals on the planet a full complement 
of weather conditions to enjoy all year round — an image of 
perfection. But if it wasn’t for an imperfection — the Earth is 
tilted 23.5 degrees off  the perpendicular in relation to the Sun 

— we wouldn’t have any seasons at all. It seems odd to think 
that if it hadn’t been for what some scientists believe was a 
collision with a Mars-sized object during the solar system’s 
formation, the Earth would have one smooth uni-climate all 
year round. It’s hard to imagine what life would be like now 
if that had been the case. Apart from the consequences for 
nature, what of all the wisdom that the seasons teach us? 
The cycle of life, accepting the inevitability of death and so 
on? And apart from all that, we would have none of the joys of 
spring, displayed on this page. No awakening, no sappy songs 
about birds and bunnies, and sheep having babies, and no 
seasonal blossoming crocuses and so forth. 

16 17

Seasons
The Place we call home D
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The motorcycle is back! the Ride is about custom 
 motorcycles as motorcycles are meant to be and the 
people who build and drive them .

The motorcycle is back! Similar to the fresh 
contemporary scene that has established 
itself around bicycles in the last few years, the 
motorcycle is currently undergoing an aes-
thetic rebirth . A young subculture worldwide 
is discovering the motorcycle as an expres-
sion of its personality and creativity .

the Ride explores motorcycle riding as it 
is meant to be: as a means of getting around 
with attitude, as an extension of one’s own 
body, as an expression of personal freedom, 
but also as a significant challenge to technical 
expertise, craftsmanship, physics, discipline, 
and driving skill .

THE RIDE Editors: Chris Hunter, 
Robert Klanten
Features: Full color, 
 hardcover,  landscape format,  
320 pages, 30 × 27 cm
Price: € 49 .90 (D) £ 45 $ 65
ISBN: 978-3-89955-491-5 

New Custom  
Motorcycles and  
Their Builders

Whether you collect custom motorcycles or 
want to throw rocks at those biker freaks 
who leave you deaf as they zoom by, you need 
to know the story of the chopper . Because 
the story of the chopper is the story of popu-
lar culture .

The Great Depression, 1960s youth cul-
ture, folk art, the conservative press, old-
school revivals —the chopper plays a part in 
all of these .

In this book, leading motorcycle journalist 
and vintage motorcycle expert Paul d’Orléans 
tells the chopper’s true story, from its ori-
gins to its renaissance today . With its well-
informed texts and showcase of historical and 
contemporary photographs, it finally gives the 
chopper the respectful attention it deserves .

 “(A) brilliantly niche publication … charting 
the history of that most flamboyant of rides.” 
SELECTISM 

 “A selection of bikes and riders, photographed 
over a stretch of 110 years, that helped lodge the 
chopper firmly in the American public con-
sciousness.” WIRED ONLINE

→ Auch auf Deutsch erhältlich als 
 Der chopper
 ISBN (D): 978-3-89955-531-8

The chopper is quintessentially American and, since  
easy Rider, has embodied the American dream .  
This book tells the true story of the most rebellious  
of all motorcycles .

STYLE

Editors: Paul d’Orléans,  
Robert Klanten
Features: Full color, 
 hardcover, 288 pages, 
24 .5 × 33 cm
Price: € 49 .90 (D) £ 45 $ 65
ISBN (E): 978-3-89955-524-0 

The Real Story

THE CHOPPER
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I bike, therefore I am .

Choosing to ride a particular bike conveys an 
attitude and a way of life . Velo —2nd Gear illu-
minates and celebrates contemporary bicycle 
culture’s diverse scenes . From classic racing 
bikes to high-tech speed machines, from 
rough fixies to fashionable city cruisers and 
hardworking cargo bikes, this book show-
cases today’s most outstanding and unusual 
bicycles and their riders .

Velo —2nd Gear not only introduces cov-
eted manufacturers, specialized boutiques, 
and historical tours . It also explains how each 
bike-related scene cultivates its own distinct 
codes through the choice of certain frames, 
jerseys, caps, or bags or by visiting specific 
events or key establishments . In doing so, the 
book shows why, for more and more people, 
bicycles have now replaced cars as the vehi-
cles that best express their identity .

 “… profiles the bike makers who are creating 
some of the most drool-inducing and innova-
tive rides around.” FAST COMPANY

 “whether you’re a fan of old-fashioned bikes, 
high-tech machinery, beach cruisers, or moun-
tain bikes you’ll definitely find a little piece of 
yourself in VELO–2ND GEAR .” DESIGN MILK

Editors: Sven Ehmann, 
Robert Klanten
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 38 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-473-1

Bicycle Culture 
and Style

VELO — 
2ND GEAR

By: Sven Voelker
Features: Full color, hard-
cover, 144 pages, 21 × 26 cm
Price: € 25 (D) £ 23 $ 40
ISBN: 978-3-89955-279-9

STYLE

Most people do not know that race cars from 
the likes of Porsche and Ferrari were given 
their looks not by marketing strategists or 
designers, but by chance . Go Faster is a collec-
tion of over 100 examples of race car design 
that documents the carefree anarchy in 
which they were created . In the book, colorful 
racing cars are featured next to blank, white 
models . Thanks to this juxtaposition, Go 
Faster shows its readers exactly how graphics 

GO FASTER

A visual presentation of the fascination for race cars and 
their graphic design .

modulate the look of the vehicle . The neutral 
models also give readers ample opportunity 
to imagine their own possibilities for graphic 
design in motor sports . This makes the book 
an ideal gift for anyone interested in racing 
and high speeds .

The Graphic Design  
of Racing Cars
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The dandy is back! Today, a variety of men are 
 discovering contemporary dandyism and giving it their 
own signature look .

In a world of uniformity and globalized 
styles, only some cultivated gentlemen retain 
their independence over the way they dress 
and live .

In this book, photographer Rose Callahan 
and writer Nathaniel “Natty” Adams docu-
ment the well-kept lives of 57 protagonists 
of contemporary dandyism with a keen, yet 
empathic eye . Their carefully composed por-
traits not only depict the clothes, accessories, 
and homes of their subjects, but also capture 
the essence of their lifestyles in thoroughly 
entertaining and deeply insightful texts .

The diversity of the men portrayed in  
i am Dandy is striking . They come from a 
variety of different countries, cultures, and 
social circles and make their livings in a 
range of  occupations . By showcasing their 
styles, attitudes, and philosophies in all of 
their nuances, the book reveals that dandy-
ism today is an attitude and calling that can 
be cultivated on any budget .

I AM DANDY Editor: Sven Ehmann
Photographs: Rose Callahan 
Texts: Nathaniel Adams
Features: Full color, hard-
cover, 288 pages, 22 .5 × 29 cm
Price: € 39 .90 (D) £ 36 .99 $ 58
ISBN: 978-3-89955-484-7

The Return of the  
Elegant Gentleman

Editors: Robert Klanten,  
Floyd Schulze
Texts: Matt Lodder,  
Nick Schonberger
Features: Full color, hardcover, 
256 pages, 22 .5 × 29 cm
Price: € 39 .90 (D) £ 37 .50 $ 49 .95
ISBN: 978-3-89955-442-7

STYLE

Tattoos now have mass appeal, but beyond 
the mainstream, a new tattoo underground 
has developed . It is as innovative, diverse, 
inspiring, and controversial as the motifs it 
creates . Forever is a stunning documentation 
of this dynamic current scene .

The book showcases key tattoo innova-
tors and a broad range of fresh styles . The 
book explores how today’s tattoo culture is 
strongly influenced by art, fashion, and con-
temporary visual culture as well as tradi-
tional tattoo art —often in surprising ways .

In addition to its cutting-edge selection 
of quality visuals, Forever features insightful 
text portraits by Nick Schonberger of Alex 
Binnie, Yann Black, Scott Campbell, Curly, 
El Monga, Fergadelic, Mike Giant, Thomas 
Hooper, Jon John, Alix Lambert, Guy Le 
Tatooer, Duke Riley, Robert Ryan, Jonas 
Uggli, Amanda Wachob, and Duncan x .  
A preface by heavily tattooed art historian 
Matt Lodder puts current developments in 
tattooing into historical context . 

FOREVER

The New Tattoo

Tattoos have gone mainstream . Here comes the tattoo 
underground .

 “… a snapshot of the current state of the field, 
profiling some of the world’s most vibrant and 
skillful tattooers.” FAST COMPANY

 “Documents a tattoo underground that has 
emerged in recent years finally coming out 
of the shadows and ready to leave its mark.” 
COMPLEx MAGAZINE

 “… both a snapshot of evolving trends and a 
 conversation with tattoo artists on their rela-
tionship with the genre.” COOL HUNTING

 “240 pages of tattoo history.” INKED
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Products, brands, and ideas that capture the evolving 
ethos of today’s outdoor and lifestyle entrepreneurs .

More and more of us are turning to the great 
outdoors when seeking peace, balance, and a 
touch of adventure to offset our daily grind . 
the outsiders showcases the outlook and 
passions of the new creative scene that has 
emerged and draws inspiration from this 
development along with its original products, 
brands, and ideas .

The book captures the refreshing and 
evolving ethos of today’s smartly successful 
outdoor and lifestyle entrepreneurs and fea-
tures interviews with key players from across 
the outdoor sector . Catering to modern globe-
trotters, these innovators are rethinking the 
ways in which the fundamental challenges 
posed by the wilderness meet the aesthetic 
needs of design-literate adventurers . The 
results are often radical, but always likeable 
with the occasional romantic or ironic wink .

New Outdoor Creativity

Editors: Jeffrey Bowman,  
Sven Ehmann, Robert Klanten
Features: Full color, hard-
cover, 272 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 36 .99 $ 60
ISBN: 978-3-89955-513-4

STYLE

THE OUTSIDERS

STYLE

Your ultimate inspiration and resource for  creating 
a  one-of-a-kind wedding that truly matches your 
 personality, style, and budget .

In this book celebrity wedding planner and 
stylist Fiona Leahy will inspire you to not only 
have an incomparable ceremony best-suited 
to your wants and needs, but to throw one hell 
of a party that everyone will enjoy . She reveals 
her hands-on tips and tricks for creating a 
relaxed and freshly original  celebration —
from a bohemian open-air rhapsody to a 
punk-rock karaoke extravaganza .

Just Married brims with a wide range of 
extraordinary locations, handmade letter-
press invitations and decorations, delectable 
wedding cakes and buffets, striking wedding 
dresses, bouquets, and, of course, wedding 
rings and other accoutrements . Although 
the featured suggestions might be different 
from what is traditionally expected, they are 
always tasteful and will embolden anyone to 
make their own unique visions for their wed-
ding day a reality .

JUST MARRIED Editors: Fiona Leahy, Sven 
Ehmann, Robert Klanten
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 36 .99 $ 60
ISBN: 978-3-89955-489-2

How to Celebrate Your 
Wedding in Style
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Craftsmanship is in more demand than ever 
and small manufacturers are experiencing an 
overwhelming renaissance . We are increas-
ingly looking for products that last and have 
their own histories —things that meld form, 
function, and emotion into a compelling 
entity . Today, there are already many people 
who are not concerned with a logo, chasing 
the next trend, or contributing to a dispos-
able society . They would rather seek objects 
of real value and own things with which they 
can truly identify .

the craft and the Makers showcases savvy 
businesses that are choosing to focus on 
craftsmanship and aiming to create things 
with a soul . A decisive role is played by meld-
ing tradition and innovation —from the raw 
materials used to the finished product . The 
book introduces small enterprises as well as 
the personalities that drive them . Whether 
furniture, porcelain, or leather goods, all of 
the products featured here offer today’s true 
luxury: the perfect fusion of creativity and 
craftsmanship that results in quality and 
durability .

 “A snapshot of the contemporary craft scene.” 
 ELLEDECORATION .CO .UK

 

Tradition with Attitude

STYLE

Editors: Duncan Campbell, 
 Charlotte Rey, Robert Klanten, 
Sven Ehmann
Features: Full color, hardcover,  
272 pages, 24 × 30 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-548-6

Craftsmanship is an expression of quality, passion,  
and  mindset . This book is a showcase of crafted products 
 created by small manufacturers .

THE CRAFT AND 
THE MAKERS

The most fascinating apartments are always 
those that reflect the essence of their occu-
pants . the chamber of curiosity is a captivating 
selection of interiors from around the world 
that tell compelling stories of their owners’ 
unconventional personalities and life paths . 
Each page transports the reader into their 
eccentric, deeply personal, and consistently 
fascinating spaces . We are welcomed into the 
private worlds of exotics, dandies, and hedo-
nists featuring stunning work by architects 
and designers as well as objects collected by 
savvy hunters and gatherers .

In the collage-like rooms showcased in 
this book, anything goes except uniformity . 
The rich images are complemented by por-
traits of trailblazing interior designers and 
additional texts about the featured owners 
and their furnishings .

 “A book of pioneering interior design that 
focuses on telling the story behind the interiors 
themselves rather than merely illustrating the 
latest industry trends.” YATZER .COM

 

→ Auch auf Deutsch erhältlich als 
 wunderkammern
 ISBN (D): 978-3-89955-530-1

 STYLE, ARCHITECTURE

Editors: Robert Klanten,  
Sofia Borges, Sven Ehmann
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 36 .99 $ 60
ISBN (E): 978-3-89955-517-2

THE CHAMBER  
OF CURIOSITY

Today’s glamorous chambers of curiosity are to 
 apartment design what the dandy is to fashion .

Apartment Design and 
the New Elegance
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STYLE, ARCHITECTURE

Reveals why everyone feels at home in a Scandinavian 
interior .

northern Delights reveals why hardly any other 
interior or product design is so timeless, so 
functional, so aesthetic, and of such high 
quality as that of Sweden, Norway, Finland, 
and Denmark . The book’s stunning selection 
of Scandinavian design ranges from individ-
ual products to skillfully staged living spaces . 
Although it also presents iconic designs, the 
book focuses on the work of young talents who 
are consciously building upon local sustain-
able design traditions and further developing 
them in a way that is consistent, intelligent, 
and reflects an unerring sense of style .

northern Delights showcases classic, mini-
mal, rustic, and pop styles that are united by 
their simplicity, functionality, and love of 
light . The included examples show how the 
grains of different woods, the clarity of col-
ored glass, the cheery colors of fabrics and 
patterns, and the overall quality of crafts-
manship contribute to creating simple, invit-
ing, and very comfortable spaces . Whether 

the featured work was created for residences, 
offices, or any other rooms, in a Scandinavian 
interior, everyone feels at home .

 “From clean white floors and graphic pillows to 
the unexpected elegance of a teepee, NORTHERN 

DELIGHTS both inspires and, well, delights.” 
THE FOx IS BLACK

Editors: Emma Fexeus, 
Sven Ehmann
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-472-4

Scandinavian Homes, 
Interiors and Design

NORTHERN  
DELIGHTS The Craft Beer Book

Barley & Hops gives beer connoisseurs a behind- 
the-kettles look at their favorite beverage —
from its historical origins and regional dis-
tinctions to current developments . Compiled 
by renowned beer sommelier Sylvia Kopp, the 
book includes portraits of those who are united 
in their passion for craft beer, the brewing pro-
cess, and creating something unique . Here, 
they share their personal stories of how they 
came to brew beer and, in the process, give 
insight into how beer is advancing our drink-
ing culture today .

The beers featured in Barley & Hops are not 
just meant to be drunk in a bar . Rather, the 
book introduces a range of brews with indi-
vidual facets that lend themselves to different 
occasions —for example, a beer that makes a 
good aperitif, another that is recommended to 
be served with fish, and yet another for des-
sert . It also includes a glossary with key beer-
related terminology and recipes . Cheers!

 “the perfect book…for the DiY brew lover.” LOST 

IN A SUPERMARKET

→ Auch auf Deutsch erhältlich als 
 Das craft-Bier Buch
 ISBN (D): 978-3-89955-534-9

Going back to basics, small breweries are using  meticulous 
craftsmanship to create beers with rich taste . These beers 
 represent a new authenticity and way of life .

FOOD & BEVERAGE

Editors: Sylvia Kopp, Robert 
Klanten, Sven Ehmann 
Texts: Sylvia Kopp
Features: Full color, hard-
cover, 248 pages, 24 × 28 cm
Price: € 35 (D) £ 30 $ 49 .95
ISBN (E): 978-3-89955-533-2

BARLEY & HOPS



TiTle TiTle

104 105

Knife and Fork is a showcase of unconven-
tional visual identities from the world of eat-
ing, drinking, and hospitality . The featured 
examples prove that even small enterprises 
can create big design concepts —despite lim-
ited budgets . Exploring how clever corporate 
identities can help new or niche businesses 
succeed, the book is an inspiration for anyone 
thinking about founding their own company 
or redefining an existing one and giving it an 
unforgettable look .

Although based on very different ideas, 
the businesses presented in Knife and Fork are 
all defined by their originality and personal 

character, which are then reflected and com-
municated in a variety of eye-catching ways . 
From mobile espresso bars and chocolate 
manufacturers to cookery schools and bed 
and breakfasts, the distinctive approaches 
to branding start with names, logos, fonts, 
and colors and culminate in product, packag-
ing, and shop design . Whether  minimalistic, 
 nostalgic, or playful, the selected visuals rep-
resent a new generation of entrepreneurs 
who understand how to creatively visualize 
business ideas and successfully communicate 
them across all channels .

 “small businesses that know how to commu-
nicate successfully their mission to the world.” 

CONTEMPORARYSTANDARD .COM

Original and unconventional visual identities from the 
world of eating, drinking, and hospitality .

Editors: Robert Klanten, 
Anna Sinofzik
Features: Full color,  
hardcover, 256 pages, 
24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-535-6

FOOD & BEVERAGE, STYLE

Visual Identities for 
Restaurants, Food  
and Beverage

KNIFE AND 
FORK

FOOD & BEVERAGE

An inspiring showcase of today’s new food movement and 
the people behind it .

A Delicious life showcases today’s new food 
movement and the people behind it . The book 
takes us into the workplaces and minds of 
groundbreaking foodists who are fine-tuning 
cooking, baking, and brewing methods; redis-
covering long forgotten ingredients; develop-
ing cutting-edge new recipes; and creating 
exceptional experiences around food .

A Delicious life reveals the personalities 
and passions fueling food’s current evolution . 
Featuring a broad spectrum of food entrepre-
neurs and their striking locations for cooking, 
eating, and shopping, as well as a selection of 
their kitchen utensils, products, and surpris-
ing events, the book provides readers with 
sources and inspiration to become a part of 
this movement themselves .

A DELICIOUS 
LIFE

Editors: Marie Le Fort, 
Sven Ehmann, Robert Klanten
Features: Full color, hard-
cover, 240 pages, 21 × 26 cm
Price: € 38 (D) £ 35 $ 55
ISBN: 978-3-89955-467-0

 “Forerunning food revolutionaries.” LOST IN  

A SUPERMARKET

 “A DELICIOUS LIFE showcases new trends: food 
is going nomad, and digital.” TL MAGAZINE

 “… a look at current creative approaches to food 
around the world, from inventive plating to 
unconventional flavor combinations to entirely 
innovative delivery systems.” ARCHETYPE ME

New Food  
Entrepreneurs
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Von: Jim Meehan, Chris Gall
Ausstattung: Vollfarbig, 
Hardcover, Heißfolie,  
Schutz umschlag, Lese-
bändchen, Blindprägung,  
368 Seiten, 13,5 × 21 cm, 
Sprache: Deutsch 
Preis: € 29,90 (D)
ISBN (D): 978-3-89955-436-6

Distribution: 
Only available in Germany, 
Switzerland, and Austria

STYLE, ESSEN  & TRINKEN

Das geheime cocktail-Buch stammt von Jim 
Meehan, dem Chef der New Yorker PDT Bar, 
einem der Epizentren der aktuellen Cock-
tailkultur . Sein Buch nimmt Sie mit hinter 
den Tresen dieser Bar . Neben mehr als 300 
Rezepten klassischer wie ausgefallener Cock-
tails teilt er sein umfassendes Wissen über 

Akribisch recherchiert, lässig geschrieben, wunderbar 
gestal tet . Dieses Cocktail-Buch sollte in keiner Haus- oder 
Cocktailbar fehlen .

 Spirituosen, Zubehör, Gläser, Gerätschaften, 
Techniken und alles, was zum Mixen dazuge-
hört . Außerdem gibt es originelle Barfoodre-
zepte und eine Bibliographie der wichtigsten 
Barbücher . Kurz gesagt, Meehan nimmt von 
der idealen Olive für den Martini bis zur Bare-
tikette zu allem Stellung, was man für den 
Betrieb einer guten Bar – oder wahlweise für 
die perfekte Cocktailparty – braucht .

So kenntnisreich, akribisch, ja pedantisch 
Jim Meehan den Inhalt zusammengetragen 
hat, so lässig geschrieben und visuell anspre-
chend ist Das geheime cocktail-Buch gestaltet 
und vom kongenialen Illustrator Chris Gall 
im Comic-Noir-Stil bebildert worden . Als 
praktisches Handbuch, Einblick in die New 
Yorker Barkultur und ideales Geschenk sollte 
es in keiner Haus- oder Cocktailbar fehlen . 
Zum Wohl!

Das Barbuch der  
New Yorker PDT Bar

98 R e z e p t e

Cr a nBerry CoBBl er 
 6 cl Beefeater gin
 2 cl lustau east India sherry
 1,5 cl Cranberrysirup
 7 mazerierte Cranberries 
  (3 für die garnierung)
 1 orangenscheibe
 1 Zitronenspalte

Orange, Zitrone, Cranberries und Sirup in einem Rühr-
glas zerstoßen.

Die restlichen Zutaten hinzugeben, mit Eis shaken 
und in einen gekühlten Tumbler auf gestoßenes Eis 
abseihen.

Den Cocktail mit einem Minzezweig und drei maze-
rierten Cranberries garnieren.

— Michael Madrusan und Jim Meehan, Winter 2007

Cranberrysirup & mazerierte Cranberries
 48 cl Zuckersirup
 1 24 cl packung Cranberries
  (frisch oder gefroren)

Den Zuckersirup fast zum Kochen bringen, auf mittlere 
Hitze stellen und die Cranberries hinzugeben. Sobald 
die ersten Cranberries anfangen zu reißen, vom Herd 
nehmen und abkühlen lassen. 

Einen Teil des Sirups in eine Flasche füllen und den 
Rest mit den Cranberries im Kühlschrank aufbewah-
ren.

Ertrag: etwa 90 cl 

Cranberries sind 
die letzten Beeren 
auf dem Markt, 
bevor der Winter 
Einzug hält. Wir 
verwenden Cran-
berries für einen 
klassischen Cobbler 
mit englischem 
Gin und einem 
halbtrockenen, 
klassischen Sherry.

295294

Für die Cocktails, die wir in unserer kleinen Bar servieren, benötigen wir 
eine große Auswahl an Spirituosen. Wir arbeiten mit ausgesuchten Marken, 
die zu den besten ihrer Kategorie zählen. Dazu stehen klassische Dessert-
weine, Aperitifs, Bitter und Liköre im Rückbuff et. Aus dem schier unendli-
chen Angebot an fabelhaften Produkten müssen wir aus Platzgründen eine 
gewisse Auswahl treff en.

Alle Spirituosen aus dem Rezeptteil dieses Buches fi nden Sie auf den folgen-
den Seiten unter ihrer jeweiligen Kategorie mit einem kleinen Überblick über 
Geschichte und Herstellung. Dabei lassen sich einige der fl üssigen Köstlichkeiten 
recht gut nach ihrer Herkunft und ihren Produktionsbestimmungen zusammen-
fassen, während andere Spirituosen schwieriger in Gruppen einzuordnen sind. 

Basis für die Kategorisierung der Spirituosen sind ihre charakterlichen Eigen-
schaften, weniger die gesetzlichen Vorgaben zu ihrer Herstellung. Diese Alko-
holkunde basiert auf dem Cocktailangebot des PDT und versteht sich nicht 
als vollständige Übersicht. Ich bitte darum, aus der Auswahl an Produkten 
oder Unterkategorien keine Rückschlüsse auf meine persönliche Meinung zu 
bestimmten Marken zu ziehen.

Die Beschreibungen und Zuordnungen in diesem Kapitel setzen eine gewisse 
Grundkenntnis der Gärprozesse, des Destillationswesens, der Alterungstech-
niken sowie des Vokabulars zum Beschreiben und Bewerten von destillierten 
Spirituosen und Likörweinen voraus.

Das wachsende Interesse an hochwertigen Spirituosen wird heutzutage auch 
von einer Unmenge an Fachliteratur bedient. Empfehlungen fi nden Sie im 
Kapitel „Literatur für Bartender“. 

Viele der herausragenden Marken, mit denen wir im PDT mixen, haben 
ihren stolzen Preis und tauchen daher weder hier noch im Rezeptteil auf. 
Dies soll jedoch niemanden daran hindern, mit kostspieligen Spirituosen zu 
mixen. Im Gegenteil: Jeder einzelne Cocktail verdient die hochwertigsten 
Zutaten, die Sie sich leisten können.

v o D k a

Im Polnischen und Russischen bedeutet Vodka „Wässerchen“. Der Destilla-
teur arbeitet mit fermentierter Maische aus vielen natürlichen Zutaten wie 
Roggen, Weizen, Kartoff eln, Gerste, Trauben, Baumsaft, Milch und Mais. 
Die Qualität des Getreides, die Fähigkeiten des Destillateurs, die Reinheit 
des Wassers und der Filterungsprozess fl ießen merklich in Aroma, Konsis-
tenz, Körper und Geschmack des Endprodukts ein. Guter Vodka wird stu-
fenweise gebrannt. Mit demineralisiertem Wasser wird das Destillat auf 
gaumenfreundliche 37,5 bis 50 % verschnitten. Anschließend fi ltern Aktiv-
kohle, Diamant oder Sand die Fuselöle und Schwebeteilchen aus dem Vodka. 
Nach Fermentierung, Destillation und Filtration wird das fertige Produkt 
abgefüllt. Während westliche Hersteller üblicherweise möglichst viele Aro-
men herausfi ltern, bewahren osteuropäische Vodkamarken oft den getreidi-
gen Charakter. Hier verschwimmen allerdings die Grenzen. Viele Hersteller 
geben abschließend etwas Zucker in den Vodka, um für einen voluminöseren 
Körper zu sorgen und Unsauberkeiten im Destillat zu übertünchen. 

Absolut 100 • Belvedere • Heart of the Hudson • Karlsson’s • Smirnoff  Black

a l k o h o l k u n D e

A l k o h o l k u nd e

DAS GEHEIME 
COCKTAIL-BUCH

TITLE

Conversations with 
People Who Have  
Shaped the Way We 
Listen to Music

FOR THE 
 RECORD

By: Red Bull Music Academy
Editors: Many Ameri,  
Torsten Schmidt
Editors: Todd Burns,  
Heiko Zwirner
Features: Full color, hard-
cover, 400 pages, 24 x 28 cm
Price: € 29 .90 (D) £ 25 .99 $ 39 .95
ISBN: 978-3-89955-507-3

 STYLE

To celebrate its fifteenth anniversary, the Red Bull 
Music Academy has curated conversations with 
 masterminds and trailblazers in today’s music on their 
perspectives and  strategies for success .

The Red Bull Music Academy is creating the 
future of music by bringing the vanguard 
of the industry together . In the book For the 
Record, the leaders shaping the current musi-
cal landscape offer their insights on today’s 
most relevant topics and how they will affect 
the evolution of music production .

For the Record includes conversations 
between luminaries such as Nile Rodgers and 
Martyn Ware —the forces behind some of the 
biggest tunes in disco and pop from the likes 

of Chic, Daft Punk, David Bowie, Madonna, 
The Human League, and Heaven 17 —who 
compare notes on the best way to create 
chart-topping hits . Erykah Badu, one of neo-
soul’s defining voices, shares career advice 
and psychedelic wisdom with up-and-com-
ing New York rap duo The Underachievers . 
DJ Harvey and Ben UFO, two different gen-
erations of DJs, talk about the good old days, 
the present day, and the uncertain future 
of selecting records for a living . Jamaican 
visionary Lee “Scratch” Perry is paired with 
UK dub producer Adrian Sherwood . Those 
familiar with Perry’s unique worldview will 
not be disappointed by this surprising and 
funny conversation .
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Editors: Chris Sanderson, 
Martin Raymond, Robert 
Klanten, Sven Ehmann,  
Shonquis Moreno
Features: Full color, hard-
cover, 216 pages, 24 × 28 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-231-7

STYLE, ARCHITECTURE, FOOD & BEVERAGE

Food is not just a hot topic in design and 
cutting-edge creativity today, but also an 
enormous industry with changing standards 
and perceptions . creAte . investigates recent 
trends and visual developments in and 
around food and examines everything from 
the way we eat, the interiors and furniture of 
innovative restaurants and shops, and visual 
and creative packaging of food products to 
the production of food . This book illustrates 
manifold examples and concepts that are 
the driving forces in contemporary food 
with stunning visuals and incisive texts . 
Demonstrating aspects of consumer and 
commercial consciousness, entertainment, 
and craftsmanship, this sourcebook serves 
up the current state of contemporary eating 
design and the future of food .

CREATE .

An inspiring sourcebook that sheds light on new visual 
 developments in food, packaging design, eating design, 
and hospitality .

 “… fantastic sourcebook … striking, relevant 
imagery …” CREATIVE REVIEW

Eating Design  
and Future Food

opposite from top | Madame Lilli table and Backenzhan stool 

designed by Philip Mainzer for e15; deliverdiet Paris 

delivers beautifully packaged raw dishes to your door; first 

blush Alcohol-free juices share wine’s flavour and 

antioxidants  clockwise from top left | Red Sugar Superfood 

Café in Edinburgh by Space Solutions and photographed by 

Simon J Hollington; David Hall’s packaging for ringtons 

reflects the company authenticity; wooden salad bowl In the 

Conran shop ‘outdoor living’ collection;  Thomas Eyck’ s new 

collection ‘Woven Willow’ designed by Stefan Scholten & 

Carole Baijings; Michael Young was commissioned by Base 

Design and Passanha oil to design this new glass bottle for 

the re-launch of this historical olive oil company; Organic 

sand white dinner plate In the Conran shop ‘outdoor living’ 

collection; ringfin dining chair by Matthew Hilton for De la 

Espada

Into the Raw
the austerity aesthetic of the post-war period has been 
re-invented for the authenticity-obsessed and ethical shop-
per. Matter and meaning combine to create products where 
the look and feel has to be married to concern for current hot 
topics such as food miles, carbon footprint and sustainability. 
Local overtakes organic as a prime concern, and value for 
money means that high prices will be stomached if the spend 
can be rationalised as simple, honest, real and true. avoid 
fuss, frills and the over-modern – it’s all about stripping back, 
paring down and revealing rather than adding. Scrubbed 
wood meets pewter effects for the return of the traditional 
inn, a place where expressions like ‘honest fare’ dominate. 
It’s rural simplicity for the time-poor urbanite who will 
happily devote hours to home-grown vegetables, which end 
up more expensive than anything to be found at Fauchon or 
harrods. handwritten packaging meets natural materials 
and uncomplicated shapes.

Key terms
|  Honest and basic
|  Simple and natural
|  Down to earth
|  Uncoated
|  Oak
|  Cardboard
|  Localvores

Key colours
|  Brown tones
|  Warm greys
|  Greengage
|  Duck-egg blue
|  Ochre
|  Black
|  Chalk white
|  Seaweed 

Designers
|  Piet Hein Eek
|  Conran
|  Matthew Hilton
|  E15

PMS 7407 PMS 7530 PMS 7508 PMS 188 PMS 7533
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Witches Brew
Granny Mode, our first ‘touch point’, embraces our desire for 
authenticity, with an added helping of nostalgia for kitchen 
memories many of us may never have actually had. Steak-
and-kidney pudding, drop scones, bubble and squeak, 
kedgeree all sum up a post-war period where rationing was 
balanced by wholesome fare and flavoursome treats, and 
Marguerite Patten ruled the kitchen. As a trend, Granny 
Mode lives not just in the past but offers a contemporary 
reworking of old-fashioned ideas with balance at its centre: 
high fat and small portions, simple food packed with flavour, 
leftovers with ethical twists, and functional practicality with 
Mode lives not just in the past but offers a contemporary 
reworking of old-fashioned ideas with balance at its centre: 
high fat and small portions, simple food packed with flavour, 
leftovers with ethical twists, and functional practicality with 
pretty and homely decoration. Here we see traditional 
colours and patterns updated with modern finishes and 
treatments: robert dawson contemporising iconic Wedg-
wood patterns, the return of teapots, tea services and jugs, 
Brown Blue crockery and traditional Pyrex.
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Salon Modern
after the theatrical, overt and showy nature of Nu Burlesque 
we are seeing a rather more sophisticated, elegant and 
classical look emerging in the lounge, bar and restaurant 
sectors. This is very much in keeping with the current mood 
among consumers for a return to old-world service ethos and 
a less hurried and ‘process-driven’ approach to hospitality. 
even usually bustling bars are given a sense of ease and 
consideration, as at SBar in Los angeles and the artesian 
Bar at the Langham Hotel in London.

‘as some of the more traditional establishments update their 
interiors, traditional styles are being revisited but mixed 
with modern touches and finishes,’ says The Future Labora-
tory’s Kate Franklin. ‘This solidifies and focuses the revolt 
back to a new sense of tradition, for people who in many 
cases have no memory of how these things should be in the 
first instance.’

consequently, the interiors mix classic pieces with modern 
juxtapositions of colour and material: bright turquoise 
leather provides a contemporary accent set against dark-
stained wood furniture, while traditional damask and scroll 
motifs feature in Venetian style-cut mirrors, and stripes and 
small- scale chequerboard tiles add pattern detail on floors.

Le Bar 228 at Le Meurice hotel in paris is a prime example. 
designer philippe Starck has combined the original features 
of the room, such as panelled ceilings and frescoed walls, 
with his dali-inspired theme for the hotel to create a surreal 
but elegant space. Meanwhile, India Mahdavi’s design for the 
Barclay prime restaurant in philadelphia combines updated 
classic elements such as dark, panelled walls and sleek 
wingback chairs with colonial touches such as Ikat-print 
stools and animal hide rugs. The result is strongly graphic, 
yet warmly inviting.

These environments, then, need to inspire conversation and 
make guests feel special and relaxed in an atmosphere that is 
about a heightened sense of luxury and old-school glamour, 
especially effective in private dining rooms, such as those at 
the new Ivy club. attention to detail in the furnishings is 
therefore key: these are intimate spaces to relax and luxuriate 
in – only the best will do.

from top | Artesian Bar, Langham Hotel, designed by David 

Collins Studio; Le Bar 228 at Le Meurice hotel, Paris, 

designed by Philippe Starck  opposite from top | S Bar, 

California, designed by Philippe starck; Barclay Prime, 

Philadelphia, designed by India Mahdavi

Editors: Robert Klanten, 
Sven Ehmann, Anna Sinofzik
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: €49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-421-2

GRAPHIC DESIGN, STYLE

Anyone currently working in brand com-
munication is facing fundamental yet com-
pelling challenges . In an age in which we 
are flooded with information, consumers are 
becoming more critical and discerning . They 
are deploying ever finer filters so that only 
the most relevant pieces of information ever 
reach them . Because of this development, 
traditional brand and advertising messages 
are far less likely to be seen . 

taken By surprise is a collection of commu-
nication measures that are sophisticated and 

TAKEN BY  
SURPRISE

Today, the most clever brand communication is  
self-promulgating . 

relevant enough to overcome these hurdles . 
They include limited special edition products 
and signature collaborations between brands, 
artists, and designers such as those between 
Julian Schnabel and Maybach, Issey Miyake 
and Dyson, Sagmeister and Levi’s, Olafur 
Eliasson and BMW, Jonathan Meese and 
Staehlemuehle, Terry Richardson and Colette 
as well as other innovative work by the likes 
of Damien Hirst, Red Hot Chili Peppers bass-
ist Flea, David Lynch, Geoff McFetridge, and 
Pharrell Williams . 

 “For brands, gaining the attention of consumers 
in the digital age takes creative finesse … [this 
book] shows how companies have managed to 
do so.” SURFACE

 “Along with a huge selection of marketing 
examples, the book provides in-depth portraits 
of trailblazers … A useful compendium of the 
best and most innovative case studies … that 
have come out of the last few years.” PROTEIN

Cutting-Edge 
 Collaborations between 
Designers, Artists  
and Brands
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By: Sergei Mikhailovich 
Prokudin-Gorskii
Features: Full color, linen 
hardcover, landscape format, 
320 pages, 30 × 27 cm
Price: € 58 (D) £ 55 $ 88
ISBN (E):  978-3-89955-439-7

PHOTOGRAPHY

In 1909, chemist and photographer Sergei 
Mikhailovich Prokudin-Gorskii (1863–1944) 
set out on a journey to capture all of Russia 
in color on behalf of Czar Nicholas II . One 
of the early pioneers of color photography, 
Prokudin-Gorskii systematically documented 
the vast empire with the unprecedented 
 technique he had developed —a method in 
which he used color-sensitive glass plates —

NOSTALGIA

The Russia of Czar Nicholas II in laboriously restored  
historical color photographs .

decades before the widespread availability of 
color film . His color images were not only 
meant to document Russia’s diverse citizens, 
ethnicities, settlements, folklore, and land-
scapes, but to create nothing less than a com-
mon identity for its populace . 

Prokudin-Gorskii’s know-how and his 
skilled eye make his images especially vibrant 
and timeless . A century later, they have not 
lost any of their original beauty and intensity . 

 “A fascinating book of early Russian images 
demonstrates that amazing results were pos-
sible over one hundred years ago.” PHOTO 

PROFESSIONAL

→ Auch auf Deutsch erhältlich als 
 nostalgia
 ISBN (D): 978-3-89955-459-5

113 SIBIRIENDie Wetluga-SieDlung am teSma-FluSS nahe SlatouSt, 1910

The Russian Empire  
of Czar Nicholas II 
Captured in Color  
Photographs by  
Sergei Mikhailovich  
Prokudin-Gorskii

79 RUSSLANDBauernmädchen, 1909

By: Sarah Illenberger
Features: Full color, hard-
cover, 160 pages, 17 × 24 cm
Price: € 19 .90 (D) £ 17 .50 $ 30
ISBN: 978-3-89955-385-7

STYLE, GRAPHIC DESIGN

Sarah Illenberger creates vivid, often humor-
ous images that make stories come to life . 
Whether big or small, abstract or complex, 
the subjects and problems of our times are 
pointedly depicted by this renowned illus-
trator and designer in concise visual forms . 
Meticulously created at the intersection of 
photography, art, and graphic design with 
analog handicraft and using everyday items, 
her richly detailed work opens up new per-
spectives on the seemingly familiar . sarah 
illenberger is the first monograph of the 
Berlin-based artist’s work . In addition to 
commissioned designs for the likes of Vanity 
Fair, süddeutsche Zeitung, wallpaper*, and 
Nike, it also includes a selection of current 
 personal projects .

SARAH  
ILLENBERGER

Vivid, often humorous images that make stories  
come to life .
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By: Jörg Brüggemann
Features: Full color, 
hardcover, landscape 
format, incl . CD, 
144 pages, 28 × 22 .5 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-420-5

PHOTOGRAPHY

Heavy metal is a cultural phenomenon that 
unites its fans across borders, generations, gen-
ders, religions, and social classes . Metalheads is 
a journey into the heavy metal underground 
around the world that documents the lives 
and passion of these fans . The featured pho-
tography captures the atmosphere of concerts 

METALHEADS

The lives and passion of heavy metal fans around the 
world captured in vivid images . 

and clubs so authentically that viewers can 
practically smell the beer and sweat and hear 
a ringing in their ears . Metalheads is accom-
panied by a complimentary CD sampler from 
Nuclear Blast, the world’s biggest independent 
heavy metal label . 

 “Photographer Jörg Brüggemann chronicles the 
resilient, persistent genre through the prism of 
its wildly devoted fans … From the looks of it, 
metal appears to be largely unaffected by the 
passage of time, the decline of the mullet haircut, 
and the rise of irony.” FAST COMPANY

The Global 
Brotherhood

TITLE

Editors: Anke Fesel,  
Chris Keller / bobsairport
Features: Duo-tone  printing 
with neon spot color, hard-
cover, billingual:  English/
German, 240 pages, 21 × 27 .4 cm
Price: € 29 .90 (D) £ 26 .99 $45 
ISBN: 978-3-89955-528-8

PHOTOGRAPHY

Shortly after the Wall came down, subcultures boomed 
in Berlin’s Mitte district . The compelling photography in 
this book brings an almost forgotten era back to life and 
shows just how much the city has changed since then .

BERLIN  
WONDERLAND

Wild Years Revisited, 
1990 –1996

When the Berlin Wall fell in 1989, the no-
man’s-land behind it was ripe for discovery . 
Unbridled creativity was unleashed among 
the crumbling façades of old buildings in the 
city’s Mitte district . A variety of clubs, bars, 
techno parties, galleries, and events became 
a magnet for young people from around 
the world, who flocked to the burgeoning 
scene . In its more than 200 photographs, 

Berlin wonderland brings this unique time 
of upheaval, resistance, and rearrangement 
back to life . Twenty-five years after the fall of 
the Wall, it was time to tell the visual story of 
an extraordinary time in Berlin’s history that 
only few experienced . The book’s striking 
photography is supplemented by interviews 
and quotes from those who shaped the city’s 
subculture .



115
115114

Visual  Families  .  .  .  .  .  .  .  .  . 116

Hello, I am Erik  .  .  .  .  .  .  .  .  . 117

Los Logos 7  .  .  .  .  .  .  .  .  .  .  .  . 118

The Little Know-It-All  .  .  . 119

The Map Design Toolbox  . 120

A Map of the World  .  .  .  .  . 121

Designing News  .  .  .  .  .  .  .  . 122

The Logo Design Toolbox  .  .123

Blank Slate   .  .  .  .  .  .  .  .  .  .  .  . 124

A Life in Illustration  .  .  .  . 125

Little Big Books   .  .  .  .  .  .  .  . 126

Cause and Effect  .  .  .  .  .  .  .  . 127

Hand to Type  .  .  .  .  .  .  .  .  .  .  . 128

Type Navigator  .  .  .  .  .  .  .  .  . 129

Fabrica Grafica — 
Jan Van Der Veken  .  .  .  .  .  . 130

Timestory   .  .  .  .  .  .  .  .  .  .  .  .  . 131

Lingua Digitalis  .  .  .  .  .  .  .  . 132

The Book of Bock  .  .  .  .  .  .  . 133

Informotion  .  .  .  .  .  .  .  .  .  .  .  . 134

High Touch  .  .  .  .  .  .  .  .  .  .  .  . 135

Echoes of the Future  .  .  .  . 136

Naïve   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 137

Black Antoinette .  .  .  .  .  .  .  . 138

Letman  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 139

Illustrators Unlimited  .  .  .140

Illusive 2  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 141

Data Flow 2  .  .  .  .  .  .  .  .  .  .  .  . 142

Akatre .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 143

Rock, Paper, Scissors  .  .  .  .144

A History of Graphic  Design  
for Rainy Days   .  .  .  .  .  .  .  .  . 145

Hyperactivi  typog raphy  
from A to Z  .  .  .  .  .  .  .  .  .  .  .  .146

Ready to Print  .  .  .  .  .  .  .  .  .  .147

Arabesque 2  .  .  .  .  .  .  .  .  .  .  .  .148

Regular  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .149

Papercraft 2  .  .  .  .  .  .  .  .  .  .  .  . 150

Impressive  .  .  .  .  .  .  .  .  .  .  .  .  . 151

cyclo . id   .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 152

The Tender Spot  .  .  .  .  .  .  .  . 153

Weil Design die Welt 
verändert  . . .   .  .  .  .  .  .  .  .  .  .  .  . 154

Lord of the Logos  .  .  .  .  .  .  . 155

Los Logos 5: Compass  .  .  . 156

Los Logos  .  .  .  .  .  .  .  .  .  .  .  .  .  . 157

Dos Logos   .  .  .  .  .  .  .  .  .  .  .  .  . 158

Tres Logos  .  .  .  .  .  .  .  .  .  .  .  .  . 159

GRAPHic 
DesiGn

illUs
tRAtion

tYPo
GRAPHY



TiTle

116 117

Erik Spiekermann is the epitome of a typographer . This 
 comprehensive book is the first to showcase his body of 
work and tell the story of his life .

Erik Spiekermann is one of the best-known 
graphic designers in the world . He not only 
represents German typeface and corporate 
design like no other, but his work and the 
companies he has founded have had an unpar-
alleled influence on contemporary graphic 
design around the globe . The visual biogra-
phy Hello, i am erik is the first comprehen-
sive exploration of Spiekermann’s more than 
30-year career, his body of work, and his mind-
set . Contributions by Michael Bierut, Neville 
Brody, Mirko Borsche, Wally Olins, Stefan 
Sagmeister, Christian Schwartz, Erik van 
Blokland, and others round out this insight-
ful publication .

Hello, i am erik uses the typeface REAL . 
Each copy includes a code so that everyone 
who buys it can download the regular weight 
of this font for free .

→ Auch auf Deutsch erhältlich als 
 Hallo, ich bin erik
 ISBN (D): 978-3-89955-527-1 

Editor: Johannes Erler
Features: Full color, 
 hardcover, 320 pages, 
22 × 28 cm
Price: € 45 (D) £ 40 $ 60
ISBN (E): 978-3-89955-519-6

GRAPHIC DESIGN, TYPOGRAPHY

HELLO,  
I AM ERIK

Erik Spiekermann:  
Typographer, Designer, 
 Entrepreneur

TITLE GRAPHIC DESIGN

Editors: Antonis Antoniou, 
Robert Klanten, Hendrik 
Hellige, Sven Ehmann
Features: Full color,  
hardcover, 224 pages, 
24 .5 × 33 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-540-0

Most people can’t get very far without lists . 
We categorize and arrange things in order 
to provide an overview or examine them in 
a certain light . Visual Families visualizes our 
penchant for sorting in playful and enter-
taining ways . The book presents lighthearted 
yet compelling illustrations and infograph-
ics that visually structure the stuff of our 
daily lives .

For the past few years, young creatives 
from around the world have been develop-
ing new visual storytelling techniques that 
have become more prominent in newspapers, 
magazines, and company reports . Now, Visual 
Families showcases an outstanding selec-
tion of their innovative work . From delicate 
illustrations of fish to symbols representing 
Hollywood hairstyles, the featured examples 
represent an impressive spectrum of visual 
possibilities . In very different ways, all of 
them tell interesting stories with subjects 
that might otherwise be boring and dry and 
show how enjoyable arranging things can be .

 “A vibrant compilation of graphic design and 
illustration, the book explores the way we 
 process the world and our daily encounters, 
lending a visual language to our conceptual 
interpretation.” ANOTHER

A new visual language shows how we can collect, sort, 
and  better understand the subjects and objects of our 
daily lives .

Graphic Storytelling in 
Design and Illustration

VISUAL 
 FAMILIES
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We email on our smartphones, skype with 
colleagues around the world, and tweet about 
our favorite brands . Our work and our play 
are becoming increasingly digital, but how 
do these developments affect what creatives 
do on a daily basis? Because interdisciplinary 
work has become a matter of course, we need 
digital know-how . To achieve optimal results, 
it’s essential that a designer can understand 
a programmer and a community manager 
knows the steps involved in print production .

This updated edition of the little Know-
it-All provides the fundamental informa-
tion designers need to know to thrive in 
their growing field of practice . Expanded to 
include social media, search engine market-
ing, and mobile devices, it is an indispensable 
manual of the knowledge currently required 
of designers as the evolution of media re-
defines their role and expands the disciplines 
in which they must be competent .

With its thematic structure and resource-
ful index, this updated edition of the little 
Know-it-All is both a stimulating reference 
book for students and newcomers and a 
trusty companion for design and media pro-
fessionals to use in their everyday work .

→ Auch auf Deutsch erhältlich als 
 Der kleine Besserwisser
 ISBN (D): 978-3-89955-542-4

This updated edition of Gestalten’s popular reference 
book gives designers practical answers to questions 
 related to their daily work .

GRAPHIC DESIGN, TYPOGRAPHY

Editors: Silja Bilz, Michael 
Mischler, Robert Klanten
Features: Full color,  
PVC cover, 476 pages, 
12 × 16 .5 cm
Price: € 35 (D) £ 30 $ 49 .95
ISBN (E): 978-3-89955-543-1

Common Sense for 
Designers

THE LITTLE  
KNOW-IT-ALL

174 175

Screen angle

In conventional screens, the screen angle indicates the 
screening direction, which is measured from the vertical. 
The human brain finds it easy to perceive angles around 0 
and 90 degrees; diagonal placings of 45 or 135 degrees are 
customary for single-colour reproduction. In multi-colour 
printing, different screen angles are chosen for the vari-
ous colours. This avoids superimposition effects (moiré) 
(*  p. 174, fig. 26). In offset printing, the angles 0, 15, 75 and 
45 degrees are used for the four colours yellow, magenta, 
cyan and black (figs. 28, 29) (*  p. 189, screen frequency and 
screen angle meter).

When using this screening process, the colour forms have 
to be shifted in relation to each other at fixed screen angles 
(*  p. 175) when they are being printed together to avoid 
creating moiré effects (fig. 26).

Tip: Advantages of the conventional screen: it is the most 
widely used, and proves best for reproducing the qualities of 
previously printed material. It is possible to make a wider 
range of colour corrections on the press, as the halftone dot 
admits larger colour fluctuations (greater printed area); grey 
areas look more even – provided that printing takes place on  
a screen with at least 70 lines. Disadvantages: larger colour 
fluctuations can occur. It is harder to control colour evenly in  
a production run; higher dot gain, more ink used; halftone dots 
are visible in the printed form (exception: in the case of very 
high halftone frequencies like for example the 90-line screen); 
moiré effects (especially in skin tones), saw-tooth effects in 
halftones.

Effect screens are special screen forms and structures such 
as grain screens, line screens, circle screens or cross-line 
screens.
 The frequency modulated screen (FM screen) is a 
high resolution effect screen (fig. 27). Frequency modulated 
screening is a process for halftone simulation using halftone 
dots of the same size. The number of dots in a particular 
field determines the colour tone. The FM screen is of very 
high quality, but requires greater care in printing and a differ-
ent working approach for printing plate copying and in the 
printing process. 

Tip: Advantages of the FM screen: extremely detailed printed 
product through the “simulation” of photographic grain; minor 
colour fluctuations; no visible half-tone dots so no undesirable 
moiré effects (interference effects); separated colours look like 
special colours. Disadvantages: the details “expose” poor or 
imprecise image processing; coloured areas can look patchy.

Tip: The FM screen is well suited for producing high quality on 
coated and cast-coated papers. 

6.3 Production / Reproduction 6.3 Production / Reproduction
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Letter anatomy

The sum of all of a letter’s elements conveys the essential 
qualities of a typeface. The individual letter elements are 
defined using specific technical terms:

In addition to the visible elements, the areas of white between 
the letters also play a crucial part. The interior of a letter is 
known as the counter. 
 The alphabet is the visual version of all the sound units 
of a language in a fixed sequence.

The character set

The character set, or character stock, of a typeface con-
sists “of various types of characters such as letters (sound 
characters), figures (quantity characters) and an imprecisely 
defined number of characters for controlling the writing (for 
example full stops, brackets and inverted commas).”� 

Punctuation and special characters

Punctuation and special characters are used to impose 
structure, order, and value. Punctuation marks reflect the 
voice‘s ability to modulate. They can reinforce meaning, and 
draw structure and thoughts, figures and values together.

Arabic numerals

The individual character for expressing quantity is known as 
a numeral (or numeric character). A number is produced by 
combining different numerals (*  pp. 63 – 6�, origins of type). 
In typography a distinction is also made between lower and 
uppercase figures, which include numerals (*  p. 81, table 
numerals). 

Ligatures

A combination of several letters fused together is called a 
ligature. One example of this is the ampersand character or 
commercial and. Jan Tschichold8 says of it: “… written ‘et’, 
comes from Latin, means ‘and’ and is a ligature of a very 
particular kind because it appears in so many forms. It is 
always an intimate fusion of letters, in which one part of a 
letter either merges into part of another or forms that part  
at the same time.”

� Flusser, Vilém: Die Schrift. Hat Schreiben Zukunft? (2002). Not available in English.
8 Tschichold, Jan: The Ampersand. Its Origin and Development (195�)

4.3 Typography / Script 4.3 Typography / Script

1 Cap height

2 x-height

3 Ascender

4 Descender

5 Baseline, typeline

6 Stem

7 Serifs

8 Counter

9 Bowl 

10 Ear

11 Arch, stress

12 Ball

13 Link

14 Terminal

15 Bar

16 Shoulder

17 Kern, overhang, overshoot

18 Arm, hairline

19 Leg, main stroke
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los logos 7 is the authoritative reference on 
contemporary logo design worldwide . Like 
the previous editions of Gestalten’s los logos 
series, the book is both a guide to the latest 
innovations as well as a precursor to com-
ing trends . 

The 400-page, fully indexed compen-
dium presents an unparalleled selection 
of cutting-edge examples from around the 
globe, intuitively arranged according to 
style or motif . Six interviews with lead-
ing designers in corporate, logo, and label 
design punctuate the compilation and offer 
a look behind the scenes at younger as well 
as established agencies .

A practical handbook of the current 
developments in logo design and an up-to-
the-minute source of inspiration, los logos 7 
is a must-have for any designer, brand man-
ager, trend scout, or marketing strategist .

los logos 7, the latest edition in our los logos series, 
 showcases current developments in logo design .

GRAPHIC DESIGN

Editors: Robert Klanten, 
Nina C . Müller, George 
Popov, Anna Sinofzik
Features: Full color,  
hardcover, 400 pages, 
landscape format, 24 × 19 cm
Price: € 39 .90 (D) £ 35 $ 49 .95
ISBN: 978-3-89955-546-2

LOS LOGOS 7
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GRAPHIC DESIGN

Contemporary maps in line with the zeitgeist by 
 today’s most original and sought-after designers, 
 illustrators, and mapmakers .

Maps help us understand and navigate the 
world . For centuries, maps have become bet-
ter, more refined, and more precise —there 
are no blind spots anymore . While Google 
Maps and GPS systems have become our tools 
of choice for navigation, contemporary maps 
have evolved into platforms for cutting-edge 
illustration, experimental data visualization, 
and personal visual storytelling .

A Map of the world is a compelling collection 
of work by a new generation of original and 
sought-after designers, illustrators, and map-
makers . This work showcases specific regions, 
characterizes local scenes, generates moods, 
and tells stories beyond sheer navigation . 
From accurate and surprisingly detailed rep-
resentations to personal, naïve, and modernis-
tic interpretations, the featured projects from 
around the world range from maps and atlases 
inspired by classic forms to cartographic 
experiments and editorial illustrations .

 “… proof of how many ways there are to under-
stand the world and each person’s place in it.” 
THE GLOBE AND MAIL

Editors: Antonis Antoniou, 
Robert Klanten, Sven 
 Ehmann, Hendrik Hellige
Features: Full color, hard-
cover, 224 pages, 24 .5 × 33 cm
Price: € 39 .90 (D) £ 35 $ 60 
ISBN: 978-3-89955-469-4 

The World According  
to Illustrators and 
 Storytellers

A MAP OF  
THE WORLD

Maps are fun . Making a map, however, often 
takes a lot of time . It can even be a long pro-
cess just to gather all the bits and pieces that 
are needed to begin . the Map Design toolbox 
is a shortcut for all mapmakers . The book 
provides inspiration and a DVD with 640 
ready-to-go vector files of not only conti-
nents, countries, and cities, but also compass 
roses, landmark buildings, place names, riv-
ers, trees, and much more . These tools ensure 
that you can concentrate on the content and 
look of your map right away .

This book compiles a selection of visu-
ally inspiring maps, as well as a wide range of 
individual components for creating legends 
and sets of icons related to themes including 
transportation, sports, and vacation . With 
its wide range of practical graphic templates 
the Map Design toolbox provides time-saving 
groundwork for creating compelling maps of 
any kind .

Together, this book and included DVD are a digital 
 toolbox for designing your own illustrative maps .

GRAPHIC DESIGN

By: Alexander Tibelius
Features: Full color,  
flexicover, incl . DVD,  
224 pages, 21 × 26 cm
Price: € 35 (D) £ 30 $ 49 .95
ISBN: 978-3-89955-541-7

Time-Saving Templates 
for Graphic Design

THE MAP DESIGN 
TOOLBOx
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GRAPHIC DESIGN

This toolbox of practical logo templates provides 
 designers with useful groundwork for implementing 
their own ideas .

the logo Design toolbox includes over 900 tem-
plates for contemporary graphic and logo 
design that provide designers with practi-
cal groundwork for implementing their own 
ideas . This book not only depicts the most 
used, recurring elements, symbols, and motifs 
in all of their conceivable permutations, but 
makes them available as scalable and custom-
izable vector files on a free included DVD .

THE LOGO  
DESIGN  
TOOLBOx

By: Alexander Tibelius
Features: Full color,  
flexicover, incl . DVD,  
224 pages, 21 × 26 cm
Price: € 35 (D) £ 32 .50 $ 49 .95
ISBN: 978-3-89955-482-3 

Thanks to the logo Design toolbox, no one 
has to reinvent the wheel —or almost any-
thing else for that matter . The book pro-
vides a variety of designs for items from 
wheels, sashes, laurel wreaths, and crowns to 
anchors, beards, and pirate skulls along with 
multiple renditions of letters, triangles, stars, 
ornaments, and speech bubbles . These can 
be used by amateurs and professionals alike 
as a time-saving basis for creating their own 
cards, flyers, posters, websites, presentations, 
logos, or T-shirts .

Time-Saving Templates 
for Graphic Design

GRAPHIC DESIGN

Francesco Franchi’s perceptive book about the future of 
the news and media industries in our digital age .

In Designing news, award-winning editorial 
and infographics designer Francesco Franchi 
conveys his vision for the future of the news 
and media industries . He evaluates the fun-
damental changes that are taking place in our 
digital age in terms of consumer expectations 
and the way media is being used . The book 
then outlines the challenges that result and 
proposes strategies for traditional publishing 
houses, broadcasting companies, journalists, 
and designers to address them .

Designing news explores how today’s 
media outlets can become credible, cross-
platform news brands . Franchi advocates 
redefining reporting as telling a continuous 
narrative across a broad range of traditional 
and digital media . To this end, he proposes 

DESIGNING 
NEWS

By: Francesco Franchi
Features: Full color, hard-
cover, 240 pages, 18 .6 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-468-7

a new,  integrated role for editorial design-
ers in advancing the evolution of media for 
the future .

Franchi’s findings in Designing news are 
based on his own work for il sole 24 oRe as 
well as case studies by top media insiders 
including Bloomberg Businessweek’s Richard 
Turley, Thomson Reuters’s Daniele Codega, 
the new York times’s Steve Duenes, the times’s 
Matt Curtis, and type designer Christian 
Schwartz .

Changing the World  
of Editorial Design and 
Information Graphics
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ILLUSTRATION

How does it feel to be an illustrator and in what fields can 
one work? Today’s most successful illustrators present their 
work and talk about their experiences in one of life’s most 
beautiful careers .

Illustration is no longer just illustration . 
Today, illustrators write and create children's 
picture books and graphic novels; they struc-
ture information through infographics; they 
design logos, fonts, and other typographical 
applications; they contribute to the edito-
rial design of newspapers and magazines; 
they apply their talents to advertising and 
fashion; and they develop and produce their 
own products on the basis of their creations . 
Despite the fact that all of these activities are 
based on illustration, each of them has its 
own rules and its own specialists, tasks, and 
job descriptions to go along with them .

Against this background, A life in 
illustration gives an insider’s look at the 
diverse facets of this creative medium 

Editors: Robert Klanten, 
Hendrik Hellige
Features: Full color, hard-
cover, 256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-485-4

The Most  
Famous Illustrators  
and Their Work

through extensive portraits of today’s lead-
ing illustrators . Perceptive texts and images 
describe the work and day-to-day activities 
of outstanding talents including Christoph 
Niemann, Andrea Ventura, Jan Van Der 
Veken, Peter Grundy, Jessica Hische, and 
the new York times’s Jonathan Corum .

A LIFE IN  
ILLUSTRATION

GRAPHIC DESIGN

Provides graphic designers and advertisers with 
 photographic templates for the true-to-life and 
 convincing presentation of their designs .

Blank slate provides graphic designers and 
advertisers with 1,000 photographic tem-
plates of everyday objects for the true-to-
life and convincing presentation of their 
designs —from shopping bags and bottles 
to brochures and a variety of other products . 
Because all of the templates shown in the 
book are also available as digital files on a 
free included DVD, any creative can easily use 
them to present his or her work in the way 
that gives clients the most concrete grasp of 
how their corporate designs will function in 
the real world .

BLANK SLATE Editor: Cordelia Craigie
Features: Full color, hard-
cover, incl . DVD,  
256 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-465-6 

A Comprehensive 
Library of 
Photographic  
Templates
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GRAPHIC DESIGN

Visualizing 
Sustainability

This book reveals the new visual language of sustainability .

Sustainability is one of the world’s hottest 
topics, but the way it is visualized and com-
municated is often outdated . cause and effect 
now reveals a contemporary visual language 
for sustainability . The book showcases a 
wide range of original and relevant design 
approaches that raise awareness for a more 
environmentally conscious lifestyle . The 
international examples of campaigns, post-
ers, brochures, digital media, interventions, 
and guerilla marketing featured in cause and 
effect inspire us and challenge us . They clearly 
describe far-reaching correlations and com-
plex technical processes . They explain and 
motivate . Together they serve as an unpar-
alleled presentation of the most  significant, 
intelligent, and entertaining communication 
measures and proposed solutions for sustain-
ability today .

Editors: Robert Klanten, 
Sven Ehmann, Stephan Bohle
Features: Full color, flexi- 
cover, 240 pages, 21 × 26 cm
Price: € 39 .90 (D) £ 37 .50 $ 55
ISBN: 978-3-89955-443-4

CAUSE  
AND EFFECT

 “A gorgeous exploration of the new visual lan-
guage of sustainability … examines how one of 
the most important breakthroughs for the envi-
ronmental movement might just be its packag-
ing.” FAST COMPANY

Today’s best illustrators for children’s picture books 
create work far beyond teddy bears and kitty cats .

ILLUSTRATION

Editors: Robert Klanten, 
Hendrik Hellige
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 37 .50 $ 55
ISBN: 978-3-89955-446-5

LITTLE  
BIG BOOKS

Illustrations for 
Children’s Picture 
Books

Featuring the work of the best up-and-com-
ing illustrators and creators of picture books 
for children, little Big Books is a captivating 
showcase of what is state-of-the-art in today’s 
children’s books . Despite, or because of, the 
ubiquity of televisions and computers, picture 
books have remained popular with kids and 
parents . These books have also maintained 
their appeal for illustrators and publishing 
houses —not least because a hit children’s 
book can serve as the lucrative basis for TV 

programs, video games, toys, or other mer-
chandising . In addition to its presentation of 
cutting-edge visuals from around the world, 
little Big Books offers insightful texts for those 
who hope to create or market visual content 
for children . These include interviews with 
experts about the educational aspects, make-
up, and psychology of children’s picture 
books as well as the significance of children’s 
book awards and practical advice on publish-
ing rights and licensing . The publication is 
rounded out with an introduction that puts 
current work into the historical context of 
classic books by the genre’s seminal pioneers .
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TITLE

A useful current overview of modern fonts, 
 independent foundries, and innovative type designers .

TYPOGRAPHY

Editors: TwoPoints .Net, 
Jan Middendorp
Features: Full color, hardcover,
incl . CD-ROM with 100 type-
faces, 320 pages, 24 × 30 cm
Price: € 29 .90 (D) £ 25 $ 39 .95
ISBN: 978-3-89955-551-6

TYPE  
NAVIGATOR

The Independent  
Foundries Handbook

The rapidly expanding online market for dig-
ital typefaces is exciting and diverse . With 
new fonts and type foundries launching on 
an almost daily basis, it has been difficult to 
keep track of notable developments —until 
now . type navigator is a useful current hand-
book of modern fonts, independent foundries, 
and innovative type designers that provides 
an overview of today’s vast market . This com-
prehensive publication is a valuable guide to 
international sources for quality fonts . In 
addition to concise profiles of type foundries 
and recent typefaces, type navigator features 
inspirational visual examples of fonts in use . 
This essential reference book is accompanied 
by a free digital collection of typeface varia-
tions from choice foundries .

 “this substantial volume … will help any ‘typo-
naut’ begin the quest for the font suited to their 
needs … and help them detect the trends and 
design patterns that have spread during these 
past years.” EYE MAGAZINE

Apercu
Fortescue Pro
Monosten
Pantograph
Raisonne
Reader
Transcript

Page
57

—Why? 
The foundry was set up as an addition 
to our main studio practice. We wanted 
to initially release our typefaces that 
we had created for projects, as well 
as our for our friends. From there we 
started to develop the esthetic and 
catalog of the foundry.

—People on staff
2

—Type designers on staff
1

—Font families
11

—Designers represented
4 (soon to be 7)

—Web shop
colophon-foundry.org

—Distributors
None

—Webfont service
Fontdeck

—Basic license 
Single weights £40–£50 (3 devices
at a single location). 

—Special conditions 
Online calculator for multi-user 
licenses.

24pt

—
Colophon

—
Anthony Sheret,
Edd Harrington

—
Brighton,

UK
—

Since 
2009

C

Colophon is an independent type 
foundry set up by the Brighton based 
design studio The Entente (Anthony 
Sheret & Edd Harrington). As well as 
distributing and acting as a platform 
for fonts designed by The Entente, it 
selects fonts designed by other design-
ers to distribute and create products 
for. Working in a similar way to a pub-
lisher, some of Colophon’s typefaces 
will be limited edition releases. 

PeopleInfo

—Anthony Sheret, partner–designer. 
Born Redhill, Surrey, UK. London 
College of Communication 2005–
2006, Brighton University 2006–2008.

—Edd Harrington, type designer
CRC Cambridge 2005–2006;  Brighton 
University 2006–2009. Self-taught in 
type design.

Typeface selection

Left and below
Promotional brochures for Monosten 
created by The Entente, 2010–2011. 

Bottom left
Promotional postcard, 
The Entente 2010. 

Right
Specimen for Apercu, 
The Entente 2010.

Berlingske Sans
Berlingske Serif
Berlingske Slab
Berlingske Text
JazzHouse
Zetta Round 
Zetta Sans
Zetta Serif

Page
209

—Why? 
Because we love typography. We want 
to spread the love for type, and we 
believe there is a need to spread type 
on platforms that are not just purely 
functional sites for geeks, but make 
type attractive, accessible & playful. 
Typography is a way of living.

—People on staff 
2

—Type designers on staff 
3

—Type families
110

—Designers represented
4

—Web shop
playtype.com

—Distributors
Playtype

—Webfont services
The site will be re-launched later in 
2011, and will include webfonts.

—Basic license
€50 (single font, 1-2 licenses) 

—Jonas Hecksher, partner and 
creative director of e-Types, holds a 
degree from Danmarks Designskole 
(Denmark's School of Design) and 
École supérieure d'arts graphiques 
et d'architecture, Paris, where he 
specialized in graphic and typographic 
design. He co-founded e-Types in 
1997, where he has worked ever since 
with a wide range of projects within 
corporate visual identity, typography 
and editorial design as well as image 
and branding projects for fashion and 
luxury brands. He has won numerous 
awards, and Denmark's leading busi-
ness weekly has ranked him among 
Denmark's 100 most talented people 
under the age of 35.

—Jens Kajus, partner and creative di-
rector of e-Types, graduated from Dan-
marks Designskole (Denmark’s School 
of Design) in 1996, specializing in 
graphic and typographic design. He 
joined e-Types in 1998, where he has 
worked ever since with a wide range 
of projects within corporate visual 
identity, typography, newspaper and 
magazine design as well as art-related 
projects and catalogs. Recently he has 
been responsible for a wide range of 
corporate identity and other large-scale 
design projects. He has won numerous 
awards and is one of the few Danish 
designers that have been nominated for 
a silver award at the British D&AD.

18pt

—
Playtype

—
Jonas Hecksher,

Jens Kajus
—

Copenhagen,
Denmark

—
Since

2002–2010

P

Playtype is the type foundry set up 
by e-Types, a Copenhagen agency for 
brand strategy, graphic design and 
image campaigns. The font collection 
is the result of over 20 years of type 
design, with many typefaces never 
having been publicly available until 
recently. Originally formed in 2002 
as e-Types’ platform for font develop-
ment, Playtype relaunched in 2010, 
opening the temporary PLAYTYPE™ 
concept store in Copenhagen.

PeopleInfo

Typeface selection

For the duration of 2011, Playtype 
opened the PLAYTYPE™ concept 
store, selling fonts that came on 
specially designed USB sticks, as well 
as oher products and editions designed 
by e-Types and their friends and 
colleagues from the design, fashion 
and art worlds. Interior designed by 
e-Types / Enok Holsegaard, 2010.

Printed matter for the Danish Broad-
casting Corporation – Concert House. 
Designed by Jens Kajus & Jonas 
Hecksher with the Nouvel typeface, 
2008.

Poster for the Copenhagen Jazzhouse 
with the Jazzhouse typeface. Design 
by Jonas Hecksher, 2010.
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Typeface LacrimaMG-Senza, Serif
Designer Alexander Meyer
 (XYZ.ch)

Year 2010
Format OpenType

Typeface Generika MG
Designer Alexander Meyer
 (XYZ.ch)

Year 2008
Format OpenType

Typeface Brezel Grotesk
Designer Stefan Preis
 (Burri-Preis)

Typeface Chapeau
Designer Timo Gaessner
 (123Buero.ch)

Year 2011
Format OpenType

Year 2010
Format OpenType

12/14 LacrimaMD-Senza Light

12/14 LacrimaMD-Senza Regular

12/14 LacrimaMD-Senza Bold

9/12 LacrimaMD-Serif Light

9/12 LacrimaMD-Serif Regular

9/12 LacrimaMD-Serif Bold

7/10 LacrimaMD-Italic Light

7/10 LacrimaMD-Italic Regular

7/10 LacrimaMD-Italic Bold

Foundry MilieuGrotesque Foundry MilieuGrotesque

Acta
Dobra
Estilo Pro
Penna
Prelo
Prelo Slab
Ventura

Page
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Page
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—Why?
I began designing typefaces in 
the early 1990s because there was 
not much available to us in those 
days, just the Macintosh system 
fonts and dry transfer sheets from 
Letraset and Mecanorma. So I started 
designing fonts that matched the new 
typographic experience.

—People on staff 
3

—Type designers on staff 
2

—Type families
Approx. 30

—Designers represented
2

—Web shop
dstype.com

—Distributors
MyFonts, TypeTrust, FontShop, Veer, 
Fontworks, Luth, Monotype, and 
others.

—Webfont services
License extension for self-hosting

—Basic license
17–40 € (single fonts, 5 devices)
Clients can build personalized font 
packages with discounts. 

24pt
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—
DSType

—
Dino dos Santos

—
Matosinhos,

Portugal
—

Since
1994

D

DSType was founded in late 1994 by 
Dino dos Santos and since then has 
designed typefaces for several corpora-
tions, magazines and cultural projects. 
The studio specializes in creating 
custom typefaces, including completely 
new typefaces as well as improving 
and fi netuning existing typefaces and 
logotypes. 

PeopleInfo

—Dino dos Santos graduated in 
Graphic Design from ESAD, Escola 
Superior de Artes e Design in Matosin-
hos, and obtained an MA in Multime-
dia Arts at FBAUP, Porto. He teaches 
Typographic Studies at ESAD. His 
work has been featured in many in-
ternational design magazines. Several 
of Dino dos Santos’s typefaces have 
been internationally successful, such 
as Andrade, winner of the Creative Re-
view Type Design Awards, for the Best 
Revival / Extension Family in 2005 and 
Ventura, awarded with the Certifi cate 
of Excellence in Type Design from the 
Type Directors Club of New York in 
2008. The studio’s work was selected 
for the Schrift in Form exhibition at 

the Klingspor-Museum in Offenbach, 
Germany. Dos Santos regularly con-
tributes to conferences, seminars and 
publications. His typefaces are used in 
prestigious Portuguese and interna-
tional magazines.

Andrade used for the identity of 
 Portuguese design agency Maga.

“Zi” ligature from 
Penna.

Left and below
Dino dos Santos, 
corrected proofs.

leMag, magazine section of the French 
daily Libération, was designed using 
DSType’s Andrade Pro. 

“ffk” ligature 
from Acta Poster 
Swashes.

The Ventura typeface’s “V”.

special  
edition

TITLE TYPOGRAPHY

Scripts, Hand-Lettering  
and Calligraphy

The beauty and art of creating handwritten letterforms .

Hand to type is a collection of some of the 
best work by today’s lettering artists in the 
fields of handmade and digital script forms, 
fields of typography which have recently 
grown more and more popular . The book 
includes texts about outstanding design-
ers and contains a series of expert chapters 
outlining the principles of script forms that 
may be lesser known to most Western typog-
raphers —from the German Sütterlin to 
Arabic and Asian scripts . In this book, Hand 
to type co-editor and typography expert Jan 

Editors: Jan Middendorp, 
Hendrik Hellige, Robert Klanten
Features: Full color, hard- 
cover, 240 pages, 24 × 30 cm 
Price: € 39 .90 (D) £ 35 $ 55
ISBN: 978-3-89955-449-6

HAND TO TYPE

Middendorp presents today’s wide scope of 
handwritten letterforms in inspiring visuals 
and insightful texts .

When did you realize you Were good at draWing 

— and hoW did draWing morph into design and 

lettering?

From a young age I always loved to draw and paint. 
I would make little books with hand-drawn titles and 
illustrations. Without noticing 
it I did indeed incorporate a lot 
of lettering into my creations — 
but it was, of course, naive and 
oblivious to any formal train-
ing. My family was creative, but 
no one had really come from a 
background of printing or calligraphy, etc. I continued 
to enjoy art throughout school but ended up studying 
Law after graduating from high school. After a year of 
Law I realized ultimately my heart was drawn to being 
more visually creative so I began studying design. 

Where did you study — and Was lettering or type 

design part of the curriculum? 

I studied a Bachelor of Design at the College of Fine 
Arts in Sydney. And no, neither lettering nor type de-
sign were part of the curriculum. There was one project 
within the graphic design element of my course that 
did involve creating a „typeface“ — however it was more 
about creating letterforms through illustration and 

imagery rather than any formal technique and train-
ing. In fact there is very little in Australia by way of 
such education. I was lucky enough to have one tutor 
who had his own interest in the history and practice 
of typography so he taught me a lot. But the rest was 
through sheer interest, reading, drawing and looking at 
letters. I still would love to have a master typographer 
to be a mentor to me at some point!  

It wasn‘t until my second year of design that I con-
sciously became aware of typography and lettering - in 
the early parts of the course I found the rules of type-
setting quite dull and boring! It was only when I came 
in contact with the letterpress studio that I really be-

came obsessed with typography. At the time, 
one of my tutors was completing his PhD in 
Australian Printing Histories, and he taught 
me how to set type by hand. Here I gained a 

full appreciation of the rules of typography which I 
had previously found dull. From there on, there was no 
turning back. I started to notice lettering and type in 
all of my surroundings, began studying the history of 
printing and typography, drawing and experimenting 
with lettering and documenting this on my blog, For 
The Love of Type.

you first grabbed the internet‘s attention With 

your “Write here right noW” video. What gave 

you the idea to cover you limbs in type? 

gemma o’brien
a.k.a. Mrs. Eaves

I n t e r v I e w

———
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to those Who think 
otherWise

Sketch, 2012, 
Alison Carmichael

Pencil sketch, markers.

Australian designer Gemma O’Brien is perhaps better known as Mrs Eaves, a pseudonym referring both to John 
Baskerville’s companion and to Zuzana Licko’s Baskerville-inspired typeface. She acquired internet fame in 2008 
while still a student through a video in which she covered her arms, legs and midriff in sassy, black marker-
drawn lettering. She’s prospered since: a well-deserved design degree, lectures and exhibitions in Australia and 
Europe, a growing clientele for personalized lettering work, and a popular blog, For The Love of Type. With her 
enthusiasm and rapidly increasing skills, she has become somewhat of a role model for a young generation of 

lettering enthusiasts.

ken

barber

ishing applied in situations where it isn‘t particularly 
useful. Unless the objective is to be overly elaborate, 
self-indulgent lettering does little more than provide 
an opportunity to flex some artistic muscle. While that 
can be loads of fun, some care should be taken to deter-
mine whether it‘s the best strategy. 

The inordinate amount of swashes in script typeface 
designs is also often unnecessary. While some designs 
warrant such exuberant behavior due to stylistic de-
mands, many faces appear to get swept up in options 
that seem to exist for no apparent reason other than to 
add more opentype features. Fonts that mimic genres 
of writing and lettering should 
carefully consider the intentions 
and practices of the original 
artists, or run the risk of over-
whelming users. Ornamental 
penman of the 19th century, for 
example, didn‘t haphazardly make wildly flourished 
strokes for the hell of it: each mark was made delib-
erately, with clear intention. Emulating that within a 
typographic framework is extremely challenging. For-
tunately, there are a number of designers— like Richard 
Lipton and the fellas at Underware— who are producing 
really well-crafted and inventive scripts.

How does a good piece of lettering come about?

Although all jobs differ and every artist‘s approach is 
unique, behind each piece of lettering is some thought-
ful consideration, a little skill and a lot of practice.

First and foremost, good lettering suits its purpose. 
That may be as simple as grabbing someone‘s attention 
or just entertaining them. Whatever the case may be, 
it‘s never a bad idea to begin by considering the aim 
of the mark: Is it for logotype or editorial use? Will it 
appear on screen, in print or on apparel? Determining 

what the lettering should say and to whom it must 
speak will naturally influence its appearance. This is 
the point when I research suitable letter styles and be-
gin investigating ideas with appropriate writing tools.

Even though a sketch may begin with a brush or pen, 
I prefer finalizing details with good ol‘ pencil and paper. 
This allows greater flexibility while sorting out general 
characteristics like style, weight, contrast, proportion 
and so on. Although I often make preliminary drawings 
relatively tight, the letters’ outlines are usually altered 
considerably while vectorizing them. During this final 
stage, the overall visual color is balanced and the con-
tours of each form are finessed.

Of course, not every detail can be anticipated. The cre-
ative process itself lends to the evolution of a piece of let-
tering. The final product frequently differs surprisingly 
from its starting point; happy accidents and unforeseen 
obstacles can turn into blessings, shaping the course of 
the project‘s development in unexpected ways.

You regularlY give worksHops. in terms of skill 

and insigHt into lettering, can You still learn 

from teacHing? 

After having taken the role of instructor, I discovered 
that teaching is learning. It forces you to thoughtfully 
examine your creative process and deconstruct it for the 
benefit of others. In the course of mentoring others you 
can learn an awful lot, not only about your approach, 
but about yourself. It also exposes you to new people, 

problem solving and ways of thinking. I can‘t 
think of any better reasons to teach. Besides, 
everything I‘ve ever learned about lettering 
and type was from someone who was generous 

enough to share their knowledge in a book, classroom, 
lecture or workshop. Sharing what I‘ve learned is my 
attempt to repay that debt.

———
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to tHose wHo tHink 
otHerwise

Sketch, 2012, 
Alison Carmichael

Pencil sketch, markers.

the use of a fine-pointed brush, and their contrast had 
been planned to work in really big sizes. I was seeking 
something with a wider range of possible uses, and the 
letters as they were written were of limited use in the 
contemporary graphic industry.

Even more, I felt just as Visser had, that instead of 
simply creating an accurate copy, as a designer my 
role should be to offer my own interpretation, chang-
ing things I considered undesirable or incorrect while 
enshrining the attributes in new letters of my own. In 
this way I would be preserving the tradition and mak-
ing my discreet contribution.

Therefore I redrew my version and made Krul more 
typographic: a disconnected script, a bit more rational-
istic and less sloped. Some prob-
lematic characters were altered 
or downgraded to the category 
of alternates, while new letter 
shapes which were not present in 
Visser’s model but were part of the Dutch formal pen-
manship tradition were included. The style owes both 
its name and the appreciation it has earned in Amster-
dam to the abundance and exuberance of its swashes. 
Naturally, Krul includes many of these typographic 
decorative elements like different swashy ascenders, 
ending forms, numerous fleurons, and ornaments.

I hope that these new contributions to the style, and 
the fact that they are available to whoever wishes to 
acquire them, will help to reinvigorate and expand this 
tradition. Now, both letter painters and designers will 
be able to make use of Krul and its attributes and el-

egance. I am curious to see what Amsterdam’s 
bar and shop windows will look like in the 
decades to come, how present the Krulletters 
will be, and in what remote places these let-

ters, whose histories and authors I have worked hard to 
shed light on, will appear.

(1) It is a paradox that these cursive alphabets, now considered classic exam-

ples of Dutch calligraphy, were in the XVIIseventeeth century seen as Latin 

models appropriate for texts in French, Spanish, and Italian. In fact, the true 

origin of this tradition can be found in the renewed use of cancelleresca 

script brought about by Giovanni Francesco Cresci with the publication of 

his book ‘Essemplari di piu sorti lettere’ in 1560, which contained the first 

example of cancelleresca writing with a pointed quill.

Acknowledgements: I would like to thank the following people and insti-

tutions for helping me in different parts of my research: Ton Croiset van 

Uchelen, James Mosley, Mathieu Lommen, Annick Visser, Leo Beukeboom, 

Library of the University of Amsterdam, &and Noord-Holland Archives.
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To Those who Think 
oTherwise

Sketch, 2012, 
Alison Carmichael

Pencil sketch, markers.
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TITLE ILLUSTRATION

Lorenzo Petrantoni is one of the world’s most 
 sought-after editorial illustrators . This book reveals why .

The Italian illustrator Lorenzo Petrantoni 
melds punk and Victorian styles to create 
detailed illustrative collages that serve as 
compelling commentaries on the current 
state of world affairs .

timestory is the first comprehensive col-
lection of Petratoni’s striking illustration for 
publications such as newsweek, the new York 
times, the washington Post, the wall street 
Journal, la Repubblica, and libération, as well as 
brands including Coca Cola, Urban Outfitters, 
Nespresso, Burton, Swatch, Bosch, and many 
more . This work is supplemented by installa-
tion views of key international exhibits and 
select personal projects . Petrantoni's work 
has also been featured in other Gestalten 
publications including Visual storytelling, A 
Map of the world, cutting edges, and illusive 3.

 “TIMESTORY’S structure is simple: no theory, no 
chit-chat, no blah-blah-blahing. Just few words 
and hundreds of pages with Petrantoni’s aston-
ishing collages that show us that he’s one of the 
most valued illustrators working with collage 
nowadays.” THE WEIRD SHOW

 “lorenzo Petrantoni uses type, iconography, 
and an extremely well honed sense of design 
to create vital, explosive, and unique images …  
[Petrantoni’s] work is truly remarkable.” CHRIS 

CURRY, ART DIRECTOR OF THE NEW YORKER

By: Lorenzo Petrantoni
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 37 .50 $ 65
ISBN: 978-3-89955-480-9 

TIMESTORY

The Illustrative 
Collages of Lorenzo 
Petrantoni

TITLE

44 45

[01] What a Service 
De Standaard

 2009

[02] Literary Spring 
Boek.be

 2010

[03] heartbroken Girl 
Humo Magazine

 2013

[04] Tv Show abroad 
Vara Magazine

 2007

[01] [03] [04]

[02]

60 61

[03]

[04]

[05]

[07] [08]

[09]

[01]

[06]

[02]

[01] The everpresent Internet 
Vrij Nederland

 2011

[02] Sex in the Scanner 
Humo Magazine

 2011

[03] Blind date 
Vara magazine

 2007

[04] exotic Spices 
De Morgen

 2003

[05] home Office 
Vacature Magazine

 2007

[06] end of Career 
Vacature Magazine

 2007

[07] Summertime Money

[08] Pregnant

[09] Glass house 
Vara Magazine

 2005

86 87

[01] Magician 
Vacature Magazine

 2010

[02] Skiing

[03] Trans Gender

[04] Summer Study

[05] iPhone or iPad? 
 2009

[06] Film Censor

[07] What to wear

[08] The reporter

[09] Mobile Internet

[10] Safe enough

[11] Fan Mail

[12] Woman and a Book 
Vara Magazine

 2005

[13] Sticky Love 
De Standaard

 2009

[14] Sex and the City  
Vara Magazine

 2005

[15] Childsplay 
Vara Magazine

 2005

[01] [02]

[03] [04]

[05] [06]

[07] [08] [09]

[10] [11] [12]

[13] [14] [15]

ILLUSTRATION

One of the most distinctive and sought-after 
 illustrators from the motherland of comics: Belgium .

Jan Van Der Veken is one of the most distinc-
tive and sought-after illustrators from the 
motherland of comics: Belgium . Influenced by 
Hergé’s iconic atom style, art deco, and clas-
sic modernism, his personal technique bridges 
the gap between contemporary design and 
timeless mastery .

In Fabrica Grafica Van Der Veken explores 
a variety of very current, often controversial 
themes including sensory overload in our 
digital age, industrial espionage, and reach-
ing the end of the career ladder . His seem-
ingly simple style helps him to disarm such 
topics with charm and the wink of an eye 
without ever making fun of them, trivializ-
ing them, or being presumptuous . 

An essay by respected Belgian illustra-
tor Ever Meulen elucidates the compelling 
approach of Jan Van Der Veken and other 
Belgian artists to visual communication .

 “Van Der Veken’s line is so sharp that his world 
is beautifully streamlined. He transports us 
back to a time when the modern was exciting, 
everything was aerodynamic, people knew how 
to dress, and artists knew how to draw. He’s a 
worthy disciple of the great ever Meulen, and 
there’s no greater compliment in my book.”  
FRANçOISE MOULY, THE NEW YORKER

By: Jan Van Der Veken
Features: Full color, hard-
cover, 128 pages, 21 × 26 cm
Price: € 25 (D) £ 22 .50 $ 38
ISBN: 978-3-89955-498-4 

FABRICA  
GRAFICA — 
JAN VAN  
DER VEKEN
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ILLUSTRATION, ART

The illustrator Frank Höhne explains how to find joy 
in working as an illustrator .

Frank Höhne’s strange humor and idiosyn-
cratic, sometimes childishly naïve style have 
quickly established him as one of Germany’s 
leading illustrators . In the Book of Bock, Höhne 
offers his own unique perspective on how to 
become an illustrator and, once one does, how 
to keep the joy in one’s work alive over time . 
The hilarious visual journey is great fun for all 
readers —whether they work creatively or not .

By: Frank Höhne
Features: Full color, hardcover, 
160 pages, 21 × 26 cm
Price: € 29 .90 (D) £ 26 .99 $ 45
ISBN: 978-3-89955-456-4

THE BOOK  
OF BOCK

TITLETITLE GRAPHIC DESIGN

By: Mutabor
Features: Full color, flexicover, 
landscape format, incl . free 
downloads of 150 license-free 
icons, 192 pages, 20 × 14 cm
Price: € 14 .95 (D) £ 12 .50 $ 19 .95
ISBN: 978-3-89955-455-7

LINGUA  
DIGITALIS

Dictionary for a  
Connected World

Having created award-winning projects 
for clients such as Audi, Adidas, Deutsche 
Telekom, and BMW, Mutabor has devel-
oped into one of the most important and 
creative design agencies in Germany . In 
lingua Digitalis Mutabor demonstrates how 
to develop effective logos and icons for our 
digital age including applications for the 
iPad, apps, and interface design . The book 
presents over 1,000 pieces of work, some of 
which are published here for the first time . 
Through these examples, Mutabor explains 
how designers can unlock even the most 
complex or abstract logo design assignments 
across various platforms .

When you buy lingua Digitalis, you also 
receive a download code for accessing 150 
license-free premium icons from the book 
for free!

Mutabor’s practical guide to creating logos for  
digital platforms .
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TITLE

The three-dimensional look of today’s visual culture  
is being shaped by techniques and styles from fine art 
and handicraft .

GRAPHIC DESIGN, ART

Editors: Robert Klanten, 
Matthias Hübner 
Features: Full color, hard-
cover, 224 pages, 24 × 28 cm
Price: € 39 .90 (D) £ 37 .50 $ 58
ISBN: 978-3-89955-444-1

HIGH TOUCH

Tactile Design and 
Visual Explorations

High touch is a powerful collection of cutting-
edge tactile design . This choice selection of 
three-dimensional work defines a new visual 
language for presentation and storytelling . 
The handicraft and artisanship necessary for 
the creation of these works appeal to the inter-
disciplinary mindset of our time and activate 
more of our senses than standard two-dimen-
sional images ever could . High touch docu-
ments an inspiring range of material objects 
and spatial orchestrations that melds crafts 
including crochet, papercraft, and the design 
of costumes and masks with the techniques 
of more traditional art forms such as instal-
lation, sculpture, collage,  photography, and 

illustration . The examples featured in the 
book prove that the scope of this trailblaz-
ing work is enormous . Applications include 
advertising, brand presentations, editorial 
design, photography, product design, stage 
design, and scenography, as well as related 
fields that either already exist or that their 
creators have yet to invent .

TITLE

The first reference book on the fundamentals of 
 animated information graphics .

GRAPHIC DESIGN

Editors: Tim Finke, Sebastian 
Manger, Stefan Fichtel
Features: Full color, hardcover, 
incl . video downloads,  
208 pages, 24 × 28 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-415-1

INFORMOTION

Animated Infographics

informotion is the first reference book devoted 
to the fundamentals of creating compel-
ling animated infographics . It explains key 
aspects of how to effectively visualize data, 
outlines factors that improve the viewer’s 
ability to absorb information, and explores 
both current tools and future possibilities for 
crafting moving images . Each book contains 

a unique log-in code for accessing a wide 
selection of animated information graph-
ics as well as their making-of videos online . 
The interplay between the detailed descrip-
tions in the print edition —including a pref-
ace by co-editor Stefan Fichtel, who runs his 
own infographics studio with clients such 
as Porsche and national Geographic —and the 
diverse motion material makes informotion 
an essential reference for anyone interested 
in working successfully with these burgeon-
ing visual formats .
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TITLE

The renaissance of modernism from the 1940s to the 
1960s in contemporary graphic design .

GRAPHIC DESIGN, ILLUSTRATION

Editors: Robert Klanten, 
Hendrik Hellige
Features: Full color, soft-
cover, 176 pages, 24 × 28 cm
Price: € 35 (D) £ 32 .50 $ 50
ISBN: 978-3-89955-247-8

NAÏVE

Modernism and Folklore 
in Contemporary 
Graphic Design

naïve documents the extraordinary renais-
sance of classic modernism, from the 1940s 
to the 1960s, in contemporary graphic 
design . This compilation introduces a new 
wave of young designers who are rediscov-
ering the stylistic elements reminiscent of 
classic graphic design, such as silkscreen 
printing, classical typography, hand let-
tering, woodcutting, and folk art, and inte-
grating them into their work . Inspired by 

twentieth-century American legends such 
as Saul Bass, Charley Harper, and Alexander 
Girard, the burgeoning designers and their 
work showcased in this book are inspiring; 
ranging from illustrations, poster art, edito-
rials, book covers, and record sleeves to sta-
tionery and textiles .

Andrea Guinn  Poynter Institute - Poster, 2007Public Domain  Wilco, Rogue Wave - Poster, 2006 / 2007  Andrio Abero | 33rpm  Yellow Umbrella - Poster, 2006 138 139

Matte Stephens  Portland - Painting, 2008 Matte Stephens  Boston (top), New Orleans (left), Family Vacation (right) - Paintings, 200820 21

CANDY CANE

08.

CANDY CANE

4

CANDY CANE

4

CANDY CANE

4

CANDY CANE

4

Darling Clementine  Candy Cane Christmas Series - Greeting Cards, 2008Darling Clementine  Haberdashery Series - Personal, 2006 � �

TITLE GRAPHIC DESIGN, ILLUSTRATION

Rational Graphic 
Design and Illustration

Collective visual memory synthesized in  today’s 
graphic design and illustration .

echoes of the Future is a stunning compilation 
of recent graphic design and illustration that 
is inspired by our collective visual memory . 
Today’s young designers are not copying ele-
ments from classic modernism, letterpress 
printing, and other design styles of the past, 
but rather synthesizing them to create a new 
aesthetic that emanates quality, timeless-
ness, and sustainability . This book showcases 

Editors: Robert Klanten, 
 Hendrik Hellige
Features: Full color, softcover, 
176 pages, 24 × 28 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-413-7

ECHOES  
OF THE FUTURE

an up-to-the-minute style trend that pro-
motes the impression of visual longevity in 
these times of economic uncertainty and con-
trasts sharply with the rapidly shifting styles 
of previous years . While the work featured in 
echoes of the Future deliberately seems older, 
one realizes how clearly different and con-
temporary it is when confronted with genu-
ine examples from the past .
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TITLE

Letman’s typographic compositions are blazing new 
trails at the nexus of illustration and lettering .

GRAPHIC DESIGN, ILLUSTRATION

By: Letman
Features: Full color,  
hardcover, 160 pages, 
21 × 26 cm
Price: € 29 .90 (D) £ 27 .50 $ 45
ISBN: 978-3-89955-453-3

LETMAN

The Artwork and 
Lettering of Job Wouters

Letman is internationally known for his trail-
blazing synthesis of illustration and lettering . 
He not only creates masterful decorative let-
ters and typefaces, but also pioneers work that 
is a hybrid of graphic design, screen printing, 
graffiti, illustration, and painting . This book is 
the first  monograph from Amsterdam-based 
illustrator Job Wouters, who works under the 
pseudonym Letman . In addition to commis-
sioned designs for publications including the 

new York times Magazine, Playboy, it’s nice that, 
and creative Review and brands such as Audi, 
Heineken, Dries Van Noten, Tommy Hilfiger, 
Eastpak, and Universal, letman also includes a 
compelling selection of his personal projects 
and sketches .

Recent work by one of the most internationally 
sought-after illustrative artists .

ILLUSTRATION, ART

By: Olaf Hajek
Editors: Robert Klanten, 
Hendrik  Hellige
Features: Full color, hardcover, 
152 pages, 24 .5 × 33 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-452-6

BLACK  
ANTOINETTE

The Work of Olaf Hajek

Olaf Hajek is currently one of the world’s 
most successful and well-known illustrative 
artists . His work can be seen in newspapers 
including the washington Post and the new 
York times, in magazines such as Rolling stone 
and time, in advertisements for international 
brands, and on stamps for Great Britain’s 

Royal Mail . Despite the diversity of his clien-
tele, Hajek makes no aesthetic compromises . 
His characteristic style, which is infused 
with a folkloristic naivety and freshness, is 
what makes his work appealing to a broad 
audience and range of customers . Now his 
personal work is garnering increasing atten-
tion on the international art market . Black 
Antoinette is a collection of Olaf Hajek’s most 
recent work . Consisting of pieces done for 
galleries alongside a striking selection of edi-
torial contracts and commercial portraits, the 
examples in this book showcase a remarkable 
style that has become more free and painterly 
over the last several years . The preface was 
written by Dr . Philipp Demandt, the head of 
Berlin’s Old National Gallery .
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ILLUSTRATION, GRAPHIC DESIGN

Contemporary 
Illustration 
and its Context

More contemporary illustration from around the 
world, accompanied by insightful text .

Since we published illusive, our first collection 
of contemporary illustration from around the 
world, the demand for work in this medium 
has continued to grow —and with it its range 
of application and forms of expression . This 
positive development is confirmed by the 
exciting work of international illustrators 
that we have seen since its publication, and 
it was thus a logical step to present the best 
of these new works in illusive 2 . The book fea-
tures an impressive variety of illustration 
styles and new design approaches that have 
become more differentiated and complex 
in comparison to the spontaneous-looking 
scribbles of years past .

Editors: Robert Klanten, 
Hendrik  Hellige
Features: Full color, linen 
hardcover, bookmark ribbon, 
340 pages, 24 × 30 cm
Price: € 44 (D) £ 40 $ 69
ISBN: 978-3-89955-191-4

ILLUSIVE 2

Nigel Peake
Noa Weintraub

Adam Hayes
 Typography | 124 

 
Adam Hayes
Björn Kowalski Hansen
125 | Typography

Adam Hayes
(left)
“Gonna Get Miles Away”
Format: Poster
Technique: Hand-drawn
2007

Björn Kowalski Hansen
(right)
Format: Book cover
Technique: 
Illustrator and Photoshop
2007

Adam Hayes
“Machines Dream Too”
Client: Beams
Format: T-shirt design
Technique: Hand-drawn
2006 / 07

Nigel Peake
Client: Kill your Timid Notion 

(arika / dca)
Artwork for the kytn music festival

2007

Adam Hayes
(left)

“You Make the Sun Come Out”
Format: Poster

Technique: Hand-drawn
2007

Noa Weintraub
(right)

“Horses”
Personal work

Technique: Hand-drawn and 
Photoshop

2007

Vicki Fong
“The Unlucky Fish”

Technique: Pen and Photoshop
2006

Vicki Fong
(left)

“Kimono”
Photo: Simon Ward

Format: 11-foot digitally 
printed kimono

Technique: Pen, ink, gouache and 
Photoshop

2006

Vicki Fong
(right)

“Chicken Broth”
Technique: Pen and Photoshop

2006

Vicki Fong
“Bird Nest Soup”

Technique: Gouache, ink and 
Photoshop

2006

Petra Börner
“Summer Field”
Client: Cacharel
Credits: S / S 2007 Women’s Wear 
Collection
Technique: Papercut
2006

Petra Börner
“Poppy Field”
Client: Cacharel
Credits: A / W 2006 Collection
Technique: Papercut
2005

Petra Börner
(left)
“Birds”
Client: Cacharel
Credits: A / W 2006 Collection
Technique: Papercut
2005

Petra Börner
(middle left)
“Poppy Field”
Client: Cacharel
Credits: A / W 2006 Collection
Technique: Papercut
2005

Petra Börner
(middle right)
“Autumn Trees”
Client: Cacharel
Credits: A / W 2006 Collection
Technique: Papercut
2005

Petra Börner
(right)
“Birds”
Client: Cacharel
Credits: A / W / 2006 Collection
Technique: Papercut
2005

Petra Börner
“Sea”
Client: Cacharel
Credits: S / S 2007 Women’s Wear 
Collection
Technique: Papercut
2006

 
 
 

Petra Börner 
105 | Pattern & Surface

 

Vicky Fong
Pattern & Surface | 104 

Kari Modén
(left)

“Cry Baby”
Unpublished

Technique: Illustrator
2003

Kari Modén
(right)

“Walking”
Unpublished

Technique: Illustrator
2003

Kari Modén
“Catwalk”

Unpublished
Technique: Illustrator

2003

Kari Modén
“Window Display”

Client: Diesel
Technique: Illustrator 

2002

Kari Modén
Naïve & Basic | 14 

Kari Modén
“Black Girl”
Unpublished
Technique: Illustrator
2007

Kari Modén
“Aura”
Client: The Guardian Weekend 
Magazine, UK
Technique: Illustrator
2007

Kari Modén
(left)
“Sun”
Unpublished
Technique: Illustrator
2003

Kari Modén
(right) 
“Cheers”
Unpublished
Technique: Illustrator
2007

Kari Modén
15 | Naïve & Basic

Kari Modén
“Glasses”
Client: King Magazin, Sweden
Technique: Illustrator
2006

Marco Wagner
“Rotkäppchen”
Format: Book

Technique: Hand-drawn, 
Photoshop

2007

Marco Wagner
“Trois hommes”
Format: Poster

Technique: Hand-drawn, 
Photoshop

2007

Marco Wagner
“Alice in Wonderland”

Format: Book
Technique: Hand-drawn, 

Photoshop
2006

Marco Wagner
“So wach warst du noch nie”
Client: Jung von Matt / Hamburg
Art Direction: Damjan Pita
Format: Print advertising
Technique: Hand-drawn, 
Photoshop
2006

Marco Wagner
“Sein Auftrag”
Format: Cover
Technique: Hand-drawn, 
Photoshop
2007

Marco Wagner
“Gustav Klimt”
Format: Portrait
Technique: Hand-drawn, 
Photoshop
2007

Marco Wagner
“Thelonious Monk”
Format: Portrait
Technique: Hand-drawn, 
Photoshop
2006

Marco Wagner
“Freischwimmer”
Format: Poster
Technique: Hand-drawn, 
Photoshop
2007

Marco Wagner
“Alice in Wonderland”
Format: Book
Technique: Hand-drawn, 
Photoshop
2006

 Marco Wagner
Deconstructive & Collage | 176 

Marco Wagner
177 | Deconstructive & Collage

Marco Wagner
(left, 2 illustrations)

“Rotkäppchen”
Format: Book

Technique: Hand-drawn, 
Photoshop

2007

Marco Wagner
(right)

“Egon Schiele”
Technique: Hand-drawn, 

Photoshop
2007

A lavish showcase of cutting-edge illustration 
talents from around the world .

ILLUSTRATION

Editors: Robert Klanten, 
Hendrik Hellige
Features: Full color,  
hardcover, 288 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-371-0

ILLUSTRATORS 
UNLIMITED

The Essence 
of Contemporary 
Illustration

illustrators Unlimited presents cutting-edge 
illustration talents scouted from around the 
world . By showcasing an impressive range 

of illustrators —from established names to 
fresh up-and-comers —the book also reveals 
the most compelling styles and techniques 
that are practiced in this creative discipline 
today . In this lavish reference, each illustrator 
is introduced with a variety of representative 
examples of his or her work plus an insight-
ful text portrait written by design journalist 
James Gaddy .



142 143
142 143

TITLE GRAPHIC DESIGN

The first book of visual identities, photographs,  typefaces, 
books, films, posters, and installations by Akatre .

The visual identities, installations, and 
editorial designs of French design agency 
Akatre are marked by bold swaths of color, 
elaborate photographic still lifes, and strik-
ing re-appropriations of everyday objects . 
Founded in 2007 and comprising Julien 
Dhivert, Sébastien Riveron, and Valentin 

By: Akatre
Features: Full color, hardcover, 
176 pages, 17 × 24 cm
Price: € 19 .90 (D) £ 16 .99 $ 28
ISBN: 978-3-89955-458-8

AKATRE

Abad, and now one of the most coveted stu-
dios in Paris, Akatre takes on projects that 
require an involved and all-encompassing 
design approach . Akatre is the first book to 
showcase their distinctive and experimental 
visual creations, which cross fluidly between 
photography, graphic and web design, art, 
and typography . The book features both non-
commissioned work and work designed for 
clients in the art, culture, music, fashion, and 
luxury fields .

Zero to Five

TITLE

Information graphics at their best .

GRAPHIC DESIGN

Editors: Robert Klanten,  
Nicolas Bourquin, Sven  
Ehmann, Thibaud Tissot
Features: Full color, hardcover, 
272 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN (E): 978-3-89955-278-2
ISBN (D):  978-3-89955-295-9
ISBN (F): 978-3-89955-296-6
ISBN (ES):978-3-89955-297-3

DATA FLOW 2

Visualizing Information  
in Graphic Design

The eight comprehensive chapters in the 
book Data Flow 2 expand the definition of 
contemporary information graphics . Wide-
ranging examples of innovative possibilities 
for diagrams, maps, and charts introduce new 
techniques and forms of expression for the 
intuitive presentation of processes and data . 
In addition to the inspiring visuals, inter-
views with selected experts and well as text 
features provide insight into the challenges 
of creating effective work . A valuable refer-
ence offering practical advice, background, 
case studies, and inspiration, Data Flow 2 is 
available in English, French, Spanish, and 
German editions .

 “Brilliant sequel to our favorite book on the 
most compelling work in all of data visualiza-
tion … equal parts visual indulgence and con-
ceptual intelligence …” BRAINPICKINGS
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What you always wanted to know about graphic 
 design but were afraid to ask .

GRAPHIC DESIGN

By: Studio 3
Features: Full color, hard-  
cover, 224 pages, 16 × 21 cm
Price: € 19 .90 (D) £ 17 .99 $ 29 .90
ISBN: 978-3-89955-389-5

A HISTORY OF  
GRAPHIC  DESIGN  
FOR RAINY DAYS

One fateful rainy day, a bored kid asks his 
grandfather “what in the world is graphic 
design?” Starting with that innocent ques-
tion, this activity book takes its readers on 
a charmingly illustrated and cleverly reveal-
ing whirlwind tour through this creative 
discipline’s milestone developments, person-
alities, and technologies . With its engaging 
design, humorous narratives, and fun-filled 
exercises, it offers an entertaining look at 
the many aspects of graphic design —from 
typography’s humble beginnings to the 
internet-based font distribution of today; 
from styles including art nouveau, Dada, 
Bauhaus, and psychedelic to innovators such 
as William Morris, Jan Tschichold, Saul Bass, 
and David Carson .

 “set to bring joy to even the most hardened of 
graphic designers … A HISTORY OF GRAPHIC 

DESIGN FOR RAINY DAYS is a charming take 
on the medium.” CREATIVE REVIEW

 “Jam-packed, whirlwind, and charming.” THE 

DESIGNER’S REVIEW OF BOOKS

 “there’s something for everyone to learn in these 
pages … easily accessible in a single volume.” 
DOMUS

TITLE

Fascinating work that melds a variety of analog 
and digital techniques .

GRAPHIC DESIGN

By: Julien Vallée
Features: Full color, hard- 
cover, incl . video downloads, 
160 pages, 21 .6 × 28 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-365-9

ROCK, PAPER, 
SCISSORS

The Work 
of Julien Vallée

Julien Vallée’s incomparable visuals explore 
the relative roles of the computer and 
handmade processes in design . The young 
Canadian works in a wide range of fields, 
including art direction, motion graphics, 

print design, and art installation as well as 
video and design for the television indus-
try . With his expert use of manual processes 
strongly supported by the technological 
tools of today, he creates outstanding art 
and design that seamlessly bridge the gaps 
between these disciplines . This first mono-
graph presents Vallée’s commissioned work 
and personal projects . Each book includes a 
unique log-in code for accessing Vallée’s own 
making-ofs and other video work online .
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A user-friendly handbook that helps designers to 
 prepare their files for optimal printing .

GRAPHIC DESIGN, TYPOGRAPHY

By: Kristina Nickel
Features: Full color, 
PVC cover, bookmark ribbon, 
288 pages, 21 × 26 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN (E): 978-3-89955-325-3

READY TO PRINT

Handbook for 
Media Designers

Ready to Print is an easy-to-follow reference 
for designers that thoroughly explains each 
stage of how to prepare data for prepress 
and production . Clearly structured chapters 
on Paper, Printing Techniques, Typography, 
Trapping, Color, Image Editing, and PDF as 
well as abundant descriptive graphics impart 
essential knowledge in a comprehensive way . 
From the traits of various types of paper to the 
recommended settings when exporting data 
into a print-ready PDF, the book  thoroughly 
explains both opportunities and hurdles in 
pre-print and production . In short, the book 
shows all designers how to create the best-
possible print product .
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Trap Presets

Preset Options...

Modify Trap Preset Options

Name: (Default)

Trap Width

Default: 0,088 mm

Black: 0,176 mm

Images

Trap Placement: Centre

 Trap Objects to Images
 Trap Images to Images
 Trap Images Internally
 Trap 1-bit Images

Trap Appearance

Join Style: Mitre

End Style: Mitre

Trap Thresholds

Step: 10% 
Black Colour: 100%

Black Density: 1,6

Sliding Trap: 70%

Trap Colour Reduction: 100%

4. Trapping  >  4.3 Trap presets

End style defines what the traps do if the corners of three 
objects meet. The options are “Mitered” and “Overlap”. 
“Mitered” should be used to avoid very dark overlaps. 
The corner traps are shaped so that they do not overlap. 

Trap imported graphics  Often trapping 
is not necessary when an object or type touches 
an image—at least not if the image and object are 

Euroscale colors. This is because a color photo normally  
contains all the colors, so that there are plenty of common  

scale color components to prevent any white gaps from 
occurring. One exception would be a colored object that 
touches a grayscale image. The object has to be trapped be- 
cause there are not enough common color components.

Trap placement  This setting controls the 
position of a trap when a vector object traps an 
image. The options are “Centerline”, “Choke” 
and “Spread”. “Neutral Density” means that 

spreading or choking is required depending on the 
pixel brightness of the abutting image. This can cause 
such uneven and shape-destroying traps that white gaps 
would be preferable. 

Trap objects to images  This option 
determines whether drawn vector objects, type 
or placed Illustrator or PDF files with bitmap 
images are trapped in InDesign. This option 

should only be activated when there are insufficient 
color components in common. 

Trap images to images  This option 
determines whether traps are generated when 
bitmap images overlap. This option should only 

be activated when the overlapping pixel images have 
insufficient color components in common.

Trap images internally  Here one makes 
sure that each pixel within an image traps the 
next pixel in accordance with the trap presets. 
This option has to be switched off for halftone 

images. Trapping may be suitable for larger images such 
as screenshots that are separated so that the gray compo-
nent only consists of black, or pixel graphics with strong 
color contrasts and few common components. 

Trap 1-bit images  This option creates 
a trap when a black and white image touches 

graphics or type. Trap placement cannot be changed for 
black and white images.

Trap placement in images

trapping when color 
difference is 10 percent 
or more

Default trap presets

CenterlineWithout trapping

Choke

Neutral density Spread
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the print image is printed twice so that a halftone dot 
has a slightly offset and lighter shadow. The D-swatch 
must appear evenly bright in order to avoid dot slur  
or doubling.

Ugra / FOGRA media wedge The Ugra / 
FOGRA media wedge was developed by FOGRA 
in collaboration with bvdm, the German print-
ing and media industries federation. This con-

trol strip, which must be included on a proof, is for 
checking true color proofs. It consists of a TIFF or EPS 
file. There are several color and grayscale swatches on 
the wedge that can be measured colorimetrically. This 
guarantees that the colors on the proof conform to the 
respective print standards. 

There are 72 measuring swatches in total on the 
3.0 version wedge from 2008. The vast majority are 

2. Printing Technology  >  2.3 Quality control

In addition to spot checks using a hand densitometer, 
fully automatic checks are carried out with densito-
metric scanning units. These were developed mainly 
for offset printing. If irregularities occur, the printing 
machine has to be adjusted accordingly, taking care to 
ensure that it stays consistent throughout the entire 
print run.

Print control strip  Print control strips are 
printed across the entire sheet width to check 
the print result. Each strip contains various color 
measurement swatches and control swatches. A 

densitometer can check both the print image and the 
halftone and solid areas of the control strip for optical 
density and gray balance. The control strip allows the 
colors to be judged neutrally, seeing as other colors on 
the print sheet sometimes outshine the measuring sig-
nal. Control swatches are special line swatches next to 
the color measuring swatches that can determine print-
ing transmission errors. 

Ink density and dot gain may be measured in 
the halftone swatches of the control strip. A change 
in the halftone dot diameters leads to a change in the 
tonal value, which in turn leads to color shift. The 
printer ensures that dot gain stays within acceptable 

boundaries by measuring the optically effective area 
coverage of these halftone swatches. There is a differ-
ence between the optically effective area coverage and 
the actual area coverage because the halftone dots trap 
some of the reflected light beams. This is due to the fact 
that light does not reflect back at the same angle it hits 
the paper. This makes the halftone dots appear bigger 
than they really are.

The density of base colors and spot colors may 
be measured both individually and in overprinting in 
the spot color swatches. A densitometer checks for col-
oration. The 3-color overprinting swatch is next to 100% 
black, and is for monitoring ink application. 

The gray balance swatches make sure that  
there is no unwanted color cast in print. A particu-
lar combination of uneven spot colors must produce a  
neutral gray when printed over one another. That is  
why there are one or several screened grayscale  
swatches on the color control strip, which are com- 
posed either of all black, or the spot colors cyan, 
magenta and yellow. The swatches ought to appear as 
evenly gray as possible. 

Certain transmission errors may be identified 
using the control swatches. These include dot slur and 
doubling of the print image. Dot slur is when the shape 
of a halftone dot is changed during printing so that a 
circle becomes oval, for example. Doubling is when 

Different swatches on a print control strip

a) 80% true gray
b) gray balance swatch composed of 75% cyan, 62% magenta, and 60% yellow to monitor the color balance
c) spot color swatch to monitor coloration
d) dot slur and doubling swatches to monitor cylinder progression  
e) halftone swatches to monitor dot gain 
f) paper color
g) 3-color overprint swatches to monitor trapping
h) 2-color overprint swatches

80% K C M Y D 50% 40% 80% D 50% 40% 80% D 50% 40% 80% D 50% 40% 80%75 62 60

a) b) c) c) c) c) d) e) e) d) e) e) d) d)e) e)e) e)

Zero K M CM C CY Y MY M300%

f) g) c) c) c) c) c)h) h) h)

Halftone swatches

40% 40% 40% 40%80% 80% 80% 80%

1-, 2-, and 3-color spot swatches

K CM CY MYM C Y M 300%

80% 75 62 60

Gray balance swatch next to 80% 
true gray

doubling

Control fields for errors in transmission

correct

D-field

dot slur

Transmission error: dot slur
(diagram)

Transmission error: doubling
(diagram)

Dot slur and doubling are typical printing trans-
mission errors.

 “this book is brilliant! it’s the only one i would 
take with me to a desert island so that i could 
continue to design and produce there.” ERIK 

SPIEKERMANN

→ Auch auf Deutsch erhältlich als 
 Ready to Print
 ISBN (D): 978-3-89955-310-9

What you always wanted to know about typography 
but were afraid to ask .

TYPOGRAPHY

By: Studio 3
Features: Full color, hard- 
cover, 192 pages, 16 × 21 cm 
Price: € 19 .90 (D) £ 17 .99 $ 29 .90 
ISBN: 978-3-89955-327-7

HYPERACTIVI -
TYPOG RAPHY 
FROM A TO Z

Who knew that a publication that looks like 
an attractively designed children’s book could 
take such a revealing look at the demanding 
topic of typography? The colorful pages of 
Hyperactivitypography from A to Z present a 

simple and fun, yet amazingly clever, how-to 
that celebrates typography in all its complex-
ity . Introducing common typography terms 
and trivia through charming illustrations, 
personal examinations, and fun-filled exer-
cises, this activity book offers both an acces-
sible introduction to typography beginners 
and an entertaining review for experts to test 
their skills and take away new insights into 
the ramifications of typography —all while 
having fun .
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TITLE GRAPHIC DESIGN

Editors: Robert Klanten, 
Sven Ehmann, Adeline Mollard
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 75
ISBN: 978-3-89955-253-9

REGULAR

Graphic Design Today

Graphic design as a formal discipline is in 
constant flux . In recent years, the digitali-
zation of media and the return of materials 
and personal identity have strongly influ-
enced the development of graphic design and 
its adjoining disciplines . This evolution has 
prompted graphic designers to define new 
rules and aesthetics to pave the way for future 
media . Regular examines and documents the 
current state of graphic design and presents 
a new generation of creative excellence . The 
book features examples of progressive mani-
festations in the printed form from poster 
design, book and magazine editorial design to 
typography . Including a preface by François 
Rappo, this expansive volume provides an in-
depth look at state-of-the-art graphic design .
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  EMPK
diego Bellorin 

[01]  spacializer

 Cd digipak and poster.

Client Empk / Julia Miguel y Ana

[02]  Paysages numériques / audio sessions

Poster featuring a graphic interpretation 
of different sounds recorded in the street 
and at home. this project is the continuation 
of Paysages numeriques V.01 and is still 
in progress.

Client Empk

[03]  spacializer

Poster

Client Empk / Julia Miguel y Ana

[03][01 ] [02 ]
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KASERNE BASEL
WWW.TICTEC.CH
WWW.FHNW.CH/HGK/IMD

MIMITUT MTUT 
MODE-MMODE-

GNMGN ODE–
SCHAUPLOSCHAUPLOMSCHAUM
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0808 her guitar and eddie vedderñs voice H 

into the wild

Bad Bonn Düdingen
23.03.2009B 21h
www.badbonn.ch

A Michael Kuhn presentation, by arrangement 
with Primary Talent International
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 KIN KING
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royal pop oder  
kammermusik for the street
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FOOTFOOTFOOTFOOTFOOTFOOTFOOTFOOT
 KIN KIN KIN KIN KING
KKAAKI

co
b

o
i

  MaRc BaLLy / EcaL

[01]  Road Movie

[04]  Gus van Sant

[05]  Futur immédiat 

Poster for the Swiss Film archive.

  Gian BESSET  

[02]  Modeschau

Poster for the 2008 diploma show of the 
fashion design department of the academy 
of art and design Basel, Switzerland.

  coBoi 
Katharina Reidy

[03]  Kaki King & 2 Foot yard 

Poster for the Bad Bonn concert Hall in 
düdingen, Switzerland.
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November
 ZWISCHEN

ORI ENT
UND

OKZIDENT
YILMAZ GÜNEY, NURI BILGE CEYLAN 

UND DAS TÜRKISCHE KINO

SÉLECTION LE BON FILM:

WEISSE
LILIEN

20. BIS 29. NOVEMBER

À PROPOS DE
VIGO

UNE MORAL DE LIBERTÉ ET 
DE L’AMOUR

PROGRAMMPREIS DER

DEFA-
STIFTUNG

24. BIS 30. NOVEMBER

PLAKAT_KLEIN_NOV08.indd   1 21.10.2008   9:26:37 Uhr
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Januar
JACQUES 

TATI
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DIE MEDIALISIE-
RUNG DES 

RAF-TERRORISMUS
PODIUMSGESPRÄCH

UND FILMREIHE
22.  JANUAR

 ANDREJ
TARKOWSKIJ

VON ANGST UND TOD, SEHNSUCHT UND LIEBE

STADTKINO
BASEL
LANDKINO  GLAUBER ROCHA 

UND DAS

CINEMA
NOVO

DELIRIERENDE BILDER ZWISCHEN
KARGEM LEBEN UND RELIGIÖSEM TAUMEL

Oktober

AUDREY
HEPBURN

DIE RAUH-ZARTE STILIKONE

VIDEOKUNST IM 
TV-FORMAT:

AUFNAHMEN
2. OKTOBER

STUMMFILMABEND:

BABEL UND
BABYLON

16. OKTOBER

Ludovic  
BaLLand
P. 10 — 11, 17, 34 —37   

Ludovic Balland was born in Geneva, Switzerland in 
1973. Educated at the Schule für Gestaltung (School 
of art and design), Basel, Balland graduated with the 
equivalent of a master’s degree in 2000. He set up his 
own studio, under the name Typographic cabinet, in 
2005, also in Basel. While the majority of Balland’s 
work encompasses design books and posters for ar-
chitects and cultural institutions, he is occasionally 
also commissioned to create identities. His prestig-
ious client list includes vitra, the Museum of Modern 
art, Warsaw and Basel-based architects Herzog &  
de Meuron. Today Balland is assisted by designer  
natacha Kirchner.

With a keen interest in Russian history since his 
school days, Balland was impressed at an early age by 
the power of Russian propaganda posters. in particu-
lar, he was always fascinated he says by “the beauty 
of the cyrillic alphabet and Russian texts”, adding:  

“i read poems by Majakowski and knew then that 
working with letters would one day be my job.”

True to this thought, Balland’s work today is 
mostly typographic in nature. “Typography in my 
eyes is the orchestration of different information in 
a defined format. So it’s a question of proportion and 
relation between the forms the information relates 
to. This is about the sound of the composed text.” 

“For the visualisation,” he continues, “i try to con-
sider the text as different grey values: if you want, 
you could say i compare the composed text with a 
black and white photograph of the desert by Lee 
Friedlander, whom i consider one of the most impor-
tant artists in the last century.”

Balland also cites the early works of seminal 
designer and typographer Wolfgang Weingart as  
an inspiration. 

His dream job? To re-design a newspaper. “Pref-
erably The New York Times,” he adds with a smile.

  Ludovic BaLLand 
  TyPoGRaPHy caBinET

[01]  Stadtkino Basel / cineclub, January 2009

[02]  Stadtkino Basel / cineclub, october 2008

[03]  Stadtkino Basel / cineclub, november 2008

Series of posters for a cineclub showing  
a monthly distinctive selection of films. 
The information is set like news and  
refers to newspaper posters. The selected  
images are chosen and composed in an  
associative way, and together create  
new analogies. 

Client Stadtkino, Basel

[01]

[02]

[03]

An in-depth survey of progressive contemporary  
graphic design .

TITLE

Cutting-edge graphic work from the Arab world and Iran 
that is emblematic of the cultural emancipation of this 
entire area .

GRAPHIC DESIGN, TYPOGRAPHY

Editors: Ben Wittner, 
Sascha Thoma
Features: Full color, hardcover, 
incl . 4 typefaces on CD-ROM, 
208 pages, 24 × 28 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-330-7

ARABESQUE 2

Graphic Design 
from the Arab World 
and Persia

Arabesque 2 is a collection of recent cutting-
edge work by young designers and activists 
from the Arab world and Iran . The examples 
of typography, graphic design, logos, editorial 
design, and illustration presented here chart 
a compelling course between local visual con-
vention and a modern international style that 
is emblematic of the increasing cultural eman-

cipation of the entire Middle East . The book’s 
rich selection of groundbreaking visuals is 
supplemented by texts and interviews that 
describe the environments in which the fea-
tured designers and artists work . Arabesque  2 
also includes a preface by John Martin, co-
founder of Art Dubai, and a CD-ROM with 4 
typefaces related to its themes .



150 151
150 151

TITLE

Young designers rediscover the allure of traditional 
printing .

GRAPHIC DESIGN, TYPOGRAPHY

Editors: Robert Klanten, 
Hendrik Hellige
Features: Full color, soft-
cover, 240 pages, 24 × 30 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-368-0

IMPRESSIVE

Printmaking, 
Letterpress 
and Graphic Design

Inspired by the challenge of hands-on tweaks 
and unpredictable results as well as the tactile 
qualities of different inks, papers, and binding 
techniques, today’s creatives are rediscovering 
old-fashioned printing methods and crafts . 
impressive is a topical exploration of the inter-
play between current trends in graphic design 
and traditional handiwork such as letterpress 
printing, hand-cut linotype, chiselled wood-
blocks, and embossing . In addition to a rich 
selection of invitations, business cards, statio-
nery, posters, and other material printed by 
hand, it offers personal insights from design-
ers who are using old-fashioned techniques to 
create cutting-edge work .

TITLE

Outstanding creative work with paper .

GRAPHIC DESIGN, ART

Editors: Robert Klanten, 
Birga Meyer
Features: Full color, 
hardcover, incl . DVD, 
256 pages, 24 × 30 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-333-8

PAPERCRAFT 2

Design and Art 
with Paper

With an unparalleled collection of new and 
groundbreaking projects, Papercraft 2 is an 
inspiring up-to-the-minute survey of current 
developments in contemporary design with 
paper . In addition to more outstanding 3D 
graphic design, illustration, complex spatial 
installations, objets d’art, and motion design, 
the book and free included bonus DVD pres-
ent work from an even broader range of 
creative disciplines including scenography, 
fashion design, and advertising, which have 
discovered the versatility of this basic mate-
rial in the last few years . Clearly advancing 
the handicraft used in earlier pieces, these are 
setting prevailing trends and inspiring the 
future evolution of work with paper to even 
greater creative heights .
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TITLE

The first monograph on one of Germany’s most 
 internationally renowned graphic designers .

GRAPHIC DESIGN

By: Mario Lombardo
Features: Full color,  
linen hardcover, 256 pages, 
19 .5 × 27 cm
Price: €39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-319-2

THE  
TENDER SPOT

The Graphic Design 
of Mario Lombardo

With work that playfully transcends the 
boundaries of individual styles and creative 
disciplines, Mario Lombardo is one of the few 
German designers of notable international 
significance . His successful combination 
of masterful classical graphic design with 
experimental concepts is already influencing 

a new generation of designers . He actively 
includes clients such as K-Swiss, Sony Music, 
and Red Bull in the design process to develop 
sophisticated results with which they can 
identify . This book is the first monograph 
to feature the broad spectrum of Lombardo’s 
work . The comprehensive documentation 
of a variety of projects is supplemented by 
sketches, drafts, and personal work, which 
are published here for the first time .

TITLE

The visualization of sound presented in book form  
and accompanied by a CD-ROM by Ryoji Ikeda and 
Carsten Nicolai .

GRAPHIC DESIGN, ART

By: Ryoji Ikeda,  
Carsten Nicolai
Features: B/w, hardcover, 
incl . CD-ROM, 328 pages, 
18 .5 × 23 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-383-3

CYCLO . ID

vol . 01

Ryoji Ikeda and Carsten Nicolai both work 
at the cutting-edge of contemporary elec-
tronic music and sound art . In 1999, the two 
artists initiated the joint project cyclo., which 
is devoted to the visualization of sound . In 

their shared work, they generate new hybrid 
forms of audiovisual art and expand the 
possibilities of digital technology . The proj-
ect’s first publication is cyclo. id, a book and 
included CD-ROM that offer a multimedia 
and interactive documentation of the audio-
visual material that Nicolai and Ikeda have 
collected , researched, and created since they 
began working together . The featured images 
are formed by the metering of sound bits that 
have been selected by the artists with meticu-
lous care according to their acoustic and illus-
trative potential .
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TITLE

Heavy metal logos by the master of the genre .

GRAPHIC DESIGN, TYPOGRAPHY

By: Christophe Szpajdel
Features: Full color, hard-
cover, gold embossing 
240 pages, 21 × 26 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-282-9

LORD OF  
THE LOGOS

Designing the 
Metal Underground

This book is a collection of work by Christophe 
Szpajdel, an artist whose fans in the under-
ground black metal community worship him 
as the Lord of the Logos . It includes hundreds 
of powerful logos, each of which captures the 
force of this musical genre anew . Through his 

surprising use of aesthetic influences such 
as art deco and nature, Szpajdel has brought 
a new dynamic into the gothic visuality of 
heavy metal . This publication, which is done 
in the style of a black prayerbook, shows not 
only how he has succeeded in leaving his own 
visual mark on this music, but how he has also 
expanded the canon of forms it uses .

TITEL GRAFIKDESIGN

Herausgeber: Friedrich von 
Borries, Jesko Fezer
Ausstattung: Vollfarbig, Hard-
cover, 256 Seiten, 14 × 21 cm, 
Sprache: Deutsch
Preis: € 24,90 (D) 
ISBN (D): 978-3-89955-475-5

WEIL DESIGN 
DIE WELT 
 VERÄNDERT  . . .
Texte zur Gestaltung

Texte renommierter Gestalter und Autoren über 
den tatsächlichen und gefühlten Einfluss des 
Designs auf unser heutiges und künftiges Leben .

Design ist ein fester Bestandteil der modernen 
Welt . Lebens- und Kommunikationsmittel, 
Räume, Möbel, Kleider … Obwohl so  ziemlich 
alles, was uns im Alltagsleben begegnet, 
gestaltet ist, sind theoretische Auseinander-
setzungen mit dem Thema Gestaltung im 
deutschsprachigen Raum rar . Dabei gewinnt 
die Thematik nicht nur an Präsenz, sondern 
auch an Bedeutung, Verantwortung und Kom- 
plexität . Während Design einst vor allem 
funktionieren musste, soll es heute zusätzlich 
noch inspirieren, definieren, vermitteln, dif-
ferenzieren und verbessern . 

weil Design die welt verändert … trägt mit 
einer anregenden Sammlung von interdis-
ziplinären Projekt- und Textbeiträgen dazu 
bei, den gestaltungsspezifischen Diskurs im 
deutschen Sprachraum zugänglich und ver-
ständlich zu machen .
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TITLE

The softcover edition of Gestalten’s first book on 
 innovative logos with over 1,700 cutting-edge examples .

GRAPHIC DESIGN

Editors: Robert Klanten, 
Michael Mischler,  
Nicholas Bourquin
Features: Full color, soft-
cover, 304 pages, 24 × 19 cm
Price: € 29 .90 (D) £ 25 .99 $ 39 .95
ISBN: 978-3-89955-265-2

LOS LOGOS

Softcover Edition

This softcover edition of Gestalten’s best-
selling book of innovative logos offers a 
condensed edit of the popular hardbound 
book . Still offering over 1,700 cutting-edge 
examples illustrated by burgeoning design 
talents from around the world on over 300 
full color pages, the book offers deep insights 
into a breadth of styles in contemporary 

logo design . The four main chapters, Logos, 
Lettering, Typograms, and Combinations, 
and the included index make this book the 
perfect research tool for any self-respecting 
designer or cultural enthusiast .

The authoritative reference on contemporary logo 
 design with a new look and editorial approach .

GRAPHIC DESIGN

Editors: Robert Klanten, 
Adeline Mollard
Features: Full color, hard-
cover, 408 pages, 21 × 26 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-320-8

LOS LOGOS 5: 
COMPASS

Like its predecessors, this fifth edition in the 
los logos series offers a definitive overview 
of current developments and advancements 
in logo design with the high-quality selec-
tion of up-to-the-minute work that read-
ers have come to expect . But with a larger 
format and more text features, the focus of 
this book has been further sharpened from 
a comprehensive documentation to a com-
petent classification of prevailing tenden-
cies in design . los logos 5: compass aims to be 
not only an archive of current design, but to 
educate designers and clients about which 
approaches make the best fit for a given proj-
ect —an issue that is especially important in 
a challenging economy in which innovation 
and identity are essential .
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TITLE

The softcover edition of the celebrated tres logos book  
featuring over 2,800 groundbreaking logo designs .

GRAPHIC DESIGN

Editors: Robert Klanten, 
Nicholas Bourquin,  
Thorsten Geiger
Features: Full color, soft-
cover, 304 pages, 24 × 19 cm
Price: € 29 .90 (D) £ 25 .99 $ 39 .95
ISBN: 978-3-89955-267-6

TRES LOGOS

Softcover Edition

This softcover edition of tres logos, the world-
wide best selling logo compendium, offers 
a condensed edit of the praised hardbound 
volume . The book is a must-have logo bible, 
exhibiting an even further curated  selection 

of about 2,800 groundbreaking logo designs 
from the best designers around the world . 
Featuring an extensive index and the works 
organized thematically in the chapters 
Corporate, Culture, Design, Fashion, Motion, 
Music, Art, Political, and Sports, tres logos is 
an indispensable sourcebook for contempo-
rary logo design and a valuable reference for 
anyone looking for exceptional design talent 
in logo creation .
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TITLE

The softcover edition of our bestselling book on   
contemporary logo design with over 2,300 stylistic examples . 

The bestselling visual logo encyclopedia 
Dos logos is now available as an accessible 
softcover edition . With a condensed edit 
of the popular hardbound book, this essen-
tial resource for designers offers over 2,300 
new examples and stylistic approaches 

to logo design by international designers . 
Thoroughly indexed and cataloged by sub-
ject, the book charts new developments in the 
field, making it an inspirational sourcebook 
on the visual language of logo creation . 

GRAPHIC DESIGN

Editors: Robert Klanten, 
Nicholas Bourquin
Features: Full color, soft-
cover, 304 pages, 24 × 19 cm
Price: € 29 .90 (D) £ 25 .99 $ 39 .95
ISBN: 978-3-89955-266-9

DOS LOGOS

Softcover Edition
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ARCHITECTURE

Editors: Sofia Borges, Sven 
 Ehmann, Robert Klanten
Features: Full color,  
hardcover, 256 pages, 
24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-545-5

The Architecture of 
 Cabins and Hide-Outs

The highly individual cabins, hideaways, and 
summer homes featured in Hide and seek offer 
their owners exceptional, yet convenient 
ways to escape urban routines and embed 
themselves into the land . These imaginative 
structures meld traditional architecture with 
modern living in fascinating and surprising 
ways . Whether located in the forest, on the 
water, or in the mountains; whether light and 
minimalistic or dark and cozy, the compelling 
dwellings exemplify how to create remote 
shelters that bring calm and balance to our 
hectic lives . With the right concept, furni-
ture, décor, and atmosphere, even small or 
basic designs become stunning sanctuaries .

Hide and seek is a contemporary survey of 
contextual architecture and interior design 
that channels our shared desire for peace and 

quiet . These projects not only have the power 
to get people in touch with their surround-
ings, but also with themselves .

 “Architecturally, these homes experiment and 
solve problems; aesthetically, they soothe the 
soul and embrace their coexistance with nature.” 
HUFFINGTON POST

Our longing for simplicity, clarity, and retreat often leads 
us into nature . Hide and seek showcases a range of 
 charming and elegant hideouts that satisfy this yearning .

HIDE AND SEEK

ARCHITECTURE

From weekend homes to get-away cabins, this architecture 
embodies our longing for relaxing in nature .

Rock the shack takes us to the places we long for . 
For the first time in the history of humankind, 
more people live in cities than in the country . 
Yet, at the same time, more and more city 
dwellers are yearning for rural farms, moun-
tain cabins, or seaside homes . These kinds 
of refuges offer modern men and women a 
promise of what urban centers usually cannot 
provide: quiet, relaxation, being out of reach, 
getting back to basics, feeling human again .

Rock the shack is a survey of such con-
temporary refuges from around the world —
from basic to luxury . The book features a 
compelling range of sparingly to intricately 
furnished cabins, cottages, second homes, 
tree houses, transformations, shelters, and 
cocoons . The look of the included structures 
from the outside is just as important as the 
view from inside . What these diverse proj-
ects have in common is an exceptional spirit 
that melds the uniqueness of a geographic 
location with the individual character of the 
building’s owner and architect .

ROCK  
THE SHACK

Editors: Sven Ehmann, 
Sofia Borges
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-466-3

The Architecture  
of Cabins, Cocoons  
and Hide-Outs

 “the cottages, tree houses, cabins, and shelters 
featured in the hefty tome will take your dreams 
and turn them up to 11.” DWELL

 “Perfect for city-dwellers who dream of escaping 
one day.” NEW YORK MAGAZINE

 “this beautiful book compiles the best of a new 
wave of rural dwellings and offers inspiration to 
anyone wishing to live away from it all.” SLEEK
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ARCHITECTURE, STYLE

Stunningly creative baths, spas, retreats, and other relaxing 
getaways for indulging both our bodies and our minds .

oasis showcases a stunning selection of baths, 
spas, retreats, and other relaxing getaways 
that not only cater to our personal well-being, 
but also creatively push the frontiers of hos-
pitality, interior design, and architecture . 
This book brings together a rich assortment 
of contemporary locations for indulging both 
our bodies and our minds —places to let go, 
be pampered, relax, and refocus . From pub-
lic saunas to choice health clubs and five-
star resorts, the spectrum of retreats ranges 
from minimalist spaces of tranquility to 
glamorously opulent temples of body care . 
Brimming with lavish photographs, oasis 
serves as the ultimate guide to addressing 
and re-imagining our physical and mental 
need for escape and tranquility .

OASIS Editors: Sven Ehmann, 
Sofia Borges, Robert Klanten
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 36 .99 $ 60
ISBN: 978-3-89955-499-1

Wellness, Spas  
and Relaxation

Editors: Robert Klanten,  
Marie Le Fort
Features: Full color, linen 
hardcover,  different paper 
types, 320 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-508-0

ARCHITECTURE, PRODUCT DESIGN

Form . Function . 
 Experience .

AUTOBAN

Istanbul bridges Europe and Asia . Based in that city, 
Autoban creates sought-after work that masterfully 
melds western design traditions with eastern elegance .

Based in Istanbul, Autoban is one of the 
most sought-after design studios worldwide . 
Founders Seyhan Özdemir and Sefer çağlar 
create gorgeous furniture pieces and spec-
tacular interiors at the nexus between Asia 
and Europe, tradition and modernity —a fit-
ting reflection of the city in which they live 
and work and whose contemporary landscape 
their design now defines . 

This book presents a rich selection of 
Autoban’s breathtaking projects that are doc-
umented in striking photographs and plans . 
The distinctive concepts for restaurants, 
hotels, apartments, offices, and retail spaces 
showcase the studio’s worldview between 
global cosmopolitanism and its own cultural 
idiosyncrasies . Texts by design experts give 
further insight into Autoban’s creative pro-
cess and philosophy .

 “whether neobaroque or rigorously formalist, 
Autoban’s interiors are some of turkey’s most 
striking spaces, and this book does them justice 
with large spreads and annotated plan draw-
ings.” SURFACE
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Adventurous urban living can simply mean 
home sweet home . This book showcases 
unconventional architectural concepts and 
townhouses for today’s cosmopolitan fami-
lies that range from the creatively economi-
cal to the sleek and high-end . These dwellings 
encompass completely new constructions as 
well as thoughtful renovations . Such targeted 
repurposing reclaims derelict pieces of the 
urban landscape for the residential sector .

our House in the city not only presents 
striking photos and detailed architectural 
plans of diverse urban living solutions, but 
also tells the intimate stories of the fami-
lies and builders influencing these excit-
ing projects . The book lays the foundation 
for a rewarding and dynamic relationship 
between the city and the twenty-first-century 
homeowner .

 “OUR HOUSE IN THE CITY is an explosion of 
stories, dreams, and strategies that showcase 
the best and brightest designs for contemporary 
city living.” ARCSPACE

 “this richly illustrated book lays the foun dation 
for a contemporary, dynamic relationship 
between the city and potential homeowners.” 
ARCHITONIC

Original solutions and unusual locations for 
 contemporary single-family homes in urban areas .

Editors: Sofia Borges,  
Sven Ehmann, Robert Klanten
Features: Full color, hard-
cover, 256 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 36 .99 $ 60
ISBN: 978-3-89955-518-9

ARCHITECTURE

OUR HOUSE IN 
THE CITY

New Urban Homes  
and Architecture

ARCHITECTURE

Editors: Matthias Buchmeier,  
Han Sla wik, Sonja Tinney,  
Julia Bergmann
Features: Full color, hardcover, 
256 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN (E):  978-3-89955-286-7

CONTAINER  
ATLAS

A Practical Guide  
to Container  
Architecture

This book presents a wide range of projects 
in container architecture —a contempo-
rary architectural phenomenon . It features 
container structures used as pop-up stores 
and temporary exhibits as well as sophisti-
cated housing and office spaces that provoke 
and inspire while setting new standards in 
functionality and aesthetics . But container  
Atlas is not only visually inspiring . Because it 
documents plans, describes associated costs, 

and suggests concrete solutions for common 
problems, it is a practical reference for archi-
tects, planners, and cultural activists as well 
as event and marketing managers, to guide 
them in deciding what types of containers are 
best suited to their upcoming projects .

→ Auch auf Deutsch erhältlich als 
 container Atlas
 ISBN (D): 978-3-89955-294-2

A comprehensive guide to container architecture with 
 examples, historical context, and practical how-to advice .
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Clever and sometimes even breathtaking, these new spaces 
promote new forms of work, creativity, and collaboration .

workscape reveals how trailblazing compa-
nies from around the world are redefining 
where we work and how we work together . 
The book showcases office spaces by inno-
vators such as Facebook, Google, YouTube, 
Monocle, KPMG, Red Bull, and Urban 
Outfitters that promote new forms of work, 
creativity, and collaboration .

In addition to presenting architecture 
and interior design, workscape also explores 
more unconventional parameters that can 
make going to and being at work more 
attractive and satisfying . The forward-think-
ing offers featured here include company-
run childcare facilities, bike share programs, 
communal vegetable gardens, and fully 
equipped health and wellness facilities . 

In workscape, office environments from 
global players are shown alongside com-
pelling examples from smaller enterprises, 
temporary ventures, and freelance endeavors 
that all shake off the cubicle culture of the 

WORKSCAPE Editors: Sofia Borges, 
Sven Ehmann, Robert Klanten
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 60 $ 37 .50
ISBN: 978-3-89955-495-3

past . The book’s careful pairing of stunning 
images with in-depth project descriptions 
and detailed floor plans make it an invalu-
able reference for anyone looking to redefine 
their workplaces, impress their partners and 
clients, and inspire their staff to think out-
side the box .

New Spaces 
for New Work

Annette Spillmann/Harald Echsle
Freitag Store Zurich
Client: Freitag
Zurich, Switzerland, 2006

Built from 19 recycled shipping contain-

ers, this tower of retail boldly reaches for 

the sky. The imposing form manifests as an 

unexpectedly impressive composite of the 

rusty freight containers. Trucks provide the 

basic material for the Freitag bags visible 

in the interior, which is situated next to a 

motorway. Low enough to conform to the 

official guidelines for high-rise structures 

and tall enough to impress visitors, the store 

utilizes a simple, repetitive, and utilitarian 

object to create a completely unexpected 

spatial experience.

—freitag—
 Interview with Pascal Dulex, Brand Manager

How do you deal with the transfer of your brand into a spatial experi-
ence and how do these designs relate to and/or expand on your brand 
identity?
 Our brand identity is strongly reflected in our stores. Giving used ma-

terials a new life and context are two essential ideas behind FREITAG 

bags. In the stores, these crucial values of our brand are transferred 

into to a spatial experience – e.g. by using an old work bench from a 

nearby thrift shop as a cash desk in the NYC Store. Ideally, this transfer 

of the brand into spatial experience can be achieved reciprocally – like 

the FREITAG Flagship Store with its rusty, discarded freight containers 

piled up to a tower, which became the most prominent visual and sym-

bolic landmark of the brand.

What do you see as the key, fixed aspects/architectural strategies that 
make a Freitag store recognizable to the public and what are the ele-
ments that can change?
 All nine FREITAG Stores, be it in Zurich or Tokyo, are equipped with 

a very distinct sales rack. Even though the store locations can be quite 

different, this shelving system provides a high recognizability. On the 

other hand, we always try to preserve the local character of a store 

location and sometimes even restore it to its origins – like the shop 

window in Vienna which we stripped down to how it used to look in the 

fifties.

Your custom designed shelving has become a reoccurring feature 
within your stores. Can you speak a bit about how the system was de-
veloped and how its design informs your approach to each space?
 Every FREITAG bag is unique. Our experience is that the bigger the se-

lection, the more likely people will fall in love with one of the individual 

bags. Therefore, we were looking for a rack system able to display the 

largest possible range of bags, yet take up little room. Colin Schaelli, at 

that time a FREITAG employee, developed the custom-made and prize-

winning V30 FREITAG SKID for us, made from recyclable materials 

only and perfectly suiting our POS needs thanks to its modularity and 

its industrial, raw look. It perfectly reflects the FREITAG brand while 

helping FREITAG store and retailers stock up on even more individual 

recycled freewaybags.

How do you see the difference between a shop space and an event 
space in terms of communicating / experiencing the brand?
 We do not think that that there is a need to draw a strict parting line 

between shop and event space.  Consequently, we host intimate events 

in our stores, like the „FREITAG am Donnerstag“ lecture series. And 

from time to time we also have sales activities with event characters 

outside of our stores, e.g. a sales on the Hardbrücke, the highway 

bridge just next to the FREITAG Flagship Store and our old factory, 

with the location referring to the origin of our raw material: used truck 

tarpaulins.

Who would you describe as your clientele and what steps do you take 
to attract them to your stores?
 We have realized that demographics and statistics are not a big help 

when it comes to the description of our clients. You simply can not 

break it down to gender, age or income. People who buy a FREITAG 

bag rather seem to share a certain attitude towards consumption. They 

do not only appreciate the individual design and the functionality of 

FREITAG products, but also the fact that they do not have an indistinct 

mass product made in China in their hands.  

Are the designs of your stores developed in-house or externally? What 
are the benefits of this approach?
 The concept and design of every FREITAG Store is developed to a 

large extent in-house by our Visual Merchandising & Interior Design 

team, together with longtime architectural partners spillmann echsle 

architekten. Like this, we ensure that our stores really breathe the 

FREITAG spirit. 
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ARCHITECTURE

Cutting-edge concepts for communicating brands 
via  architecture, trade show presentations, shops, 
and  interior design .

Brands are always hungry for new com-
munication ideas . With unique spatial 
experiences —quirky events, experimental 
showrooms, radical pop-up shops, and stun-
ning flagship stores —they are reaching out 
to their most sophisticated audiences .

Brand spaces showcases cutting-edge 
interior concepts and locations with char-
acter that effectively communicate brands 
in several dimensions at the same time . 

BRAND SPACES Editors: Sven Ehmann, 
Sofia Borges
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 35 $ 60
ISBN: 978-3-89955-477-9

Sarah Illenberger
Parade
Client: Hermès
Berlin, Germany, 2011

Ten shop windows for Berlin’s famous 

KaDeWe department store present a striking 

and fantastical sequence of dream narra-

tives. The eye-catching and high contrast 

displays incorporate stylized horses, flamin-

gos, drums, and less immediately identifiable 

figures and objects. The unconventional com-

positions lure passersby into the whimsical 

miniature worlds where the imagined and 

the real harmoniously intertwine.

200 201

Decision-makers from leading brands such 
as Audi, Camper, Aesop, Freitag, Gaggenau, 
Nike, Nokia, and Starbucks share concepts 
and strategies that communicate overall 
brand identity while respecting local spec-
ifications . On top of that, a wide range of 
exceptional examples of contemporary inte-
rior design proves that the work of smaller 
brands and local retailers is as groundbreak-
ing as that of larger global players .

In short, Brand spaces shows how trail-
blazers are creating branded worlds that are 
more than worth a visit . They are places that 
become urban landmarks or community 
hubs; they provide us with experiences that 
stick with us on an emotional level —and we 
buy products there as souvenirs to preserve 
their memory .

Branded Architecture  
and the Future  
of Retail Design
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Young Chinese architects are designing compelling 
 alternatives to China’s rapid urbanization, bridging 
 tradition and the future .

China’s economic transformation has trig-
gered an unparalleled rate of construction 
that includes the creation of iconic architec-
ture and the massive production of generic 
buildings . Consequently, vast swathes of 
rural fabric are being erased . As urbaniza-
tion brings about a radical shift away from 
an essentially rural based society, the way 
people earn money, where they live, how 
they socialize, and the once simple relation-
ship between the land and its people is fun-
damentally changing .

Homecoming addresses the issue of rural 
development in China today and the role the 
architect has to play in this shifting context . It 
questions the definition of “rural” and “urban” 
in Chinese society and the larger issue of 
architectural identity . The book discusses how 

the rural —and its embedded significance in 
China’s political history —is a site for further-
ing contemporary architectural discourse .

Homecoming brings together historians, 
architects, theoreticians, curators, and writ-
ers with diverse backgrounds and experi-
ences . They provide perspectives, narratives, 
examples, and prototypes to debate the role 
that the rural has to play in China’s future . In 
many respects, they form a critique against 
the overwhelming trends that saturate archi-
tecture and building in China today .

With contributions from Joshua Bolchover, 
Yung Ho Chan, Frank Dikötter, Juan Du, 
Huang ShengYuan, Hsieh Ying-chun, Hua Li, 
Liu Jiakun, John Lin, Meng Yan, Cole Roskam, 
Philip Tinari, Tong Ming, Robin Visser, Wang 
Weijen, Zhang Ke, and Zhu Tao .

ARCHITECTURE

Editors: Christiane Lange,  
Joshua Bolchover, John Lin
Features: Full color, soft-
cover, 192 pages, 18 .5 × 26 cm
Price: € 29 .90 (D) £ 27 .50 $ 40
ISBN: 978-3-89955-504-2

HOMECOMING 

Contextualizing,
Materializing and 
 Practicing the Rural  
in China

ARCHITECTURE, ART

Lang/Baumann’s abstract spatial interventions meld 
architecture with art, urbanism, and installation .

More is more? The Swiss artists Lang/
Baumann are renowned for their extraor-
dinary interventions, which radically alter 
public space or occupy the interiors of art 
institutions . Beautifully presented in this 
monograph, their colorful, experimental, and 
rigorous projects are a call for more audacity 
in creating temporary installations that often 
seem to promise access to a hidden world .

LANG / BAUMANN:  
MORE IS MORE

Editors: Sabina Lang,  
Daniel Baumann
Features: Full color, linen 
hardcover, 240 pages, 
21 × 28 cm
Price: € 39 .90 (D) £ 37 .50 $ 65
ISBN: 978-3-89955-481-6

While some of their works —such as their 
street painting in the Swiss mountain vil-
lage of Vercorin or their Beautiful steps series 
of absurd staircase constructions —have gar-
nered Lang/Baumann worldwide attention, 
they have also done a variety of other work 
that gives new impulses to our perception 
and can breathe new life into museum exhi-
bitions or site-specific interventions . They 
have, for example, created installations using 
huge inflatable pipes woven into the windows 
of facades, realized large wall paintings with 
complex geometries, and transformed a whole 
house into a sculpture by connecting all the 
doors and windows with tunnel-like passages .
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New possibilities for seemingly impossible buildings  
and spaces .

Editors: Robert Klanten, 
Sven Ehmann, Sofia Borges
Features: Full color,  
hardcover, 288 pages, 
24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-422-9

THE SKY’S  
THE LIMIT

Applying Radical 
Architecture

Thanks to innovations in building materials, 
design technologies, and construction tools, a 
new generation of architects can finally real-
ize structures that would have previously 
remained mere dreams . This emergence of 
a new vernacular of radically sculpted build-
ings, rooms, and installations melds rigorous 
usability with a playful and cutting-edge aes-
thetic, facilitating highly functional yet unde-
niably exhilarating spaces . 

the sky’s the limit serves as a compel-
ling exploration of these seemingly impos-
sible, yet surprisingly practical, structures 
and spaces . Unleashing the creative potential 
offered by the latest developments in design 
and construction, this book presents spec-
tacularly formed buildings, façades, and inte-
riors as well as inspiring temporary  projects 

and urban interventions by both young and 
established talents . The projects featured 
here have all been built, are actively in use, 
and transport us to the outer limits of our 
spatial imagination .

 “one thing is sure … every single building in 
[THE SKY’S THE LIMIT] is arresting, unique, 
and worthy of more newspaper columns than 
the shard and other candidates in the race for 
tallest skyscraper.” WE MAKE MONEY NOT ART

ARCHITECTURE

The creative revival of public space .

ARCHITECTURE

Editors: Robert Klanten, 
Sven Ehmann, Sofia Borges, 
Lukas Feireiss
Features: Full color, hard-
cover, 272 pages, 24 × 30 cm
Price: €49 .90 (D) £ 45 $ 69 .95
ISBN: 978-3-89955-440-3

GOING PUBLIC

Public Architecture, 
Urbanism and 
Interventions

Going Public showcases the creative revival 
of public space in our urban and rural land-
scapes . The book’s compelling selection of 
formal and informal interventions, reclama-
tions, and architecture illustrates the current 
scope and interest in refashioning and repur-
posing our built environment for public use . 
The objectives of the featured examples are as 
diverse as the projects themselves and range 
from inspiring communication and commu-
nity experience to devising new means of 
connecting to nature .

Ranging from bold to subtle and from 
temporary to permanent, the architecture 
and urban design featured in Going Public 
offer inspiring and surprising interpreta-
tions of our public surroundings and natural 
landscapes .

 “… a truly wonderful showcase of both the 
meditative and the playful possibilities of aug-
mented city infrastructure, buildings, and rural 
landscape.” DESKTOP



TiTle TiTle

174 175

New spaces for new learning —not just in kindergartens, 
schools, and universities .

Editors: Sven Ehmann, 
Sofia Borges, Robert Klanten
Features: Full color,  
hardcover, 288 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-414-4

LEARN FOR LIFE

New Architecture 
for New Learning

learn for life is a diverse collection of inspir-
ing architecture and interiors that support 
progressive models of transmitting knowl-
edge . New interpretations of kindergartens, 
schools, universities, and libraries are fea-
tured along with architecturally innovative 
offices and conference rooms . These exam-
ples are rounded out by more experimental 
projects that offer further perspectives on the 
rapidly evolving topic of how best to learn in 
the new millennium . 

The groundbreaking spaces promote 
learning by inspiring us, providing us with 
helpful tools, and facilitating opportunities 
for productive cooperation and the exchange 
of ideas within groups . In short, the work 
makes clear that the creative use of archi-
tecture and interior design not only provides 
a new physical framework for acquiring 
knowledge, but also revitalizes and advances 
the process of learning as a whole .

 “Architects and educators are finding new ways 
to engage kids in learning through the built 
environment, and the results are out of this 
world … LEARN FOR LIFE chronicles some of the 
most exciting of these projects.” FAST COMPANY

 ”operating on the premise that life is an ongo-
ing education, this collection of architectural 
wonders begins with kindergartens and extends 
through universities, the workplace, libraries, and 
the more conceptual experience of the art instal-
lation.” (INSIDE) INTERIOR DESIGN REVIEW

ARCHITECTURE

Editors: Robert Klanten, 
Sven Ehmann, Kitty 
 Bolhöfer, Andrej Kupetz, 
Birga Meyer
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-372-7

SUBLIME

New Design 
and Architecture 
from Japan

sublime is a comprehensive collection of cur-
rent Japanese architecture, interiors, and 
products that showcases and explores the 
country’s uniquely elegant design aesthetic . 
After the visual excesses of the early new 
millennium, there is now a distinct demand 
for clear and rational, yet forward-thinking, 
design —a style in which the Japanese have 
specialized for hundreds of years . Today, 
architects and other creatives from Japan 
are masters at designing striking, virtually 

transcendent work that seamlessly melds 
aesthetics, functionality, and quality . With 
its opulent visuals and insightful texts by 
Andrej Kupetz and Shonquis Moreno, the 
book examines this distinctive talent for 
combining the rational and traditional with 
the cutting-edge in a way that seems effort-
less and even playful .

ARCHITECTURE, PRODUCT DESIGN

The masterful combination of rational and cutting-edge  
design aesthetics .
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An inspirational exploration of utopias and radical 
 approaches to city planning .

Editors: Robert Klanten, 
Lukas Feireiss
Features: Full color,  
flexicover, 256 pages, 
24 × 28 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-335-2

UTOPIA 
 FOREVER

Visions of Architecture  
and Urbanism

Whether created by established architects 
and artists or new talents, the examples in 
Utopia Forever are important catalysts for fun-
damental change and are radically shaping 
our notions of life in the future . The current 
projects and concepts from architecture, city 
planning, urbanism, and art collected here 
point beyond the restrictions of the factual 
to unleash the potential of creative visions . 
This inspiring work explores how current 
challenges for architecture, mobility, and 
energy as well as the logistics of food con-
sumption and waste removal can be met . 
Text features by both architects and theorists 
give added insight .

 “… delightful, intriguing, daring …” THE GLOBE 

AND MAIL

 “the best examples of experimental architecture 
propositions …” SPECIFIER

ARCHITECTURE

Vivid proof that today’s religious buildings rank among 
 architecture’s most exciting and expressive structures .

ARCHITECTURE

Editors: Robert Klanten, 
Lukas Feireiss
Features: Full color, hard-
cover, 240 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-313-0

CLOSER TO GOD

Religious Architecture  
and Sacred Spaces

closer to God is a unique collection of inter-
national examples of sacred spaces of all 
denominations that were built in the last 
few years . Whether churches, synagogues, 
mosques, temple complexes, or other con-
templative places for meditation and reflec-
tion, the architecture highlighted in this 
book ranks among the most exciting of our 
time . This book presents striking proof that 
contemporary religious structures are no lon-
ger bound by predominant styles . Rather, the 
explicitly expressive architectural language 
of sacred spaces at the start of the twenty-
first century is shaped equally by respect for 
established traditions and forays into the 
visuality of the future .

 “the book is an accurate repertoire … that 
reminds us that religious architecture is an 
experimental  field.” ABITARE
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Innovative brand presentations from pop-up shops  
to flagship stores .

Editors: Robert Klanten, 
Kitty Bolhöfer, Sven Ehmann
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-374-1

OUT OF THE 
BOx!

Brand Experiences 
between Pop-Up and 
Flagship

From temporary pop-up shops to flagship 
stores and all manner of novel concepts in 
between, this book is a collection of cutting-
edge brand presentations and retail spaces . 
The inspiring range of solutions is espe-
cially useful for companies and brands that 
are being forced by the strong influence of 
e-commerce and the digital realm to explore 
new approaches for boosting brand image 
and sales . In short, out of the Box! presents 
a compelling range of innovative ways for 
brands to present themselves and sell their 
products, offering their discerning, internet-
minded customers unforgettable experiences 
on an emotional level .

 “OUT OF THE BOx provides a curated look at 
more than 130 interactive projects from the past 
few years that exemplify the emerging field of 
‘brandscaping.’” SURFACE

STYLE, ARCHITECTURE

Outstanding sustainable architecture projects by the 
world’s most exciting architects .

ARCHITECTURE

Editors: Kristin Feireiss, 
Lukas Feireiss
Features: Full color, hard-
cover, 240 pages, 24 × 28 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-263-8

ARCHITECTURE  
OF CHANGE 2

Sustainability and 
Humanity in the Built 
Environment

Architecture of change 2 presents an unrivaled 
collection of the most innovative architecture 
that makes a considerable contribution to a 
sustainable future . Over 40 exemplary proj-
ects by internationally renowned architec-
ture practices, such as Renzo Piano and OMA 
founder Rem Koolhaas, are featured in addi-
tion to social initiatives, such as Brad Pitt’s 

“Make It Right” foundation . From a zero-
emission ice station facility in Antarctica 
to the High Line public promenade in New 
York, it represents a broad range of environ-
mentally mindful concepts that are outstand-
ing architectonically, and also devoted to 
regional environmental and social conditions 
as well as their global impact . 
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Visionary architecture with a conscience .

By: GRAFT
Editors: Dr . Katja Blomberg 
of Haus am Waldsee, GRAFT
Features: Full color, hard-
cover, 208 pages, 21 × 28 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-392-5

DISTINCT  
AMBIGUITY

GRAFT

GRAFT’s groundbreaking architecture and 
design crosses boundaries between disciplines 
and “grafts” the creative potentials and meth-
odologies of different realities to each other . 
This approach continues to result in a pio-
neering visual language that takes surprising, 
seemingly contrary combinations of ideas and 

melds them into projects that are aesthetically 
innovative as well as sustainable and socially 
meaningful . This book is structured into five 
thematic chapters that reflect the fundamen-
tal aspects of GRAFT’s inimitable approach . 
Each one —Ambiguity, Curiosity, Narration, 
Happiness, and Courage —features stunning 
visuals, insightful chapter introductions, and 
project texts that provide detailed documen-
tation of some of the most visionary and rel-
evant architecture and design of our time .

ARCHITECTURE ARCHITECTURE, ART

Editors: Lukas Feireiss, 
Robert Klanten
Features: Full color,  
hardcover, 240 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-544-8

Visual culture influences architecture —and vice versa . 
imagine Architecture compiles contemporary  perspectives 
on this  exchange from a variety of creative fields . 

imagine Architecture compiles experimental 
projects and perspectives from the fields of 
illustration, painting, collage, sculpture, pho-
tography, installation, and design by a young 
generation of creatives who sees the urban 
landscape as the starting point for their work . 
When they engage with architecture, their art 
overrules conventional doctrines on the use of 
space . Their visionary building concepts are 
not only playfully expanding the definition of 
architecture, but they also have the potential 
to breathe new life into public spaces and pro-
mote the evolution of our cities .

The book is comprised of five chapters, 
each of which showcases artistic visions of an 
architectural archetype: the house, the ruin, 
the tower, the city, and the map .

Artistic Visions of  
the Urban Realm

IMAGINE 
 ARCHITECTURE
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ART

The first book to showcase the personal art of Andrea 
Ventura, one of the world’s most sought-after visual artists .

Andrea Ventura is one of the world’s most 
sought-after visual artists . Clearly influenced 
by the early expressionists, his work has been 
commissioned by a variety of international 
clients . This is the first book to showcase his 
outstanding art .

carnevale is autobiographical and reflects 
Andrea Ventura's fascination with daily life . 
The included art documents and comments 
on various stages of his life in Milan, Rome, 
New York, Paris, Venice, and Berlin . From 

By: Andrea Ventura
Features: Full color, hard-
cover, 176 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-496-0

An Autobiography

paintings of the deathbeds of famous philos-
ophers and poets that he admires to scenes 
of the artist's family, the book features work 
that defines who Ventura is .

CARNEVALE — 
ANDREA  
VENTURA

ART

Spontaneous, irreverent, and personal, collage fits more 
 perfectly into our current world than almost any other 
 artistic technique .

the Age of collage is a striking documentation 
of today’s continued appetite for destruc-
tive construction . Showcasing outstanding 
current artwork and artists, the book also 
takes an insightful behind-the-scenes look at 
those working with this interdisciplinary and 
cross-media approach .

The collages featured in this book are 
influenced by illustration, painting, and pho-
tography and play with elements of abstrac-
tion, constructivism, surrealism, and dada . 
Referencing scientific images, pop culture, 
and erotica, they reflect humanity’s collective 
visual memory and context .

Through confident cuts, brushstrokes, 
mouse clicks, or pasting, the work in the 
Age of collage gives the impossible a tangi-
ble form . It expands the possibilities of the 
genre while turning our worldview on its 
head along the way .

Editors: Dennis Busch, 
Robert Klanten, Hendrik 
Hellige
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: € 39 .90 (D) £ 34 .99 $ 58
ISBN: 978-3-89955-483-0

Contemporary Collage  
in Modern Art

THE AGE OF 
COLLAGE
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Powerfully spiritual work that melds the  imagery 
of Brazilian folklore  and pagan and alchemistic  
 symbolism with contemporary pop culture .

ART

By: Stephan Doitschinoff
Features: Full color,  
linen hardcover, 224 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-454-0

Distribution: 
Not available in Brazil

CRAS

The Art of 
Stephan Doitschinoff

cRAs is a collection of recent work by the 
Brazilian artist and illustrator Stephan 
Doitschinoff, who is also known as Calma . 
His powerful images find their creative 
cadence at the nexus of urban art and the 
spirituality of his homeland . His work melds 
the imagery of Latin American folklore and 

pagan and alchemistic symbolism with con-
temporary pop culture and is shown in muse-
ums and galleries worldwide . cRAs features 
paintings, drawings, and sculptures created 
over the last four years .

The world famous children’s book illustrator reveals 
the range of his artistic skill .

ILLUSTRATION, ART

Editor: Richard Seabrooke
Features: Full color,  
hardcover, 160 pages, 
24 × 28 cm
Price: € 29 .90 (D) £ 27 .50 $ 45
ISBN: 978-3-89955-447-2

NEITHER HERE 
NOR THERE

The Art of Oliver Jeffers

Oliver Jeffers is a world-famous creator 
of picture books for children, such as the 
award-winning lost and Found and the new 
York times bestseller stuck . In neither Here 
nor there, Jeffers reveals the full range of 
his work . This captivating collection of his 
painting, collage, installation, and collabor-
ative work tells deeply incisive stories and 
poses provocative philosophical questions 
through Jeffers’s masterful use of space in 
composition . It not only features artwork 
largely unknown by a broader audience, but 
also includes new work published for the 
first time . 
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The first book to document the next quantum leap in 
 artistic work now hitting public spaces .

ART, STYLE

Editors: Robert Klanten,  
Matthias Hübner
Features: Full color, hard-
cover, 288 pages, 24 × 30 cm
Price: € 44 (D) £ 40 $ 69
ISBN: 978-3-89955-291-1

URBAN  
INTERVENTIONS

Personal Projects 
in Public Spaces

This book is a striking collection of the per-
sonal, often playful and thought-provoking 
installations in urban environments that use 
and react to walls, traffic signs, trees, ads, 
and any and all elements of the modern city . 
It is the first book to document these very 
current art projects —as well as their inter-
play with fine art, architecture, performance, 
installation, activism, and urbanism —in a 

 comprehensive way . This perceptive work 
brings art to the masses and helps us to redis-
cover our everyday surroundings . It chal-
lenges us to question if the cities we have 
are the cities we need while adding a touch 
of magic to mundane places and situations .

 “… such subversions of norms not only turn 
heads, provoke questions, and elicit smiles, but 
awaken people from the torpor of life in a cul-
ture of boxes, cement, and trash.” PUBLIC ART 

REVIEW

The work of one of the most talented young artists on 
the urban art scene today .

ART

By: Vhils
Features: Full color,  
hardcover, 160 pages, 
24 × 32 cm
Price: € 39 .90 (D) £ 37 .50 $ 60
ISBN: 978-3-89955-382-6

VHILS

Vhils is undoubtedly one of the most skilled 
and talented young artists on the urban art 
scene today . He creates technically master-
ful, contemporary portraits by not only add-
ing paint or other materials onto surfaces, but 
also carving, drilling, scratching, ripping, or 
blasting his images out of walls . With nothing 

less than archeological meticulousness, Vhils 
penetrates through countless layers of post-
ers, dirt, and plaster to set free the unsettlingly 
poetic images hidden in urban spaces . The 
monograph Vhils is the most extensive collec-
tion of his personal and commissioned work to 
date, much of which is published here for the 
first time . The introduction is written by Marc 
and Sara Schiller of Wooster Collective .
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TITLE

Clever and provocative urban interventions by a 
master of the genre .

ART

By: Brad Downey
Features: Full color,  
hardcover, 160 pages, 
17 × 24 cm
Price: € 25 (D) £ 23 $ 40
ISBN: 978-3-89955-379-6

BRAD DOWNEY

Spontaneous 
Sculptures

With the element of surprise firmly on his 
side, the American artist Brad Downey cre-
ates powerful interventions that visually 
disrupt the routine of our urban perceptions . 
Downey’s art discourages quick glances and 
celebrates the double take . Using elements 
from film, sculpture, painting, and drawing, 
he creates remarkable work ranging from the 

spectacular and headline-making to the small, 
delicate, and almost hidden . This book is the 
most comprehensive collection of what Brad 
Downey calls his Spontaneous Sculptures . It 
brings together attractive, provocative, and 
clever urban interventions by a master of the 
genre —many of which are documented for 
the first time .

TITLE

Mark Jenkins brought sculpture to street art .

ART

By: Mark Jenkins
Editors: Robert Klanten, 
Matthias Hübner
Features: Full color, hard-
cover, 160 pages, 21 × 26 cm
Price: € 35 (D) £ 32 .50 $ 55
ISBN: 978-3-89955-396-3

THE URBAN  
THEATER

Mark Jenkins

Mark Jenkins is redefining sculpture as part 
of the urban environment . the Urban theater, 
his first monograph, documents Jenkins’s 

compelling, often disturbing street instal-
lations and demonstrates his talent for pro-
voking reactions from passersby . For Jenkins, 
these spontaneous responses and interac-
tions are an integral part of the life cycle of 
his works .
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PRODUCT DESIGN

The epitome of contemporary design from Japan that is also 
setting the tone for design’s future on the global scene .

Oki Sato founded nendo in Tokyo in 2002 . 
Since then, it has become one of the most 
sought-after design studios worldwide . The 
name nendo is Japanese for modeling clay . It 
is indicative of the studio’s playful, yet ratio-
nal approach .

nendo: 10/10 is a comprehensive mono-
graph of the studio’s work . Each of the book’s 
ten chapters showcases one of nendo’s design 

NENDO By: Nendo
Features: Full color, hard-
cover, 320 pages, 24 .5 × 33 cm
Price: € 49 .90 (D) £ 45 $ 78
ISBN: 978-3-89955-470-0 

principles . Chapters explore, for example, 
nendo’s compelling approach to multiplying, 
linking, concealing, balancing, magnifying, 
and folding .

Featured projects include vibrant store 
concepts and mystically inspired exhibi-
tion spaces as well as sculptural furniture 
pieces, home accessories, and design objects . 
Nendo’s impressively clear, yet intriguingly 
sophisticated work not only represents the 
epitome of contemporary design from Japan, 
but also sets the tone for design’s future on 
the global scene .

10/10

PRODUCT DESIGN

From cars to electronics, Korean design is conquering  
the world . This book explores Korea’s contemporary 
design culture between tradition and the future .
Showcasing a comprehensive collection of 
contemporary product and graphic design 
from South Korea, this book explores the 
country’s current design culture between tra-
dition and the future .

In Korea Power, the featured work of art-
ists and designers offers an impressively 
nuanced documentation of “Korean iden-
tity,” which is supplemented by insightful 
texts and interviews . A selection of images 
by the legendary Korean advertising pho-
tographer Kim Han-Yong shot in the years 
of reconstruction following the Korean War 
shows the foundation from which today’s 
designs are created .

Editors: Klaus Klemp, 
 Hehn-Chu Ahn,  
Matthias Wagner K
Features: Full color,  
hardcover, bilingual:  
English /German,  
248 pages, 23 × 28 cm
Price: € 35 (D) £ 32 .50 $ 50
ISBN: 978-3-89955-488-5 

KOREA POWER

South Korea’s rapid rise to an economic 
superpower almost swept away all traces of a 
traditional lifestyle . Today, however, the cul-
tural values of Korea’s past are again becoming 
more influential . As Korea Power shows, many 
Korean designers now have a new  sensibility 
for their culture’s traditional definition of 
beauty that they are using to define an origi-
nal, distinctly Korean elegance . 

Design & Identity



TiTle TiTle

196 197

A collection of the best design products, furniture, 
and architecture for children —an indispensable 
reference for design-savvy parents . 

PRODUCT DESIGN

Editors: Robert Klanten, 
Sven Ehmann
Features: Full color,  
hardcover, 240 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-236-2

PLAY ALL DAY

Design for Children

Play All Day documents a collection of the 
most vibrant, stimulating, and engaging 
design products and concepts for children . 
This book sets a new standard of design for 
children, with fascinating examples of inno-
vative and well-designed toys, playgrounds 
and play environments, room decorations, 
wall coverings, furniture, and kindergarten 
architecture . In addition to these products, it 
also presents illustration and photography as 

well as new and original ideas offering  playful 
solutions that talented designers and creative 
parents are designing for and with their kids . 
It is an inspiring reference for design-savvy 
parents and other professionals .

 “A trend forecasting bible for what’s hot in the 
world of play.” ARTICHOKE MAGAZINE

# 138 / 139

Ab Rogers / Home Sweet HomeHome Sweet Home / Morgen Kids

Morgen 2008, Morgen Kids, Design / Sabine Mühlbauer  Manufacturer / Morgen 
Studio  Photography / Thorsten Ruppert  Material / 12 mm strong phenol coated 
multiplex plate  Description / This adjustable collection by MORGEN is de-
signed to “grow up” with your kids and is a combination of shape, function 
and design. The children’s bed also turns into a couch and the changing 
table converts into a chest of drawers with a CD rack.

Ab Rogers 2004, Kenny Schachter, Design / Ab Rogers Design with Shona 
Kitchen  Photography / Morley van Sternberg  Description / A large double fronted 
Victorian house in Chelsea is the residency of art dealer, Kenny Schachter, 
his fashion designer wife and their four children under 10. They commis-
sioned ARD, in partnership with Shona Kitchen, to create a series of inter-
ventions throughout their house.

In the children’s area on the second and third floor a unique playroom 
and kids’ bedroom exists. It is as if 4 pods from another planet have landed 
in this Victorian house. The pods contain desks, PlayStations, TVs and in-
tegrated mattresses. The colours and specific designs are based on the 
children’s personal fantasies and imagination. An exhilarating slide con-
nects the third floor to the second.# 14 / 15

Let’s Play / herzensart

2. — 2007, Paulina with a herzensart viking, Design / Sandra 
Monat  Photography / Bogi Bell  Manufacturer / herzensart   

Material / Diverse fabrics, thread, ribbon, Polyfill stuffing.

3. — 2008, Erik Bloodaxe, Design / Sandra Monat  Photography / 
Sandra Monat  Manufacturer / herzensart  Material / Fabrics, leather, 
artificial leather, fake fur, wool, felt, buttons, cord, woodstick, 
Polyfill.

4. — 2008, DRAKKAR pillows, Design / Sandra Monat  Photography / 
Sandra Monat  Manufacturer / herzensart  Material / Cord fabric, cot-
ton fabric, felt, fleece, ribbon, thread.

1. — herzensart 2008, Olaf Trehogger (Olaf the Tree-feller) 
and Hrolf Kraki (Rolf the Crow), Design / Sandra Monat   

Photography / Sandra Monat  Manufacturer / herzensart   

Material / Diverse cotton fabrics, thread, fake fur, artificial 
leather, leather, coconut buttons, Polyfill stuffing.

herzensart was launched by artist Sandra Monat 
after a blue sheep found its way to her studio 
revealing brand new creative options: 

“When I rescued a wooden sheep from a 
garbage bin in summer 2005, I did not 
know that this would change my life 
completely. I restored the sheep, gave 
her a new blue hair-do and named her 
Friederike! With this new muse at my 
side, I began playing with fabrics and 
threads, combining patterns and textures 
and making my first three-dimension-
al textile pieces. After I got some nice 
feedback from showing my creations to 
people, I felt encouraged to go on and 
developed my own designs for playful 
soft art toys, which I offered for sale.”

Since that day, herzensart stands for 
playful and imaginative art toys, which ad-
dress our inner child. The characters, which 
include friendly and naughty Vikings, wise 
knights, and cute guardian angels, are not 
merely decorative objects, but soulful per-
sonalities. Each meticulously crafted toy is 
handmade out of high quality material and 
pays careful attention to contemporary de-
sign.Herzensart

- 1 -

- 3 -

- 2 -

- 4 -

# 132 / 133

Home Sweet Home / Atelier XT Life Time Furniture / Home Sweet Home

Life Time Furniture 2007, Treehouse, Photography / Ede Lukkien  Manufacturer / M. 
Schack Engel A/S, Denmark  Material / High quality European pine grown in 
ecological forestry; coloured MDF fronts.

∆ The Life Time treehouse is the tough ver-
sion of the mini canopy bed. The modular 
structure allows for easy accessibility 
while the imaginative half-open design means 
that there is always light and space in the 
treehouse. Once the occupant feels things 
are getting too cramped, it’s easy to con-
vert the bed back into a standard mini bunk 
bed or basic bed. 

- 7 -
# 160 / 161

Home Sweet Home / e-glue

1.  — E-Glue 2007, Hut for birds (giant wall sticker), Design / Marielle Baldelli 
& Sébastien Messerschmidt  Material / Adhesive vinyl.

2. — 2007, Sheriff cactus (giant wall sticker), Design / Marielle Baldelli &  
Sébastien Messerschmidt  Material / Adhesive vinyl.

3. — 2007, Giga-KIT // boarding ! (decor set of wall stickers), Design / Marielle 
Baldelli & Sébastien Messerschmidt  Material / Adhesive vinyl.

4. — 2008, E-Glue // adhesive design for kids, Design / Marielle Baldelli & 
Sébastien Messerschmidt  Material / Adhesive vinyl.

5. — 2008, Little Piece of Heaven (decor set of wall stickers),  

Design / Marielle Baldelli & Sébastien Messerschmidt  Material /  Adhesive vinyl.

6. — 2007, Excavator (giant wall sticker), Design / Marielle Baldelli &  
Sébastien Messerschmidt  Material /  Adhesive vinyl.

7. — 2007, Fire! Fire! (giant wall sticker), Design / Marielle Baldelli & 
Sébastien Messerschmidt  Material /  Adhesive vinyl.

- 1 -

- 2 -

- 3 -

- 4 -

- 6 -

- 5 -

The suggestive power of packaging as a  
communication tool .

PRODUCT DESIGN, GRAPHIC DESIGN

Editors: Robert Klanten, 
Matthias Hübner,  
Sven Ehmann
Features: Full color, hard-
cover, 224 pages, 24 × 30 cm
Price: € 44 (D) £ 40 $ 68
ISBN: 978-3-89955-378-9

BOxED &  
LABELLED TWO!

New Approaches to 
Packaging Design

Boxed & labelled two! is a compelling explo-
ration of the power of state-of-the-art pack-
aging design today and documents its main 
strategic directions —all of which address a 
longing for “truthfulness .” Because our rela-
tionship to food products has changed so 

drastically in the last few years, especially 
in regard to the importance we place on the 
source and quality of ingredients, the major-
ity of the examples in this book are food-
related . But other examples from a wide 
spectrum of products also highlight the traits 
that distinguish those on the cutting edge of 
the evolution in packaging concepts .
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A global up-to-the-minute survey on contemporary 
furniture design —a reference to the best designers today .

PRODUCT DESIGN

Editors: Robert Klanten, 
Sven Ehmann, Andrej Kupetz, 
Shonquiz Moreno
Features: Full color, hard-
cover, 272 pages, 22 .7 × 28 .1 cm
Price: € 44 (D) £ 40 $ 65
ISBN: 978-3-89955-256-0

ONCE UPON  
A CHAIR

Design Beyond the Icon

once Upon a chair captures the zeitgeist of 
this rigorous industry by examining current 
trends and presenting pioneering examples 
by the world’s most influential designers and 
emerging talents . The collected works indi-
cate a recognizable shift toward progressive, 
responsible designs that make a social impact 
and the revival of artisanal craft . It further 
explores how designers are focusing more 
on process-driven and storytelling  concepts 

as well as the continuing flirtation with 
material and technological experimentation . 
This authoritative volume provides valuable 
insight and expands our understanding of 
furniture design to extend beyond the canon 
of forms and fleeting concepts seen over the 
last decade . 

From Our House Back to Bauhaus
38

OnCe UPOn A CHAIr From Rational Function to Romantic Function
39

mOUSTACHe
François Azambourg, Big-Game, Matali Crasset, 
Ana Mir, Emili Padros, Inga Sempé

2009

  Début collection

Photography: Les arts Décoratifs, Paris / Tania et Vincent

Established by Stéphane Arriubergé and Massimiliano 
Iorio (of Paris-based Domestic design shop), Moustache 
represents the pair’s effort to unite a group of like-minded 
designers to create enduring and innovative furnishings. 
The debut collection includes abstractly modern pieces that 
already have the strength of classics

From Our House Back to Bauhaus
16

OnCe UPOn A CHAIr Saving the Planet in Style
17

LIFegOODS

2009

1 At-At Walker Lamp

Material: Walnut veneer

Photography: Tonatiuh Ambrosetti

Producer: Ormond Contemporary Edition

A gangly floor lamp inspired by the ambula-
tory fighting machines from ‘Star Wars: The 
Empire Strikes Back.’

TOmÁS ALOnSO

2008

2 Mr. Lights series

Material: Powder-coated steel, ash, T8 bulbs

Photography: Luke Hayes, 

www.fluxstudio.co.uk

Alonso designed a series of lights around 
the new LED T8 tube light bulbs which, 
aside from being more energy-efficient and 
durable than standard fluorescent bulbs, 
also allows for more flexibility in the design 
by reducing the number of components and 
rendering a reflector shade unnecessary. 
Alonso’s lights explore the formal continu-
ity between the bulb and the fixture while 
playing with his materials.

1

2

nACHACHT

2009

1 Sideboard

2007 / 08

2 Hutfaenger Coat Rack

2009

3 Tipptisch Table and Chair

Material: Beech plywood, powder-coated 

metal components

Photography: Jens Schwengel

Producer: nachacht

1

2 3
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PHILIPPe BeSTenHeIDer

2009

1 Lui 6 Armchair

Material: Wood, fabric

Producer: Fratelli Boffi

2009

2 Lui 5 Armchair

Material: Wood, handwoven caning

Producer: Fratelli Boffi

2009

3 Lui 6 Sofa

Material: Fabric

Producer: Fratelli Boffi

PHILIPPe BeSTenHeIDer

2009

2 Lui 6 Stools

Material: Glossy mahogany 

or bleached maple finish

Photography: Fratelli Boffi

Producer: Fratelli Boffi

Bestenheider’s stools are made of wooden blocks with a 
hexagonal cross-section, creating a beehive system that en-
ables them to be used singly or in groups, and makes them 
suitable for public spaces.

BOCA DO LOBO
Pedro Sousa

2008

1 Gold LeBIO I/GO Folding Screen

Material: Glass fiber

Photography: Pedro Saraiva

Producer: Boca do Lobo

Gold LeBIO 1/GO Folding screen. A treas-
ure in each space witch divides in a harmo-
nious way but always centralizing all the at-
tention. A jewel that holds the Boca do Lobo 
DNA. Product options and features Piece 
composed by fibre glass.

1 2

3
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2

Unconventional objects made out of fragile materials 
by established and emerging design talents .

PRODUCT DESIGN

Editors: Robert Klanten, 
Sven Ehmann, Sabrina Grill
Features: Full color,  
hardcover, 280 pages, 
24 × 30 cm
Price: € 44 (D) £ 40 $ 69
ISBN: 978-3-89955-208-9

FRAGILES

Porcelain, Glass  
and Ceramics

Fragiles is an eclectic collection of uncon-
ventional contemporary work in porcelain, 
glass, and ceramics . Today these materi-
als are increasingly being used in play-
ful ways by both established and emerging 
design talents who are inspired by modern-
ism, an ironic depiction of kitsch, and an 

expanded  repertoire of forms made possible 
by technological developments such as rapid 
 prototyping . The spectrum and quality of 
these innovative projects shows a current 
generation of designers just how relevant 
and challenging working with these tradi-
tional fragile materials can be .
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Next thing I know, people are telling me about these ceramic 
guns and bombs at the Venice Biennale — Antonio’s Italian 
majolica guns, not mine! At the time, I was obviously jealous, but 
now many artists are using gun imagery because war and ter-
rorism are part of the zeitgeist. And it’s important for ceramics 
to have conceptual artists and designers who use this medium 
as well as potters. Their input helps to break down the barriers 
between craft and fine art.

How do you finance your creations and indulgences?

I’ve always sold what I make in galleries, shops, and now on the 
internet. I don’t own much except the tools of my trade — no 
house, no car, no wife, no children. I’m certainly not rich, but 
because I don’t need another job besides my art, I’m considered 
a success in America. 

You once described yourself as ‘the oldest promising young 
artist in the Pacific Northwest’ — do we detect a hint of bitter-
sweet irony?

No, this is a joke about youth culture. I simply don’t under-
stand it! In the contemporary art world, you’re either young 
and famous, or famous and dead. The in-between years are the 

difficult ones for artists. The media treats everyone like celeb-
rities, but they prefer the young to the old. I’ve discovered my 
own fountain of youth. It’s the word ‘fuck’ — I use it sixteen 
times in every sentence.

1 2

4

3

5

6

1 ‘Porcelain War Museum Project’ (selection) (1999–2008)
 (ongoing ceramic arsenal)
  Material: Hand-painted earthenware and porcelain  

with ceramic decals
 Edition: One-offs
2 Porcelain War Museum Project – ‘Petite Versaille
 Thompson Sub Machine Gun’ (2007)
 Material: Hand-painted porcelain with ceramic decals
 Edition: Unlimited one-off
3 Disasterware ™ ‘Darkness in Delft Series’ (1994)
 Material: Hand-painted porcelain plate with gold lustre
 Edition: 1 of 12 (one-offs)
4 Disasterware ™ ‘Dresden 1945’ (Series B) (2007)
  Material: Hand-painted porcelain with ceramic decal
 Edition: 50 pieces
5 Jack Rabbit Target Torpedo (2006)
 (based on a poster design by Filastine)
 Material: Hand-painted earthenware
 Edition: One-off
6 ‘Journey Into the Bright World’ (2007)
 Material: Hand-painted porcelain
 Edition: One-off

  Producer: All pieces produced by Villa Delirium Delft Works
  Credits: Photos by Dan Walter (fig. 1, 3, 4), Stolenspace 

London (fig. 2), and Richard Nicole (fig. 5, 6)

��

 QUBUS deSIGN STUdIo
 Hana Vitkova
1 Euro Vase (2007)
 Material: Glass
 Producer: Qubus design studio
 Edition: Unlimited
 ---
  Traditional enamel painting raises the 

status of beer bottles from recycled 
glass to luxurious vase. Beer and 
enamel painting are an integral part 
of Czech culture and also important 
export articles – so why not combine 
them?

 Jakub Berdych
2 Glass Onion (2007)
 Material: Recycled glass
 Producer: Qubus design studio
 Edition: Unlimited

 eCAL
 ECAL/Alexis Georgacopoulos
� Stando (200�)
 Material: Blown glass
 Producer: Self-production
 Edition: Available on request
  Credits: Photo by ECAL/Milo Keller, 

manufactured by Matteo Gonet (glass-
blower)

 ---
  A vase for long flowers. The transpar-

ent glass stem is almost invisible, 
disrupting our sense of balance.

 [opposite]

 ArTeCNICA
 Emma Woffenden & Tord Boontje
 TranSglass® (1��7)
 (Design with Conscience Collection)
 Material: Recycled Glass
 Producer: Artecnica Inc.

Initiated in 2002, Artecnica’s Design with Conscience programme aims to 
design and manufacture products in accordance with humanitarian and envi-
ronmentally friendly principles. To this end, the company invites renowned 
designers to team up with disadvantaged artisans from around the world to 
promote local skills, minimise environmental impact, and stimulate depressed 
economies. Encompassing the entire process of design and production, from ini-
tial sketch to finished product, Design with Conscience involves researching the 
appropriate craft traditions and establishing a complementary infrastructure 
that will take the product from maker to market.
 From the sleekly elegant tranSglass® collection, shaped from reclaimed 
wine bottles and now part of the permanent collection of MoMA New York, to 
Tord Boontje’s Come Rain Come Shine chandelier or Hella Jongerius’s incredibly 
detailed and delicate Beads & Pieces collection, based on traditional motifs of 
the indigenous Peruvian Shipibo tribe, the collection proves that exceptional, 
high-quality design and social and environmental responsibility are by no 
means mutually exclusive.

Artecnica

2

1 �

62 6�

[top]

GUILLAUMe deLVIGNe & IoNNA VAUTrIN
Panier Percé with Ratatouille Decor 
(200�)
Material: White porcelain glazed with wool 
decoration
Producer: Industreal Inc.
Edition: Unlimited
Credits: Photo by Ilvio Gallo
---
Like an outline for cross-stitch embroi-
dery, this bowl is a support to be embroi-
dered. Panier Percé is sold naked together 
with the embroidery kit of your choice. 
The kit contains coloured skeins, a needle, 
a needle threader, and instructions for a 
decoration.

[bottom]

INGe VeNderBoSCh
Button-up (200�)
Material: Porcelain
Producer: Inge Venderbosch
Edition: Unlimited
---
This button has buttonholes that form a 
sign or a symbol. You can sew the button 
on your clothes yourself, with the included 
thread.

o-d-A (oBjeCT deSIGN ALLIANCe)
Jutamas Buranajade & Piti Amraranga
Big Bowl Small (2006)
Material: Ceramic
Producer: o-d-a
Edition: One-off, small-batch production
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